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Gannett’s  Newsroom  Supervisors  of  the  Year,  seated,  from  left:  Laurie  Holloway,  Green  Bay;  George  Bullard 
Detroit;  Ricardo  Pimentel,  Tucson;  Marilyn  Dillon,  Bridgewater,  N.J.  Standing:  Diane  Davis,  Elmira,  N.  Y.; 
Randy  Lovely,  Fort  Myers,  Fla.;  Kristi  Fry,  Muskogee,  Okla;  Tim  Chavez,  Utica,  N  Y;  Tim  Johnson,  Richmond 
Ind;  Andrew  Oppmann,  Cincinnati;  Tonia  Cunning  Reno,  Nev.;  Patrick  Rice,  Jackson,  Tenn.;  Karen  Kurtz, 
Olympia,  Wash.;  Elearwr  Ransburg  Shreveport,  La 


A  Bodacious 
Look  At 
Fred  Lasswell 


You  can’t  put  out  a  good  newspaper 
without  good  people. 

You  especially  can’t  do  it  without 
good  people  in  the  critical  supervisory 
jobs  in  the  newsroom.  And  exception¬ 
al  performances  deserve  exceptional 
recognition. 

That’s  why  last  month  we  honored 
the  1 5  people  shown  here  with  the 
second  annual  Newsroom  Supervisor 


Recognition  Awards. 

Each  received  $1,000,  a  day  in 
Washington  attending  a  special 
symposium,  and  the  applause  and 
appreciation  of  other  mans^ers  and 
staffers  at  their  newspapers. 

We  join  in  saying  thanks  for  a  job 
very  well  done.  Because  of  their 
outstanding  work,  our  readers  are 
winners,  too. 


You  only  get  one  shot. 

Make  sure  you  get  the  shot— use  Kodak  professional  film. 

That’s  what  Bob  Rosato,  NFL  photographer,  did. 

His  image  of  tumbles,  tackles  and  flying  leaps  makes 

him  the  winner  of  the  Kodak/Super  Bowl  Photography  Competition. 

Congratulations. 

UOMl  blowito  ^ 

KODAK  Kktapress  Plus  1600  Professional  Film 
Photo©1995  Bob  Rosato,  NFL  Photos  ©  Eastman  Kodak  Company.  1995 
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Universal  Press  Syndicate 

4900  Main  Street  •  Kansas  City,  MO  64112 
(800)  255-6734 


hit  with  more  than  772,700  daily  and 
917,800  Sunday  readers.* 

There  are  severai.  For  example: 

★  In  the  last  20  years,  the  Times 
earned  five  Pulitzer  Prizes.  Last  year, 
we  were  the  oniy  Fiorida  newspaper 
to  win. 

★  For  the  past  four  years  in  a  row. 
Working  Mother  magazine  named 
the  Times  one  of  the  nation's  top 
100  companies. 

★  We're  one  of  the  few  indepen¬ 
dently  owned  newspapers  in  the 
country.  Tampa  Bay  readers  are 
better  sen/ed  because  the  peopie 
who  oversee  and  produce  the  paper 
live  in  the  area. 

★  innovation  piays  a  key  role  in 
what  we  do.  For  example,  the  Times 
has  developed  one  of  the  nation's 
foremost  computer-assisted  reporting 
operations. 

★  Our  low-rub  ink  keeps  the  print  on 
the  paper  -  where  it  beiongs. 

Times  readers  deserve  the  best. 

We  deiiver. 

‘1995  Scaitorough  Report 

^.Petetsburg  OKines 

Florida's  Best  Newspaper 


CALENDAR 


I  JANUARY 

i  18-20  Suburban  Newspapers  of  America  Editorial 
!  Conference,  Inter-Continental  Hotel,  Chicago 

I  18-20  Northwest  Missouri  Press  Association  Convention, 
j  Downtown  Holiday  Inn,  St.  Joseph 

i  25-27  University  of  Tennessee/Tennessee  Press  Association 
I  Press  Institute  &  Winter  Convention,  Sheraton  Music 

I  City,  Nashville 

i  FEBRUARY 

j  1-3  New  England  Press  Association  Convention  and  Trade 
i  Show,  Marriott  Copley  Place  Hotel,  Boston,  Mass, 

j  7-9  Ohio  Newspaper  Association  Convention,  Hyatt  On 
i  Capitol  Square,  Columbus,  Ohio 

j  21-24  Interactive  Newspapers  ’96  Conference,  Hyatt 
I  Embarcadero,  San  Francisco 

I  21-24  National  Press  Photographers  Association  Digital 
j  Imaging  Conference,  Adams  Mark  Hotel,  Denver 

i  22-24  Inland  Press  Association  Weekly  Newspaper 
I  Publishers  Conference,  Holiday  Inn  Sun  Spree  Resort, 

I  Fort  Myers,  Fla. 

I  23-25  Alabama  Press  Association  125th  Annual  Winter 
j  Convention,  Embassy  Suites,  Montgomery,  Ala. 

I  25-27  Association  of  National  Advertisers  Advertising 
j  Management  Conference,  Westin  LaPalma,'I\icson, 

j  Ariz. 

I  25-28  Inland  Press  Association  Key  Executives  Conference, 
i  Registry  Resort,  Naples,  Fla 

I  29-3/3  Mid-Atlantic  Newspaper  Advertising  and  Mariceting 
i  Executives  winter  meeting,  Crowne  Plaza  Resort, 

I  Hilton  Head  Island,  S.C. 

I  MARCH 

I  1-3  Mississippi  Valley  Classified  Advertising  Managers 

I  Association  Convention,  Drake  Hotel,  Chicago 

j  2-6  Suburban  Newspapers  of  America  Publishers 

j  Conference,  Innisbrook  Hilton.Tarpon  Springs,  Fla. 

j  3-6  Newspaper  Association  of  America  Co-op 
j  Conference,  J.W.  Marriott  Hotel,  Houston 

j  3-8  Newspaper  Association  of  America  Newspaper 

I  Operations  SuperConference,  Doral  Ocean  Beach 

I  Resort,  Miami  Beach,  Fla. 

j  14-16  Independent  Free  Papers  of  America  Annual  Spring 
i  Conference,  Holiday  Inn,  San  Antonio,Texas 

j  16-19  Inter  American  Press  Association  Midyear  meeting, 
i  Hotel  Camino  Real,  San  Jose,  Costa  Rica 

i  20-22  National  Newspaper  Association  Government  Affairs 
I  Conference,  Hyatt  Regency  Washington  on  Capitol 

j  HiU,Washinton,D.C. 
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IN  BRIEF 


Seattle  Times  v.p. 
exec  of  year 

Frank  PAIVA,VICE  president  of 
operations  for  the  Seattle  Times, 
has  been  named  Executive  of  the  Year 
by  publisher  Frank  Blethen. 

Paiva  was  singled  out  for  his  role  in 
planning  the  newspaper’s  North  Creek 
production  plant,  “one  of  the  few  new 
printing  facilities  in  the  country  that 
has  not  been  plagued  by  cost  overruns, 
operating  inefficiencies  and  operations 
suprises,”  according  to  Blethen. 

Paiva  was  also  recognized  for  his 
commitment  to  Times  employees. 

Mass,  daily 
raises  price 

CITING  SOARING  NEWSPRINT 
expenditures,  the  Patroit  Ledger 
of  Quincy,  Mass.,  has  raised  its  weekday 
newsstand  price  to  75<,  from  50<. 

The  evening  newspaper  also 
increased  its  weekend  edition,  pub¬ 
lished  on  Saturday  mornings,  to  $1, 
from  75  <•  The  six-day  subscription 
price  was  kept  at  $3- Weekend  delivery 
went  to  $l,from  75t. 

“Newsprint  alone  represents  20%  of 
our  operating  expense  and  it  has  been, 
by  far,  the  single-largest  cost  accelera¬ 


tor  that  we’ve  faced  in  the  past  two 
years,”  said  Patroit  Ledger  publisher  K. 
Prescott  Low.  “We  cannot  continue  to 
pass  all  of  this  higher  cost  to  our 
advertisers  through  higher  rates.  The 
readers  have  to  carry  a  fair  share,  too.” 

The  Patroit  Ledger  paid  $550  per 
metric  ton  of  paper  in  December 
1994. Today,  the  price  is  $760,  and 
newsprint  manufacturers  recently 
announced  they  will  go  to  $810  a  ton 
during  this  quarter. 

Press  groups 
defend  Kenyan 
journalists 

Eight  major  international 

press-freedom  groups  have  urged 
Kenya  President  Daniel  arap  Moi  to 
scrap  sweeping  new  proposals  to  regu¬ 
late  journalists  and  the  news  media 
there. 

“Such  proposals  are  reminiscent  of 
apartheid  South  Africa,”  said  Dana 
BuUen,  executive  director  of  the  Reston, 
Va.-based  World  Press  Freedom 
Committee,  one  of  the  associations 
mounting  the  protest.  “No  country 
should  invade  the  rights  of  its  citizens 
in  this  way.” 

Kenyan  authorities  are  considering 
laws  that  would  provide  for  the  registra- 


Newspapers  everywhere  ran  this 
Associated  Press  photo  of  an  unidentified 
man  casting  a  snowball  during  the  New 
York  Giants-San  Diego  Chargers  football 
game  Dec.  23.  Dozens  of  snowballs  were 
hurled  onto  the  playing  field,  interrupting 
the  game  and  injuring  San  Diego's  equip¬ 
ment  manager. 

Enraged  Giants  officials  offered  a  $1,000 
reward  to  anyone  who  could  identify  the 
man  captured  by  the  lens  of  AP  photogra¬ 
pher  Bill  Kostroun.  Fifteen  people  came 
forward  to  finger  Jeffrey  Lange,  26,  of 
Bridgewater,  N.J.  Lange,  who  was 
charged  with  improper  behavior,  claimed 
he  was  only  having  some  fun  with  other 
fans  in  the  stands. 

The  Giants  ran  a  full-page  advertise¬ 
ment  in  the  San  Diego  Union-Tribune, 
apologizing  for  the  shameful  incident 

I  tion  of  journalists,  create  mechanisms 
:  to  oversee  the  conduct  of  journalists 
i  and  news  organizations,  and  establish  a 
i  council  to  regulate  the  media. 

I  Joining  in  the  protest  were  the 
i  Commonwealth  Press  Union,  London; 

I  Inter  American  Press  Association,  Miami; 
:  International  Association  of 
I  Broadcasting,  Montevideo,  Uruguay; 

I  International  Federation  of  Newspaper 
i  Publishers,  Paris;  International 
I  Federation  of  the  Periodical  Press, 
j  London;  International  Press  Institute, 

I  Vieima,Austria;  and  North  American 
i  National  Broadcasters  Association, 
j  Ottawa,  Canada. 


Belo  stages 

presidential 

debate 


J-^  ALIAS  MORNING  NEWS  parent 
JL/  A.H.  Belo  Corp.  has  invited  eight 
major  Republican  presidential  candi¬ 
dates  to  participate  in  a  live  debate 
that  will  be  televised. 

The  hour-long  event  is  set  for  March 
8,  days  prior  to  the  Super  Tuesday  pri¬ 
mary  elections  to  be  held  in  seven 
states,  including  Texas.The  format  fea¬ 
tures  a  moderator  and  journalists  from 
the  Morning  News  and  Belo’s  broadcast 
group. 
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The  problem 
with  prepositions 


English  is  a  language  of 
options.  The  overlay  of 
Germanic  and  Romance  gram¬ 
mars  that  created  our  speech 
also  created  an  incredible  vari¬ 
ety  of  routes  to  the  same  destination.  If 
you  don’t  like  the  scenery  on  one,  you 
can  try  another.  You’ll  almost  never  run 
into  a  dead  end. 

Or  is  that  a  cul-de-sac? 

One  of  the  choices  our  lan¬ 
guage  offers  involves  the 
way  it  expresses  relation¬ 
ships  between  things.  Its 
Latin  aspect,  which  made  its 
way  into  English  via  Norman 
French,  is  inflective.  It  ex¬ 
presses  different  relation¬ 
ships  by  changing  word 
forms. To  show  that  a  roof  rests  on  a 
barn,  we  change  the  word  “barn”  by 
making  it  possessive;  “the  barn’s  roof.” 

The  German  aspect  of  English,  on 
the  other  hand,  is  distributive.  Instead 
of  changing  the  forms  of  words,  it  ex¬ 
presses  different  relationships  by 
changing  the  forms  of  sentences. 
Rather  than  “the  barn’s  roof,”  you  write 
“the  roof  of  the  bam.” 

Neither  approach  is  necessarily  bet¬ 
ter.  And  each  can  cause  problems.  In¬ 
flection  can  produce  unpronounceable 
plural  possessives  such  as  Joneses’.  And 
distribution  can  create  awkward  strings 
of  prepositions  —  “of  the  roof  of  the 
bam.” 

Fortunately,  English  almost  always  of¬ 
fers  an  escape.  What’s  gibberish  in  the 
German  variant  is  great  in  the  Latin 
form.  What  twists  Latin  tongues  gets 
right  to  the  point  in  German. 


Hart,  a  reporter,  editor  and  journal¬ 
ism  school  professor,  is  senior  editor 
for  writing  and  staff  development 
at  the  Portland  Oregonian.  He 
welcomes  comments  and  published 
examples  —  identified  by  publica¬ 
tion,  date  and  page  —  at  1320 
S.  W  Broadway,  Portland,  Ore. 
97201. 


Which  suggests  a  fix  for  the  strings 
of  prepositional  phrases  that  bog  down 
much  newswriting.  Leads,  in  particular, 
often  stutter  with  a  parade  of  preposi¬ 
tions.  Even  worse,  they  assault  readers 
with  the  same  preposition.  Like  this: 

•  “Two  persons  died  in  a  weekend 
helicopter  crash  that  also  injured  three 
others  .  .  .  hospitalized  after  spending 
the  night  in  the  wreckage  in 
dense  underbrush  in  rural 
Yamhill  County.” 

•  “When  detectives  from 
the  Washington  County  Sher¬ 
iff’s  department  tapped  the 
telephone  of  Mindi  Marie 
Tucker  eight  years  ago,  the 
information  they  recorded 
’i-'J  wrapped  up  their  investiga¬ 
tion  of  the  month-old  murder  of  her 
husband.” 

When  prepositions  get  out  of  hand, 
we  can  clean  things  up  by  dropping 
the  least  important  information  and 
shifting  from  distributive  to  inflective 
forms.  In  the  first  example,  for  instance, 
we  could  have  written  about  “two  per¬ 
sons  who  died  in  a  mral  Yamhill  Coun¬ 
ty  helicopter  crash,”  eliminating  the 
need  for  the  last  prepositional  phrase, 
“in  mral  Yamhill  County.” 

The  same  approach  to  the  second 
example  would  have  yielded  the  “hus¬ 
band’s  month-old  murder.” 

One  reason  for  newswriting’s  prepo¬ 
sitional  excess  is  that  many  reporters 
have  simply  forgotten  Mrs.  Grundy’s 
grammar  school  instruction. They  no 
longer  recognize  prepositions  as  they 
come  marching  past. 

For  the  record,  prepositions  express 
connections  or  relationships.  Some  of 
the  most  common,  such  as  “of,”  “with,” 
and  “by”  show  possession  or  physical 
connections.  Others  show  how  things 
are  related  in  space  —  “in,”  “on,”“to,” 
“with,”  “over,”  “under,”  “onto,”  “into”  and 
“beside.”  Still  others  refer  to  relation¬ 
ships  in  time  —  “while,”“during,”“after,” 
“until,”“before”  and  “since.” 

Any  excess  of  such  prepositions  pro¬ 


duces  the  plodding  Germanic  rhythms 
of  a  beer-house  oompah  band.Try  read¬ 
ing  this  sentence  aloud: 

•  “In  the  statement  read  over  televi¬ 
sion  after  reportedly  meeting  with  the 
party  leadership  for  several  hours  in  an 
undisclosed  location,  since  the  Central 
Committee  building  was  now  not  in  his 
hands,  Gorbachev  based  his  actions  on 
the  party  leadership’s  complicity  or  si¬ 
lence  during  the  coup.” 

Can  you  hear  the  tubas? 

No  sentence  can  safely  carry  more 
than  three  prepositional  phrases. This 
one  had  nine.  Less  severe  cases  of 
preposition  abuse  simply  result  in  an 
occasional  awkward  phrasing.  We  write 
“the  movement  of  the  foot  in  a  shoe”  in¬ 
stead  of  “the  foot’s  movement  in  a 
shoe.”  Or  we  write  “19  children  of  Sher¬ 
ry  Scott”  instead  of  “Sherry  Scott’s  19 
children.” 

Several  computerized  grammar 
checkers  generate  preposition  counts. 
When  RightWriter  or  similar  software 
reveals  that  more  than  15%  of  your 
copy  consists  of  prepositions,  you  have 
a  problem.  Lean  writing  seldom  pro¬ 
duces  a  figure  higher  than  10  or  12. 

If  you  want  practice  whittling  prepo¬ 
sitions  from  your  prose,  try  your  hand 
at  these  preposition-rich  examples: 

•  “The  daughter  of  an  Illinois  couple 
stabbed  to  death  in  a  Seaside  motel 
room  took  the  stand  Monday  in  the 
murder  trial  of  their  accused  assailant 
and  identified  him  as  the  man  she  saw 
with  blood  on  his  face  outside  their 
motel  room.” 

•  “George  Leonard,  associate  chief  of 
the  U.S.  Forest  Service,  made  the 
administration’s  first  public  statement 
that  it  would  not  oppose  a  permanent 
ban  on  federal  exports  of  Western 
logs  at  a  House  Interior  Committee 
hearing.” 

•  “Thousands  of  people  with  heart 
problems  may  no  longer  qualify  for  fed¬ 
eral  disability  pay  under  an  administra¬ 
tion  proposal  to  expand  the  use  of  a 
controversial  exercise  test.” 
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The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22, 1884;  Newspapeniom,  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher,  June  29, 1901;  Advertising,  June  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 

President, 

Editor  Emeritus  Robert  U.  Brown  (ext.  iisi 


;the  fourth  est  ate 


Co-Publisher, 

Advertising/Research  D.  Colin  Phillips  iext  ini 
Co-Publisher, 

Circulation/Production  Christopher  Phillips  iext.  ii6i 


A  bold  move 


Executive  Editor  John  P.  Consoli  iext.  22Si 


The  rocky  mountain  News'  announcement  that  it  will  no 
longer  sell  the  paper  outside  metropolitan  Denver  as  of  March 
is  a  significant  development  in  the  newspaper  business. 

Here  we  have  a  major  metro  newspaper  —  locked  in  a  highly  com¬ 
petitive  circulation  battle  with  the  Denver  Post  —  saying  it  no  longer 
wants  to  lose  money  just  to  be  able  to  crow  that  it’s  the  market  read¬ 
er  leader.  i 

News  publisher  Larry  D.  Strutton  said  circulation  is  expected  to 
decline  by  5.8%  daily  and  6.6%  Sunday  due  to  the  move. The  shift  is 
being  made  because  it  is  costing  the  News  an  average  of  $35  a  week 
to  deliver  the  paper  outside  the  metro  area,  while  a  seven-day  sub¬ 
scription  brings  back  only  $4.75. 

It’s  trae  that  readers  inside  Denver’s  primary  market  are  more 
attractive  to  advertisers  because  of  their  spending  habits  and  proxim¬ 
ity  to  retailers,  but  newspapers  for  years  have  strived  to  increase  cir¬ 
culation  in  any  way  they  can.  Especially  in  a  competitive  situation,  it’s 
always  nice  to  be  able  to  tell  an  advertiser  your  newspaper  is  ranked 
among  the  Top  25. 

Even  Vernon  Mallinen,  vice  president  of  marketing  for  the  Post, 
expressed  surprise  at  the  extent  to  which  the  News  planned  to  cut 
back  its  circulation. 

Obviously,  the  Post  will  attempt  to  capitalize  on  its  competitor’s 
move,  but  Strutton  says  this  is  to  be  expected. 

Newspapers  around  the  country,  both  in  competitive  and  noncom¬ 
petitive  markets,  will  be  watching  this  move  closely.  If  it  works  tor  the 
News,  you  may  see  others  jumping  on  the  bandwagon.  — J.C. 


Senior  Editor  George  Gameau  iext.  2231 

Associate  Editors  David  Astor  iext.  226] 

Tony  Case  iext.  2281 
Dorothy  Giobbc  iext.  2271 
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The  Fourth  Estate 


MHAT  ME  HAVE  SIMCE  THE  FLA6-BUEMIMG  AA^ENPII^EKr^  FAILED  A6AIM 


Amendment  1 

Congres.3  shall  make  no  law  respeuting 
an  establishment  of  religion,  or  prohibiting 
the  free  exercise  thereof;  or  abridging  the 

I  freedom  of  speech,  or  of  the  press;  or  the 
right  of  the  people  peaceably  to  a.s.scmble, 
and  to  petition  the  government  for  a 


redress  of  grievances. 


Audit  Bureau 
of  Circulations 

Member 


WHAT  WE’D  GETIF  THE  PMAM  TH1M&  PASSES 


peacewiy  to  asseniljle, 
and  to  petition  the  government  for  a 
redress  of  grievances. 
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UMI 


INCORRECT  VOLUME  NUMBER  SHOULD  READ  129. 


Forget  the 
lip  service 

The  article  “ON  the  Rocks”  (E&P, 
Nov.  25)  by  Ron  Chepesiuk  and 
Larry  Timbs  dis¬ 
turbed  me  because 
of  the  blindness  that 
was  exhibited  by 
those  interviewed. 

For  example,  Pat 
McNeely  states 
he/they  are  really 
disappointed  by  the 
number  of  applica¬ 
tions  or  lack  there¬ 
of 

Does  the 

University  of  South 
Carolina  actually 
believe  that  people 
will  flock  to  their 
worivshop?  Let’s  be 
realistic. 

First,  most  poten¬ 
tial  applicants  are 
working  and  proba¬ 
bly  can  not  afford 
the  opportunity  to 
attend  the  work¬ 
shop  or  any  other 
workshop. 

In  order  to  fulfill 
the  American 
Society  of 
Newspaper  Editors’ 
l6-year  goal  to 
increase  minority 
representation  in  ‘ 
the  newsrooms, 
they  must  “put  their  money  where 
their  mouths  are.” 

It  is  a  cop-out  to  believe  that  appli¬ 
cants  are  not  willing  or  wanting  to 
attend.  One  solution  would  be  to  pro¬ 
vide  grants,  with  salaries  continuing,  for 
those  attending  the  workshop,  remov¬ 
ing  the  economic  hardship. 

Some  may  say  you  would  be  buying 
these  people  into  the  newsroom,  or 
manufacturing  potential  minority  jour¬ 
nalists  so  they  can  add  their  diversity 
to  our  nation’s  newspapers,  diversity 
which  is  desperately  needed. 

So  what!  These  people  must  be 
recruited,  requiring  direct  contact  from 
the  universities  and  sponsoring  news¬ 
papers.  It  means  extra  work,  and  maybe 


that  is  what  upsets  me  the  most. 

The  goal  of  16  years  by  the  editors  is 
realistic,  but  this  type  of  lip  service  is 
not.  Whenever  one  talks  about  increas¬ 
ing  minority  representation  in  newspa¬ 
pers,  which  are  largely  majority-run,  it 
is  easy  to  see  why 
there  is  an  aversion 
to  not  going  out  to 
bring  these  people 
in. 

If  the  concern  is 
that  the  newly 
trained  minorities 
will  leave  for  better 
opporttmities,  then 
providing  the 
avenues  for  them  to 
stay  and  prosper  is 
necessary.  Chances 
are,  they  will  main¬ 
tain  that  loyalty  as 
long  as  you  are  not 
paying  that  lip  ser¬ 
vice  many  of  us  have 
heard. 

I  say  to  those  uni¬ 
versities  and  spon¬ 
soring  newspapers 
that  if  you  want 
more  minorities,  go 
out  and  get  them. 
Right  now,  we  are  all 
probably  real  busy 
earning  a  living. 

David  R.  Carranza 

Carranza  is 
circulation  marketing 
manager  at  Tucson 
(Ariz)  New^xrpers 


In  defense  of 
Bill  Watterson 

IN  RESPONSE  TO  BU  Keane  ’s  com¬ 
ments  regarding  Bill  Watterson’s  deci¬ 
sion  to  cease  drawing  Calvin  and 
Hobbes  iE&P,  Nov.  18): 

No  public  relations  campaign,  nor 
app>earances  at  Reuben  award  cere¬ 
monies,  could  possibly  “further  the 
image  of  cartoonists”  to  the  public 
more  effectively  than  Watterson’s  artis¬ 
tic  brilliance.  Watterson  has  no  obliga¬ 
tion  to  the  public  and  his  syndicate 
other  than  to  produce  work  that  meets 
his  highest  standard  —  by  deadline. 

Does  Keane  feel  that  an  artist  who 
chooses  to  stop  because  he  feels  the 
quality  of  his  strip  might  be  compro¬ 
mised  shows  less  integrity  than  the  car¬ 
toonist  who  stops,  and  then  hires  a 
writer  and  artist  to  continue  his  strip? 

Gail  Machlis 

Correction 

A  BRIEF  ITEM  under  the  headline 
“Intern  Program”  (E&P,  Dec.  2,  p. 

1 1)  incorrectly  identified  Unity  ’99,  the 
up)coming  meeting  of  four  associations 
of  minority  journalists,  as  Unity  ’96. 

“Since  the  name  of  our  organization 
reflects  the  year  in  which  our  second 
joint  convention  will  be  held,  we 
would  appreciate  a  correction,”  wrote 
Dinah  Eng  of  Gannett  News  Service, 
who  is  president  of  Unity  ’99  and  of 
the  San  Francisco-based  Asian  American 
Journalists  Association. 
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Newspaperdom 

ri  50  years  ago  ...  New  Yoric 
^  -  City’s  Mayor  Fiorello  La  Guardia 
[  has  been  succeeded  by  newly 
elected  William  O’Dwyer,  ending 
f  a  seven-year  period  in  which 
;  there  was  very  little  contact 
I  between  City  Hall  and  the  press, 
f'  and  there  was  constant  sniping 
at  the  press  by  Mayor  La  Guardia. 
He  made  a  weekly  report  over 
L )  the  city-owned  radio  station,  but 
“  his  press  conferences  were 
t  almost  nil.  Upon  leaving  City 
K  Hail,  La  Guardia  signed  to  write  a 
P*  Wekly  newspaper  column  for 
I  PM  and  arranged  to  write  a  ’ 
g.  “sponsored  column”  to  appear  in  , 
r '  the  ads  of  Sachs  Quality 
Fumiuire  Stores.  It  was  called 
“Under  the  HatZWhen  the  head 
j ,  of  the  Newspaper  Guild  sent  the 
:  ex-mayor  an  application  blank 
i  and  asked  him  to  join  the  union, 
r  30  members  protested  and 
I'  demanded  that  he  should  first 
apologize  to  the  press  for  his 
f  abuse  of  reporters  while  in 
i :  office. 

.  from  Editor  fi- PuBusHER  . 

January  5,  1945  .  *  ' 
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Sponsored  by; 


I  The  Kelsey  Group 


Editon^RjHisher 


SK\ 


Interactive 
Newspapers  ’96 


The  D^nitive  Coirference  for  Irformation  Technology  in  the  Newspaper  Industry 

Feb.  21-24,  1996  •  Hyatt  Regency  Embarcadero  •  San  Francisco,  CA 


Wholes  Hot?  Whafs  Not?  Whafs  Next?  Positioning  for  Profitability. 
See  the  hottest  interactive  products 
Hear  what  industry  innovators  are  predicting 
Learn  how  publishers  are  positioning  for  profitability 
Interact  with  the  best  and  brightest  in  the  business 


Keynote  Speakers 

•Esther  Dyson,  President,  EDventure  Holdings,  Inc. 

•Phillip  Meek,  President,  Publishing  Group,  Capital  Cities/ABC  Inc. 
•Greg  Riker,  Director  of  Advanced  Consumer  Technology,  Microsoft 

What’s  Included: 

General  sessions  led  by  industry  leaders,  breakout  sessions  on  topics  you 
really  want,  round-table  discussions,  70+  great  speakers,  exhibit  hall, 
product  presentations,  receptions  and  other  networking  opportunities. 

There^s  no  better  place  to  discuss  interactive 
information  services  in  the  newspaper  industry. 
Just  ask  the  700  professionals  who  joined  us  for 
Interactive  Newspapers  ’95, 


For  more  details 
or  to  register  - 


Call:  609-921-7200  ext.  212 
Fax:609-921-2112 

Web  Site:  http://wv/w,kelseygroup.com/kelsey 


Register  by  Jon.  26  and  pay  $99S;  $1 195  thereafter. 

NNA  MEMBERS:  For  a  special  rate  and  to  register  call  703-907-7900. 
SNA  MEMBERS:  For  a  special  rate  and  to  register  call  3  1 2r644-66 1 0. 


EVERY  SATURDAY  SINCE  1884 


While  there  are 
more  women  in 
top-level  editorial 
positions  than 
ever  before,  only 
a  handful  hold 
the  very  highest 
spot:  editor  or 
executive  editor 
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Conflict  that  tears  at  many  women 


Most  discussions  of  women’s  advance¬ 
ment  invariably  make  reference  to  the  “big 
picture”  —  those  long-standing  issues  that 
women  finesse  on  a  daily  basis. 

One  conflict  that  continues  to  tear  at  many 
women  is  the  juggling  of  work  and  family 
respKjnsibilities.  Ladder<limbing  requires  hours 
that  otherwise  might  be  spent  with  family.  If 
children  are  part  of  the  picture,  many  women 
say,  the  family’s  tug  is  even  stronger. 

“I  constantly  think  about  how  much  time  I’m 
spending  here,  versus  how  much  time  I’m 
spending  with  them,”  said  Bobbie  Jo  Buel,  man¬ 
aging  editor  for  the  Arizona  Daily  Star. 

Geneva  Overholser  of  the  Washington  Post 
said  that  she  has  worked  with  several  high-level 
newswomen  who  ultimately  decided  that  family 
commitments  took  priority  over  office 
demands. 

Describing  the  long  hours  and  extraordinary 
dedication  necessary  to  advancement,  Overfiolser 
said  that,  “A  lot  of  women  decide  it’s  not  worth  it, 
and  some  of  them  have  backed  awayf 


Even  though  it’s  become  more  common  for 
men  to  pitch  in  with  child<are  duties,  Over¬ 
holser  added  that  such  responsibilities  are  “more 
costl>’”  to  women. 

If  women  do  want  to  spend  more  time  at 
home  with  children  or  their  spouse,  Pam  John¬ 
son  of  the  Arizona  Republic  emphasized  that 
they  should  inform  top  management. 

“Speak  up,”  advised  Johnson.  “Say, ‘Here’s  what 
I  want  to  do  with  my  career  and  here’s  what  I 
can  do  at  a  given  time.’  I  think  that’s  not  only 
acceptable,  but  also  respected  and  valued.” 

Whatever  tlie  pace  of  advancement,  advised 
Marion  Gregory  of  the  Raleigh  News  & 

Observer,  women  should  keep  career  goals  in 
perspective  and  take  the  long  view. 

“When  some  men  start  out,  they  see  the  end 
of  their  careers  and  where  they  want  to  be, 
where  they  want  to  get  to,”  Gregory  said.  “They 
take  chances  that  push  them  along.  I  think  that’s 
not  true  as  much  of  women,  partly  because  of 
the  way  we’ve  been  socialized.” 

—  Dorothy  Giobbe 


Hunkered  down?  Understandable,  some 
women  allow.  Head  in  the  sand?  Not  acceptable, 
they  say. 

“If  we  as  an  industry  can’t  keep  our  attention 
focused  on  more  than  one  issue,  then  I  think  we’re 
in  trouble,”  Rowe  said.  “It’s  a  question  of  where  our 
commitments  are  and  how  deeply  we  believe  in 
them.” 

Women’s  relatively  recent  ascent  to  high-level 
editorial  positions  may  help  to  explain  why  there  are 
so  few  women  editors,  said  Helen  Donovan,  execu¬ 
tive  editor  of  the  Boston  Globe. 

“There  are  factors  that  might  weigh  against  a 
woman,  like  experience,  how  long  in  a  manage¬ 
ment  job  and  what  kind  of  management  job,” 
Donovan  said. 

Such  differences  will  disappear  “in  another 
generation,”  she  believes. 

If  there  are  to 


be  major  changes, 
most  expect 
them  over  the 
next  five  to  ten 
years. 

Marion  Grego¬ 
ry,  managing  edi¬ 
tor  of  the  Raleigh 
News  &  Observer, 
has  high  hopes 
for  the  “critical 
mass”  of  women 
in  prominent  jobs. 

“Women  have 
gotten  to  the 
launching  pad, 
such  as  managing 
editor,”  Gregory 


“There  is  far  too 
much  readiness  to 
have  an  attitude 
of ‘been  there  — 
done  that!  We  tend 
to  think  it's  fine, 
and  the  truth  is 
that  it's  not" 
—  Geneva 
Overholser, 
ombudsman, 
Washington  Post 


said.  “When  the  editor  spot  comes  up,  you  need 
to  have  worked  as  a  managing  editor  for  a  num¬ 
ber  of  years.  Until  recently,  there  haven’t  been 
that  many  women  who  have  done  that.” 

Even  years  spent  paying  dues,  however,  doesn’t 
guarantee  a  timely  shot  at  the  editor’s  position. 
The  coveted  jobs  don’t  turn  over  very  often,  and 
managing  editors  or  deputy  managing  editors  can 
end  up  in  a  career-holding  pattern. 

“There  will  be  a  point  where  women  land  the 
top  jobs.  Clearly  we’re  ready  for  that  and  God 
knows  it’s  past  due,”  said  Pam  Johnson,  managing 
editor  of  the  Arizona  Republic. '"But  it  gets  harder 
and  harder  to  move  up,  because  there  are  fewer 
and  fewer  opportunities  as  you  climb  up  the  lad¬ 
der.” 

“It’s  not  as  bad  as  the  symphony,  where  if  you 
get  the  top  oboe  spot,  it’s  yours  for  20  or  30 

years,”  Gregory 
laughed.  “But  I  do 
wonder  how  of¬ 
ten,  at  some  of 
these  newspa¬ 
pers,  those  jobs 
come  up.” 

Optimism  is  in¬ 
extricably  tied  to 
expectation.  Lev¬ 
els  for  both  are 
running  high  for 
women  at  news¬ 
papers  across  the 
country.  Whether 
or  not  that  cheer¬ 
ful  vision  is  war¬ 
ranted  should  be 
clear  over  the 
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“There  aren’t  huge 
numbers  in  those 
spots  now,  but 
there  is  a  fair 
amount,  and  there 
is  a  good  pool  of 
women.  The  next 
five  years  will  be 
very  telling.” 
—  Jane  Healy, 
managing  editor, 
Orlando  Sentinel 


Hollinger  buys 
Canadian  papers 


NEWSPAPER  GL\NT  Hollinger  Inc.  has 
agreed  to  buy  two  dailies  and  a  dozen  nondailies  in 
western  Canada  from  Armadale  Co.  Ltd. 

dailies  are  the  Regina  Leader-Post  and  Saska¬ 
toon  StarPhoenix,  both  in  the  province  of 
Saskatchewan.  The  nondailies  include  six  paidcircu- 
lation  papers:  the  Dauphin  Herald  and  Roblin 
Review  of  Manitoba;  TTds  Week  &  Enterprise  of  Yoik- 
ton,  Saskatchewan;  and  the  Taber  Times,  Vauxhall 
Advance  and  Coaldale  Sunny  South  News,  all  situ¬ 
ated  in  Alberta. 

The  sale  was  expected  to  close  this  month. 

After  the  Armadale  acquisition,  Toronto-based 
Hollinger  will  own  162  daily  newspapers  —  among 
them,  the  Chicago  Sun-Times  —  with  a  combined 
circulation  of  about  5  million,  and  474  nondailies 
with  a  total  circulation  of  nearly  10  million. 

Armadale  is  owned  by  the  Sifton  family,  which  has 
diverse  business  interests  but  has  decided  to  divest 
itself  of  its  newspaper  assets. 


next  few  years.  Until  then,  many  women  look  at 
past  trends  for  indications  of  the  future. 

“In  1980  there  were  few,  if  any,  women  man¬ 
aging  editors,”  remembers  Jane  Healy,  managing 
editor  of  the  Orlando  Sentinel. ''There  were  few, 
if  any,  women  editorial  page  writers. There  were 
virtually  no  top  editors  at  over-100,000  circula¬ 
tion  newspapers. 

“There  aren’t  huge  numbers  in  those  spots 
now,  but  there  is  a  fair  amount,  and  there  is  a 
good  pool  of  women,”  she  added.  “The  next  five 
years  will  be  very  telling.” 

Newspapers,  too,  need  to  remain  committed  to 
attracting  and  keeping  talented  women. 

“You  need  to  have  a  proper  pool,”  Rowe  said. 
“If  you  have  a  diversified  pool,  the  women  I 
know  don’t  need  any  special  favors. 

“A  lot  of  people  may  have  thought  that  be¬ 
cause  of  good  intentions,  success  would  auto¬ 
matically  come,”  Rowe  added.  “I  think  that  some 
newspapers  should  reexamine  their  efforts,  not 
just  their  intentions.” 


Live  grenade 
found  atop 
vendor  box 


JJVE  HAND  grenade  was  found  laying  atop  a  news¬ 
paper  box  for  the  Russian-language  shopper 
J^lama  in  the  Rogers  Park  area  of  Chicago  Dec.  29. 
jgfficers  from  Chicago’s  Police  Bomb  and  Arson 
squad  removed  the  grenade  without  incident.  Police 
said  they  were  pursuing  several  leads  in  the  case, 
including  the  possibilities  that  it  was  related  to 
street  gang  or  ethnic  intimidation. 


WHILE  MANY  WOMEN  in  the  newspaper  business 
value  the  presence  of  female  colleagues,  some 
resent  the  assumption  that  a  shared  gender  translates  into 
shared  interests. 

“I  was  in  a  meeting  and  another  woman  came  in,” 
recalled  Ann  Charles,  editor  and  president  of  the  Par¬ 
sons  (Kan.)  5««.“She  said  to  me, ‘Well,  we’ll  have  to 
hang  together  now.’ And  I  was  thinking, ‘Don’t  cling  to 
me.’  ” 

Parsons  added  that  while  she  considers  the  news¬ 
paper  industry  “still  very  much  an  old-boy  network,” 
glass  ceilings  and  the  major  barriers  to  women’s  ad¬ 
vancement  exist  “mostly  in  the  minds  of  people.” 

“If  you  see  a  glass  ceiling,  you’re  setting  up  a  glass 
ceiling,”  Charles  said. “Maybe  it  is  there.  I  have  not  en¬ 
countered  it.” 

—  Dorothy  Giobbe 


Boston  Globe  mag 
focuses  on  youth 


YEARS  AFTER  publishing  a  unique  report  by 
and  about  urban  youth,  the  Boston  Globe  is  doing  it 
again  —  this  time,  turning  over  its  Sunday  magazine 
to  Massachusetts  teens  in  suburban  and  rural  locales. 

“In  Oiu-  Own  Words  2,”  slated  to  run  Feb.  4,  will  fea¬ 
ture  the  work  of  60  young  writers  and  artists  who 
will  examine  a  range  of  topics  aflecting  youths  in 
nonutban  communities. 

The  project,  which  took  six  months  to  complete, 
was  spearheaded  by  Globe  writer  and  editor  John 
Koch. 
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Clamping 

down 


BTHAT  MEDL\  encounters  tend  to  glam- 
lons,  California  prison  authorities  have 
1  a  lid  on  journalists  conducting  inter- 
ith  inmates. 

lan  appears  to  be  directed  more  toward 
television  than  the  print  media,  but  the 
an  is  across  the  board. 

Tip  Kindel,  assistant  director  of  the  state  Youth 
and  Adult  Correctional  Agency,  told  E&P  the 
press  will  still  be  allowed  in  the  prisons  to  gener¬ 
ally  interview  for  investigations  of  conditions 
there,  but  interviews  with  specified  prisoners  are 
barred.The  order  applies  to  all  135,000  inmates 
in  California’s  31  prisons. 

A  reporter  may  get  on  a  convict’s  official  visit¬ 
ing  list  but  cannot  bring  cameras,  tape  recorders, 
notebooks,  pens  or  pencils  to  the  meeting. 

Kindel  said  the  decision  to  block  access  to  in¬ 
mates  was  taken  after  two  months  of  internal  re¬ 
view,  adding;  “It  came  to  a  head  as  the  result  of  a 
number  of  inmates  becoming  media  stars  or  us¬ 
ing  the  media  to  continue  their  careers  or  to  em¬ 
bark  on  new  ones.  It  was  becoming  a  kind  of 
sideline  business  for  them.” 

Kindel  cited  one  prisoner,  Kody  Scott,  aka 
“Monster  Kody,”  who  wrote  a  book  about  his  life 
and  subsequently  granted  media  interviews  “for 
the  exclusive  purpose  of 
n  !•£  •  •  promoting  the  book.” 

Cdllfornid  prison  The  official  also  noted 

xL  "x  ■  Pi  notorious  Charles 

dUTnOriTlOS  uon  Manson,  in  observing  his 
•  , .  r  60th  birthday  and  the  25th 

journo  lists  from  anniversary  of  his  crimes, 
,  .  turned  out  T-shirts  and  a 

COnOUCtinp  compact  disc,  one  of  whose 
,  .  ,  songs  was  featured  on  a 

Prviews  with  Guns  ’n’  Roses  album. 

.  “This  kind  of  activity  is 

inmates  not  the  reason  people  are 

sent  to  prison,”  Kindel  said. 
“The  purpose  of  prison  is 
punishment.  It  seems  contradictory  for  inmates 
who  are  supposed  to  be  doing  hard  time  to  wind 
up  on  prime  time.” 

Earlier,  J.P.  Tremblay,  assistant  secretary  of  the 
corrections  agency,  told  the  San  Francisco 
Chronicle:  “Why  should  some  guy  benefit  from 
committing  a  crime?  We  did  this  because  we  did¬ 
n’t  want  to  have  inmates  becoming  celebrities 
and  heroes.” 
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interviews  with 
inmates 


Tremblay  said 
his  agency  has 
even  had  requests 
for  interviews 
with  lawbreakers 
who  have  yet  to 
serve  any  time, 
such  as  “Madam 
to  the  Stars”  Heidi 
Fleiss,  whose  pan¬ 
dering  conviction 
is  on  appeal. 

According  to 
Kindel,  YACA  did 
not  intend  to  in¬ 
clude  mainstream  The  official  also  noted  that  the 

newspapers  in  the  ban  but  notorious  Charles  Manson,  in 
was  advised  by  its  attorneys  observing  his  60th  birthday  and 
that  the  restriction  had  to  the  25th  anniversary  of  his 
be  “all  inclusive.”  crimes,  turned  out  T-shirts  and 

However,  prisoners  can  a  compact  disc,  one  of  whose 
still  write  to  media  with  songs  was  featured  on  a  Guns 
complaints,  or  telephone  'n'  Roses  album, 
them.  Kindel  said.  Prisoners’ 
letters  and  phone  calls  are  routinely  monitored  in 
the  state  prison  system. 

Asked  what  value  a  journalist  would  see  in  vis¬ 
iting  an  inmate  without  any  tools  of  his  profes¬ 
sion,  Kindel  replied:  “He  could  look  them  in  the 
eye  and  test  their  veracity  —  to  see  if  they’re 
telling  the  truth.” 

Terry  Francke,  executive  director  of  the  Cali¬ 
fornia  First  Amendment  Coalition,  said  there  is  lit¬ 
tle  the  press  can  do  to  overturn  the  regulation, 

“however  idiotic  it  may  be.” 

But  he  predicted  that  it  will  be  “short-lived  be¬ 
cause  it  will  eventually  become  an  embarrass¬ 
ment”  to  prison  officials  and  the  state. 

“Whether  inmates  are  becoming  celebrities  is 
not  at  the  top  of  citizens’  concerns  about  the 
prison  system,”  Francke  said.“Of  course,  everyone 
knows  about  Charles  Manson,  but  who  has  heard 
about  Kody  Scott,  or  cares?” 

The  unfortunate  effect  of  the  ban,  Francke 
said,  is  that  prisoners  with  legitimate  complaints 
will  have  no  outlet  for  them. 

“This  order  smacks  of  the  old  days  in  South 
Africa  when  prisoners  were  shut  off  from  the 
press,”  he  added. 

“It’s  an  exercise  in  peevishness  typical  of  this 
administration.” 
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BY  LEONARD  R.  SUSSMAN 


More  Democracies, 
More  Violations 


HY,  lyA  year  when  a  record  117  countries  were 
detn^racies,  were  tliere  nearly  1,500  cases  of  seri- 
lus^ress-freedom  violations  in  1 1 1  nations? 

lOugh  6l%  of  all  countries  have  democratic  gov- 
'ance  —  19%  more  than  10  years  ago  —  only  63 
ions  (34%),  by  Freedom  House’s  reckoning,  per- 
t  fully  independent  news  media;  63  nations  (3496) 
have  partly  free  media.  In  6l  countries  (32%),  the 
press  is  not  free. 

Regimes  may  repress  citizens,  or  permit  corrup¬ 
tion,  counterinsurgency  or  crime  to  restrict  personal 
freedom  —  even  as  they  use  democratic  tools  such 
as  elections.  In  that  climate, 
not  only  governments  inhibit 
the  press.  Political  dissidents, 
religious  extremists  and  maha- 
like  enforcers,  with  or  with¬ 
out  government  links,  wreak 
unofficial  havoc 
Of  59  journalists  killed  in 
1995,  26  were  brutally  mur¬ 
dered  in  Algeria,  most  by  reli¬ 
gious  extremists.  In  1994,  24 
/  1  Cnn  killed  there.  Some  29 

ricdriy  l,UUU  loumaUsts  were  kidnapped 
last  year  in  16  countries. 
Another  150  were  beaten  or 
otherwise  assaulted,  and  90 
threatened  with  death.  At 
least  280  were  detained  or 
arrested.  Thirty-seven  publica¬ 
tions  were  shut  down  by  18 
governments.  Another  38 
countries  banned  or  sus¬ 
pended  publications. 

The  rfecord  of  press-freedom  violations  remains 
high  not  only  because  rulers  mistrust  their  newly 
enfranchised  citizens  and  the  news  media,  but  also 
because  an  increasingly  efficient  global  monitoring 
of  the  press  is  in  place. 

Freedom  House,  for  20  years,  has  assessed  the 
level  of  press  freedom  in  every  country.  Now,  year- 
round  monitoring  of  press-freedom  violations,  if  not 
freedom  levels,  is  performed  by  the  Committee  to 
Protect  Journalists  in  New  York,  the  Canadian  CPJ  in 
Toronto,  Reporters  Sans  Frontieres,  Paris,  the  Inter- 


In  a  year  when  a 
record  117 
countries  were 
democracies, 
there  were 
1,500 
cases  of  serious 
press-freedom 
violations  in  111 
nations. 


Sussman  is  senior  scholar  in  international  com¬ 
munications  at  Freedom  House,  and  adjunct 
professor  of  journalism  and  mass  communica¬ 
tion  at  New  York  University. 


national  Federation  of  Newspaper  Publishers,  Paris, 
the  International  Federation  of  Journalists,  Brussels, 
the  International  Press  Institute,  Zurich,  and  the 
Inter  American  Press  Asstxnation,  Miami. 

Global  press-freedom  policy  defense  is  coordi¬ 
nated  by  the  Worid  Press  Freedom  Committee, 
Reston,Va.  Analysis  of  press  law  and  related  issues 
is  provided  by  Article  19,  London.  Imprisonment  of 
journalists  is  tracked  by  Amnesty  International,  Lon¬ 
don,  among  others. 

Instantaneous  communication  among  these  and 
many  more  regional  groups  moves  over  the  elec¬ 
tronic  network  known  as  IFEX,  International  Free¬ 
dom  of  Expression  Exchange.  IFEX  promptly  alerts 
all  its  constituents  to  a  journalist  in  trouble.  Such 
year-round  monitoring  generated  the  1,1500  cases 
observed  in  1S>95. 

There  are  70  graves  of  journalists  in  the  former 
Yugoslavia  after  four  years  of  warfare.  Three  died  in 
Bosnia  in  1995.  At  year  end,  an  armistice  halted 
bloodletting  but  could  not  yet  heal  wounds  in 
Bosnia,  Serbia  or  Croatia. 

From  Slovenia,  now  the  more  peaceful  outback  of 
the  former  Yugoslavia,  came  a  warning  by  140  jour¬ 
nalists  from  across  the  warring  region:  News  media 
have  been  weapons  of  war.  If  peace  is  to  come,  inde¬ 
pendent  media  must  “become  a  major  force  in  the 
establishment  and  development  of  democratic  soci¬ 
eties.” 

The  journalists  met  in  Ljubliana  in  November  at 
the  call  of  the  International  Federation  of  Journalists. 
They  told  the  international  community  it  must  sup¬ 
port  “free,  independent  and  pluralistic  media.” 

Last  year,  there  were  no  fully  free  media  across  the 
former  Yugoslavia.  Belgrade,  which  first  stimulated 
this  war  by  adroit  manipulation  of  the  press,  con¬ 
ducted  a  yearlong  harassment  of  small  broadcast  and 
print  media.  Allowed  some  independence,  they 
were  kept  on  the  brink  of  closure,  hardly  free. 

A  small  sign  of  hope  for  the  region:  Starting  in 
October,  a  weekly  ten-minute  exchange  of  news  by 
satellite  began  among  three  independent  channek 
—  NTV99  in  Sarajevo,  Studio  B  in  Belgrade,  and 
Kanal  Al,  Skopje.  The  broadcasts  are  supported  by 
UNESCO. 

Looking  for  models  beyond  their  war-ravaged 
country,  journalists  of  ex-Yugoslavia  face  a  confusing 
picture. 

Not  only  do  many  democracies  repress  journal¬ 
ists,  either  harshly  or  subtlely,  but  signals  emanating 
(See  Report  on  page  37) 
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BY  DOROTHY  GIOBBE 

Press  Freedom 
Fight  Remembered 


HEN  JOURNALIST  MYRON  Farber  was  in  jail,  a 
sixthrgrade  girl  politely  wrote  to  ask  if  she  could 
bor»t)w  his  notes. 

A  New  Jersey  state  court  was  much  more  in- 
siaent;  give  up  the  notes  or  else. 

Farber,  however,  refused  to  release  his  notes  to 
anyone.  His  defiance  of  a  court  subpoena  and 
subsequent  jailing  touched  off  one  of  the  most 
celebrated  First  Amendment  battles  of  the  mid-  to 
late- 1970s. 

Before  his  case  was  resolved,  Farber  spent  40 
days  in  jail  and  his  employer,  the  New  York 
Times,  was  fined  a  total  of  $289,000. 

Almost  20  years  later,  the  case  still  has  impact. 

Reporters  in  New  Jersey 
benefit  from  it  every  day,  as 
it  culminated  in  the  so- 
called  “Farber  Law”  —  legis¬ 
lation  which  added  muscle 
to  the  state  Reporter’s 
Shield. 

“With  Farber,  the  [N.J.] 
judges  went  so  far  that  it 
helped  to  pull  the  judiciary 
back,”  said  noted  First 
Amendment  attorney  Floyd 
Abrams,  who  defended  Far¬ 
ber  and  the  Times. 

“It  hasn’t  behaved  in  such 
a  confrontational,  harsh 
fashion  since  then,  and  the 
New  Jersey  court  is  much 
more  pro-First  Amendment  than  it  was  in  the  late 
1970s.” 

Although  Farber  says  his  jailhouse  memories 
remain  unpleasantly  vivid,  he  regards  the  entire 
episode  with  satisfaction.  Currently  a  freelance 
writer,  he  recently  sat  down  to  recall  his  role  in 
the  case. 

“It  was  a  proud  moment  for  me  to  be  able  to 
stand  for  something  that  I  truly  believed  in  and 
that  the  Times  believed  in,”  Farber  said. 

“I  regret  having  had  to  spend  time  behind 
bars,  but  sometimes  it’s  for  the  good  that  a  case 
like  this  comes  along  because  it  focuses  the 
press’  attention  on  issues  that  are  more  lasting 
than  any  story  on  any  given  day.” 

Farber ’s  jail  time  sprang  from  his  1976  Times 
investigative  series.  In  it,  he  reported  on  a  suspi¬ 
cious  pattern  of  patient  deaths  at  New  Jersey’s 
Riverdell  Hospital.  Facts  in  the  series  indicated 


foul  play  by  a  certain  “Doctor  X.” 

New  Jersey  authorities  thought  so,  too.  After 
the  series  ran,  a  Bergen  County  Grand  Jury  in¬ 
dicted  Dr.  Mario  Jascalevich,  Riverdell’s  chief  sur¬ 
geon,  on  five  charges  of  murder. 

Farber  used  confidential  sources  in  his  Times 
series.  When  Dr.  Jascalevich’s  case  came  to  trial, 
defense  attorneys  subpoenaed  all  of  Farber’s 
notes  on  the  theory  that  they  might  contain  in¬ 
formation  helpful  to  the  defense. 

For  Farber  and  the  Times,  complying  with  an 
invasive  and  misguided  court  order  was  out  of 
the  question.  Determined  not  to  give  in,  they  pre¬ 
pared  for  an  inevitable  clash  with  the  state  judi¬ 
ciary. 

“We  all  knew  there  was  going  to  be  some  kind 
of  showdown,”  said  Katharine  Darrow,  attorney 
for  the  r/mes.  “There  were  shield  laws,  but  there 
weren’t  many  cases  to  test  them.  The  whole  is¬ 
sue  of  reporter’s  notes  was  pretty  much  untested 
at  that  point.” 

The  showdown  ensued 
when  Farber  ignored  the 
subpoena  and  stashed  his 
notes  with  friends.The  court 
then  directed  the  Times  to 
order  Farber  to  turn  over  his 
notes,  which  the  newspaper 
refused  to  do. 

Slapped  with  contempt 
charges,  Farber  landed  in 
jail.  The  Times  was  fined 
$100,000  initially,  plus 
$5,000  for  each  day  Farber’s 
notes  stayed  hidden. 

The  longer  Farber  was 
jailed,  the  more  attention  his 
case  received.  Broadcast, 
print  and  radio  stations  de¬ 
voted  extensive  coverage  to 
his  plight. 

“The  Farber  case  brought 
people  close  to  the  brink,” 
remembers  Abrams.  “Farber 
was  in  jail,  the  Times  was 
paying  fines  and  the  New 
Jersey  judiciary  was  being 
ridiculed  in  the  press.  Every¬ 
body  was  suffering.” 

Predictably,  many  journal¬ 
ists  wrote  to  praise  Farber’s 


Former  New  York 
Times  reporter 
Myron  Farber 
recalls  his  role  in 
the  late-1970's 
First  Amendment 
battle 


“It  was  a  proud 
moment  for  me  to 
be  able  to  stand 
for  something  that 
I  truly  believed  in 
and  that  the  Times 
believed  in” 
—  Myron  Farber 


14  Editor  &  PuBusHER  ■  January  13, 1996 


Myron  Farber  holds  a  press  conference  in  1978 
outside  the  Bergen  County,  N.J.,  courthouse  during 
the  trial  of  Dr.  Mario  Jascalevich.  Flanking  Farber  are 
New  York  Times  attorney  Floyd  Abrams  (left)  and 
then-Times  executive  editor  A.M.  Rosenthal. 

position.  But  the  issue  of  press  freedom  galva¬ 
nized  support  from  all  parts  of  society.  A  rural 
Pennsylvania  woman  sent  Farber  a  petition 
against  his  jailing,  signed  with  190  names.  A  New 
Jersey  state  Senator  condemned  the  sentence  as 
“disgraceful.” 

“I  had  never  had  anything  like  that,”  Farber  re¬ 
members.  “It  was  interesting  to  see  how  people 
were  responding.  And  when  people  thought 
there  was  an  issue  involved  that  was  important  to 
them,  it  made  it  all  the  more  important  to  me.” 

Farber  also  had  the  backing  of  management  at 
the  Times,  despite  the  mounting  fines. 

“No  one  ever  suggested  to  me  with  a  wink  or 
a  nod,  ‘Well,  this  First  Amendment  is  all  well  and 
good,  but  this  is  costing  us  a  lot  of  money,’  ”  Far¬ 
ber  said. 

A.M.  Rosenthal,  then-executive  editor  of  the 
Times  remembers  the  determination  of  the  news¬ 
paper’s  editors  and  lawyers. 

“We  were  very  hot  for  the  First  Amendment, 
and  we  spent  a  lot  of  time  examining  whether 
we  were  right,”  he  said. 

“We  made  a  commitment  to  uphold  the  issues 
involved:  that  reporters  should  not  be  compelled 
to  testify,  and  that  they  not  become  an  arm  of  the 
prosecution  or  the  defense,”  Rosenthal  added. 

Not  everyone  supported  Farber.  Some  people 
—  journalists  included  —  thought  Farber  was  out 
to  make  a  name  for  himself  at  the  expense  of  a 
fair  trial  for  Dr.  Jascalevich.  And  when  it  was  re¬ 
vealed  in  court  that  Farber  had  received  a 
$75,000  advance  for  a  book  about  the  case,  many 
people  condemned  his  actions. 

The  book  deal,  Farber  believes,  was  a  peripher¬ 
al  issue  which  the  lead  defense  attorney  —  Ray 
Brown  —  used  successfully  to  distract  the  mur¬ 
der  trial  jury  and  to  ultimately  win  an  acquittal 
for  his  client. 

“It  was  a  phony  issue  in  Brown  suggesting 
something  nefarious  about  it,”  Farber  said.  “With 
or  without  me,  one  way  or  another.  Brown  would 


have  found  some  issue  or  issues  that  would  have 
enabled  him  to  prevail  in  the  courtroom  ....  He 
was  that  smart,  and  he  had  a  great  ally  in  the 
judge. 

“Whether  it’s  hard  to  believe  in  today’s  context 
or  not,  I  wasn’t  thinking  ‘book’  as  I  was  doing 
this,”  Farber  added.  “But  when  the  articles  ran,  the 
phone  was  ringing  off  the  hook  at  the  Times  for 
a  variety  of  reasons,  including  agents  calling.” 

E&P’s  interview  with  Farber  took  place  about 
the  same  time  as  principals  in  the  O.J.  Simpson 
murder  case  were  announcing  various  book 
deals.  Noting  that  many  of  those  contracts  were 
for  millions  of  dollars,  Farber  reflected  on  how 
quickly  perceptions  of  propriety  change. 

“It’s  not  that  long  ago,  and  yet  today  you  think 
well,  if  a  case  like  [Dr.  X]  came  along,  17  people 
would  be  submitting  book  contracts  the  next 
day,”  he  said. 

Book  deals  aren’t  the  only  similarity  to  the 
Simpson  case.  Another  is  the  numbing  effect  on 
the  jury  of  extensive  forensic  and  scientific  evi¬ 
dence. 

“The  longer  a  trial  goes  on  like  that,  the  more 
people  want  to  get  back  to  their  own  lives,”  Far¬ 
ber  said.  “I  saw  the  Simpson  case  going  on  and 
on,  and  I’m  thinking  to  myself, ‘Is  this  jury  going 


Myron  Farber  leaves  the  Bergen  County,  N.J.,  jail  in  1978  after 
serving  a  40-day  sentence  for  refusing  to  turn  over  his  notes  in 
the  murder  trial  of  Dr.  Mario  Jascalevich. 
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to  do  right  by  this  scientific  evidence?  Not  of 
necessarily  agreeing  with  it,  but  at  least  taking 
the  time  [to  examine  it.] 

“The  Jascalevich  jury  just  walked  away  from  it. 
They  didn’t  look  at  anything,  and  neither  did  the 
Simpson  jury.  And  my  reaction  was  I  wonder  if 
it’s  possible  to  present  a  long,  scientific  case  to  a 
lay  jury.” 

On  the  same  day  Jascalevich  was  acquitted  of 
all  charges,  Farber  was  released  from  jail.  He  ful¬ 
filled  his  contract  to  write  a  book  about  the  case 
for  Doubleday,  which  resulted  in  Somebody  is  Ly¬ 
ing. 

In  1982,  New  Jersey  Governor  Byrne  pardoned 
Farber  and  the  Times  of  the  contempt  charges 
and  ordered  $101,000  refunded  to  the  newspa¬ 
per. 

After  the  Jascalevich  case  ended,  Farber  main¬ 
tained  a  low  profile,  partly  out  of  exhaustion  and 
a  desire  for  stability. 

“After  Jascalevich,  I  was  kind  of  tired,”  Farber 
said.  “My  family  had  been  through  a  lot.” 

He  stayed  at  the  Times  through  the  early 
1990s,  covering  high-profile  cases  such  as  the  At¬ 
lanta  child  murders,  the  Tawana  Brawley  contro¬ 
versy,  the  Father  Bruce  Ritter  scandal,  and  the 
Howard  Beach  racial  incident,  among  others. 

At  the  end  of  1992,  Farber  ended  his  26-year 
career  with  the  Times.  Currently,  he  contributes 
to  Vanity  Fair  and  is  exploring  opportunities  to 
publish  another  book. 

Though  the  court  battle  happened  almost 
twenty  years  ago,  Farber  says  he  “would  like  to 
think”  he  would  go  through  the  ordeal  all  over 
again  if  he  had  to. 

“I  buy  the  notion,  today  as  much  as  I  ever  did 
then,  that  a  free  and  vigorous  press  is  a  sine  qua 
non  of  a  functioning  democracy,”  he  said. 

“Since  that  time,  I’ve  had  my  view  reinforced 
that  the  capacity  of  government  and  large  organ¬ 
izations  of  any  kind  to  withhold  information  that 
is  important  to  the  public,  and  to  misrepresent 
information  that  is  important  to  the  public,  can 
never  be  overestimated.” 


Papers  pay  city 
for  strike-related 
police  expenses 

STERUNG  HEIGHTS,  MICH.,  has  agreed  to 

again  accept  donations  from  the  Detroit  joint-  i 
operating  agency  for  police  expenses  related  to  j 
the  newspaper  strike,  which  turned  six  months  j 
old  Jan.  13. 

Sterling  Heights  is  the  home  of  Detroit  News-  i 
papers’  main  production  plant,  a  frequent  site  of  j 
clashes  between  strikers  and  their  sympathizers  i 
and  city  police  and  private  security  guards.  i 
In  late  December,  Sterling  Heights’  city  council  i 
voted  unanimously  to  accept  a  check  of  I 
$226,322  from  the  JOA.  Since  July,  the  agency  has  j 
contributed  $847,407  for  police  expenses.  i 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

1/9/96 

1/2/96 

1/11/95 

A.H.  Belo  Corp.  (NY)* 

33.750 

34.500 

29.063 

American  Media  Inc.  (NY)** 

4.125 

4.250 

8.500 

Capital  Cities/ABC  Inc.  (NY) 

125.500 

125.000 

86.000 

Central  Newspapers  Inc.  (NY) 

31.000 

32.000 

27.375 

Dow  Jones  &  Co.  Inc.  (NY) 

38.875 

39.625 

31.125 

Gannett  Co.  Inc.  (NY) 

60.875 

61.375 

51.250 

Gray  Comm.  Sys.  (NY)*** 

17.500 

17.875 

11.167 

Harte-Hanks  Comm.  (NY) 

23.000 

20.500 

19.625 

Hollinger  International  (NDQ)# 

10.500 

10.875 

11.625 

Knight-Ridder  Inc.  (NY) 

62.125 

62.250 

51.875 

Lee  Enterprises  Inc.  (NY)**** 

21.875 

22.750 

17.313 

McClatchy  Newspapers  Inc.  (NY)  22.750 

22.875 

21.250 

Media  General  Inc.  (AM) 

31.000 

31.250 

27.750 

New  York  Times  Co.  (AM) 

29.125 

29.500 

22.250 

Pulitzer  Publishing  Co.  (NY)## 

47.875 

47.375 

30.188 

E.W.  Scripps  Co.  (NY) 

38.750 

38.250 

29.000 

Times  Mirror  Co.  (NY)### 

33.625 

33.625 

21.000 

Tribune  Co.  (NY) 

59.625 

61.375 

53.500 

Vi/ashington  Post  Co.  (NY) 

281.750 

280.750 

239.125 

*  Adjusted  for  2  for  1  stock  split  as  of  6/14/95 

**  Name  changed  from  Enquirer/Star  Group:  adjusted  for  $7  special  dividend 
payable  1/3/95 

***  Adjusted  for  3  for  2  stock  split  as  of  10/3/95 
**** Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

#  American  Publishing  merged  with  Hollinger  Inc.  as  of  10/13/95 
#  Adjusted  for  25%  stock  split  as  of  1/25/95 

##  Adjusted  for  distribution  of  Cox  Communications  shares  on  2/1/95 
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Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

1/9/96 

1/2/96 

1/11/95 

Hollinger  Inc.  (a) 

11.125 

10.250 

12.750 

News  Corp.  Ltd.  (c,  d) 

21.250 

21.875 

14.250 

Pearson  Ltd.  (b) 

6.290 

6.350 

5.670 

Quebecor  Inc.  Class  A  (a) 

21.125 

20.500 

18.250 

Reuters  Holdings,  ADR  (c) 

55.375 

54.875 

40.000 

Southam  Inc.  (a) 

14.375 

14.125 

15.000 

Thomson  Corp.  (a) 

19.000 

19.125 

17.500 

Toronto  Sun  Publishing  Corp.  (a)  13.375 

12.750 

15.000 

Torstar  Corp.  (a) 

22.500 

23.000 

22.500 

fa)  Quotes  are  in  Canadian  dollars 
(b|  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

(d)  Adjusted  for  2  for  1  stock  split-November  18, 1994 

Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 
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CAMPUS  JOURNALISM 


PnMesters  disnipl 
editorial  meeting 
and  tear  up 
copies  of  student 
newspaper 


BY  BETH  HOBEN 


■  um  -»PON  THEIR  RETURN  from  semester 

■  break,  the  editors  of  the  Rutgers 

■  Review  are  expected  to  file  charges 

I  under  the  university  code  of  conduct 

against  a  group  of  students  who  dis¬ 
rupted  an  editorial  meeting  by  shouting  and  tear¬ 
ing  up  copies  of  the  student  newspaper. 

The  Review  is  one  of  several  student  newspa¬ 
pers  distributed  on  the  Rutgers  University  cam- 

pus  in  New 
Brunswick,  N.J. 
H||NI|j||iM  The  largest  is  the 

Daily  Targum, 
which  has  a 
culation  of  about 

The  protesters, 
who  allegedly  de¬ 
stroyed  or  stole 

3,500  copies  of  the  6,000-circulation  weekly  Re¬ 
view,  objected  to  a  front-page  editorial  by  editor 
James  Gofer  entitled  “Fry  Mumia  Now,”  which 
was  published  on  Sept.  26. 

Gofer’s  column  referred  to  the  ongoing 
debate  about  former  broadcast  journalist  Mumia 
Abu-Jamal’s  death  sentence  for  killing  a  police 
officer  in  1981. 

While  on  death  row,  Abu-Jamal,  a  former 
Philadelphia  chapter  president  of  the  National 
Association  of  Black  Journalists,  has  written  a 
book  and  offered  commentary  on  National  Pub¬ 
lic  Radio.  He  continues  to  maintain  his 
innocence. 

In  his  “Fry  Mumia  Now”  editorial.  Gofer  wrote 
that  the  “Free  Mumia  Now”  movement,  which 
holds  that  Abu-Jamal  was  framed 
because  he  was  a  politically  active 
black,  is  simply  the  “newest  cause  \  -r\T  f 

celebre  for  every  leftist  celebrity”  whoscA  \  rYVj 
limited  knowledge  of  the  case  1  | 

The  protesters,  “allows  them  to  lend  their  sup-\ 
who  allegedly  port  to  a  man  who  is  guilty.”  \ 
destroyed  or  stole  A  photo  of  Abu-Jamal  was  run\ 

3,500  copies  of  the  in  the  Review  above  a  quote  ; 
6,000-circulation  from  his  alleged  confession,  later^ 
weekly  Review,  recanted:  “I  shot  that  mother- 
objected  to  a  front-  fucker,  and  I  hope  he  dies.” 

page  editorial  by  A  text  box  on  the  jump  page  of 
editor  James  Cofer  the  editorial  invited  Review  read-  ^ 

entitled  “Fry  ers  to  “feel  free  to  come  by  ...  to  ^ 

Mumia  Now.”  our  general  meetings,  which  are  ^ 


held  every  Tuesday  at  9:30  p.m.”  and  to  which 
“all  are  welcome  and  encouraged  to  attend.” 

The  Rutgers  University  Police  Department  re¬ 
ceived  a  complaint  at  9:25  p.m.,  on  Sept.  26,  re¬ 
garding  a  loud  and  disorderly  group  attempting 
to  gain  entry  to  a  meeting  in  the  Review  offices. 

Rutgers  police  officers,  who  responded  to  the 
complaint,  were  told  by  a  member  of  the 
Review  staff  that  the  editorial  meeting  was  a 
“closed”  meeting,  at  which  point  they  asked  the 
protesters  to  leave  the  area. 

The  police  report  said  that  as  the  protesting 
group  was  escorted  from  the  building,  they  con¬ 
tinually  referred  to  the  police  officers  as  “Nazis" 
and  “Storm  Troopers”  and  accused  a  black  police 
officer  of  being  a  “field  nigger”  and  “Uncle  Tom.” 

Gofer  told  E&P  that  the  group  of  protesters 
was  racially  mixed,  including  blacks,  whites,  His- 
panics  and  Asians. 

The  police  report  also  notes  that  after  leaving 
the  Rutgers  Student  Genter,  where  the  Review 
offices  are  located,  the  protesters  entered  the 
graduate  student  lounge  and  began  removing 
copies  of  the  Review  from  the  building.  The 
campus  police  said  they  were  “not  able  to 
obtain  any  names  or  student  affiliations  due  to 
the  chaotic  nature  of  the  demonstration  and  bel¬ 
ligerent  behavior  of  the  participants.” 

The  announcement  by  the  Review  of  its 
intention  to  press  charges  against  the  protesters 
prompted  an  editorial  entitled  “Unwise 
Decision”  from  the  Targum.  The  Oct.  25  edito¬ 
rial  called  on  the  Review  to  re-  ^ 

member  that  it 


Nvowio 
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“exists  within  a  community  that  was 
largely  polarized  last  year  due  to  a  cer¬ 
tain  statement  [by  University 
President  Lawrence]  linking  genetics, 
race  and  standardized  test  scores”  and 
called  the  headline  “Fry  Mumia  Now” 
insensitive  and  “a  tactic  to  incite  emo¬ 
tion.” 

The  Targum  editorial  speculated 
that  “pressing  charges  will  only  exac¬ 
erbate  the  situation  and  nothing  good 
will  come  out  of  it.” 

Gofer  said  that  the  Review  editorial 
board  was  surprised  by  the  Targum’s 
editorial  because  “we  assumed  that 
being  a  newspaper,  they  would  stand 
up  for  the  First  Amendment.” 

He  also  claimed,  however,  that  the 
Targum  has  become  “very  liberal 
within  the  last  year”  and  that  “whatev¬ 
er  any  group  of  protesters  wants,  the 
Targum  has  generally  agreed  with 
them.” 

Targum  editor  in  chief  Karen  Auer¬ 
bach  said  that  while  the  19-person 
Targum  editorial  board  certainly  did 
not  condone  the  theft  and  destruction 
of  newspapers,  and  had  in  fact  spoken 
out  against  it  on  other  campuses  in 
the  past,  the  majority  of  the  board  felt 
that  filing  charges  against  the  protest¬ 
ers  would  be  a  mistake. 

Auerbach  said  that  she  and  several 
other  members  of  the  7«rg«m,  whose 
offices  are  down  the  hall  from  the 
Review,  had  been  eyewitnesses  to  the 
initial  confrontation  between  the  pro¬ 
testers  and  the  Review  staffers. 

She  said  that  the  protesters  were 
“very,  very  angry,”  that  the  Review  edi¬ 
tors  “just  shut  their  door,”  and  that  the 
Targum  editorial  board  felt  that  “there 
wasn’t  an  attempt  at  open  communi¬ 
cation  or  to  meet  with  the  protesters 
and  try  to  remedy  the  situation 
because  obviously  there  was  some 
tension  between  the  protesters  and 
the  paper.” 

Wells  Keddie,  the  former  Rutgers 
Review  adviser,  resigned  from  his 
position  shortly  after  the  “Fry  Mumia 
Now”  column  appeared,  saying  that 
“the  story  forcefully  called  to  my 
attention  that  1  had  no  idea  what  was 
going  on  over  there.” 

Keddie  agrees  that  filing  charges 
against  the  protesters  is  not  the  most 
effective  way  to  deal  with  the 
situation,  saying  that  “this  particular 
action  will  not  inhibit  the  same 
impulse  to  idiocy”  which  led  the  pro- 
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testers  to  destroy  the  newspapers  and 
that  should  the  students  be  found 
guilty,  the  Review  will  have  created  “a 
set  of  martyrs.” 

While  calling  the  column  “extraor¬ 
dinarily  inflammatory,”  Keddie 
acknowledges  that  the  Review 
certainly  had  the  right  to  publish  it, 
noting  that  for  students  working  at  a 
campus  newspaper  “it  is  a  given  that 
the  First  Amendment  protects  your 
right  to  be  incredibly  stupid.” 

Mark  Goodman,  lawyer  and  execu¬ 
tive  director  of  the  Student  Press  Law 
Center  in  Washington,  D.C.,  considers 
the  theft  of  campus  newspapers  to 
be  a  major  threat  to  the  college 
press.  He  said  that  in  the  spring 
of  1993,  the  reports  of  such  thefts 
on  campuses  suddenly  shot  up 
dramatically  which  he  attributes  to 
some  prominent  incidences  at  that 
time. 

Goodman  speculated  that  “people 
read  or  heard  about  these  thefts  on 
campuses  and  got  the  idea  that  this 
was  something  they  could  attempt.” 

In  1994,  there  were  about  40  cam¬ 
pus  newspaper  thefts  reported  to  the 
Student  Press  Law  center,  as  opposed 
to  a  previous  average  of  about  four  or 
five  a  year. 

Goodman  said  that  the  number  for 
this  year  is  down  to  about  25  because 
“we’ve  had  some  successful 
punishments  of  these  incidents  and 
reports  of  students  being  punished  on 
campus  or  criminally  prosecuted  have 
made  people  think  twice  about  it.” 


Professorship 
named  for 
Jim  Batten 

TO  HONOR  THE  late  Knight-Ridder 
Inc.  chairman  Jim  Batten,  Davidson 
College  in  Davidson,  N.C.,  has  created 
the  James  Knox  Batten  Professorship  in 
Public  Policy  through  a  $1  million 
endowment. 

The  endowment  is  the  result  of  a 
$600,000  grant  from  the  John  S.  and 
James  L.  Knight  Foundation  and  a 
$400,000  gift  from  Knight-Ridder. 

Batten,  who  died  of  a  brain  tumor  in 
June  1995,  created  the  Batten  Family 
Scholarship  in  Public  Policy  at  David¬ 
son,  his  alma  mater. 


Texas  A&M  grads 
form  alumni  group 

Graduates  of  the  Texas  a&m 

University  journalism  school  have 
formed  an  alumni  association  for  profes¬ 
sional  communicators  and  those  who 
have  left  the  news  business. 

Information  about  the  Former  Jour¬ 
nalism  Students  Association  may  be  ob¬ 
tained  from  Kirsten  Dietz,  Texas  A&M 
University  Department  of  Journalism, 
230  Reed  McDonald  Building,  College 
Station,Texas  77843. 

McClatchy  grant 
aids  j-school 

MCCLATCHY  NEWSPAPERS  INC.  has 
made  a  challenge  grant  of 
$250,000  to  the  University  of  California 
Graduate  School  of  Journalism  that  will 
fund  the  face  lift  of  historic  North  Gate 
Hall  on  the  Bericeley  campus. 

The  refurbished  section  of  the  build¬ 
ing  was  christened  the  C.K.  McClatchy 
Wing  in  honor  of  the  late  editor  and 
chairman  of  the  California  newspaper 
chain. 


Cowles  grants 

The  COWLES  media  Foundation  in 
Minneapolis  has  awarded  six  grants 
totaling  $268,000. 

Those  receiving  grants  were  the  Chil¬ 
dren’s  Theatre  Company,  Coffee  House 
Press,  Saint  Paul  Public  Schools,  Upper 
Midwest  American  Indian  Center,  Elliot 
Park  Neighborhood  Inc.  and  the  Medill 
School  of  Journalism  at  Northwestern 
University. 

The  foundation  makes  operating  and 
capital  grants  on  behalf  of  the  Min¬ 
neapolis  Star  Tribune  and  other 
Cowles  companies. 

Papers  move 

CANADA’S  VANCOUVER  SUN  and 
Province  have  chosen  a  new  home 
on  the  city’s  harborfront. 

They  plan  to  relocate  to  a  120,000- 
square-foot  space  at  200  Granville  St.  in 
July  1997.  The  company  is  still  scouring 
British  Columbia  for  a  production  site. 
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NEWSPEOPLE  IN  THE  NEWS 


>  lOAVE  CASH, 

4  ^  worked 

i  newspapers  in 

1  Oregon  and 

I  California,  is  now 

editor  of  the  East 

Oregonian  in 

tuvECASH  Pendleton. 

He  succeeds 

BELL  CHAMPTON,  who  left  the 
paper  to  join  the  Northwest  Power 
Planning  Council.  In  California,  Cash 
was  deputy  metro  editor,  assignment 
editor  and  projects  editor  of  the  Press- 
Enterprise  in  Riverside.  He  earlier 
worked  for  Oregon’s  Bend  Bulletin  and 
Hood  River  Neu’s. 

CHRISnSE  MOORE,  who 
worked  for  the  Desert  Sun  in  Palm 
Springs,  Calif.,  among  other  newspa¬ 
pers,  was  appointed  retail  advertising 
manager  in  Pendleton. 

She  succeeds  AL  DONNELLY,  who 
was  named  ad  sales  director  for  student 
publications  at  Washington  State 
University. 


The  Providence  ^ 

Journal-Bulletin 

has  promoted  ^  , 

deputy  executive  |j|RB  ]||||||[H|h 
editor  JO££  R 
RAWSON,  5 1 ,  to 
vice  president  and 

executive  editor,  joel  rawson 

and  metropolitan 

maiuging  editor  CAROL  J.  YOUNG, 
also  51,  to  deputy  executive  editor. 

Rawson  succeeds  JAMES  V. 
WYMAN,  72,  who  retires  after  44  years 
with  the  paper.  Under  Wyman,  the  daily 
received  the  Pulitzer  Prize  for  investiga¬ 
tive  reporting  in  1994. 

Rawson,  aside  from  holding  various 
editorial  posts  at  the  Journal-Bulletin, 
worked  as  executive  editor  of  the 
Lexington  Herald-Leader. 

Young,  the  highest-ranking  woman 
editor  in  Journal-Bulletin  history,  cov¬ 
ered  the  education  beat  for  over  a 
decade  befe)re  becoming  a  news  manner. 

JOHN  PALUMBO,  who  has  served 
in  several  promotion  management  posi¬ 
tions  at  the  daily,  became  director  of 
marketing  and  communications 

PEGGY  REYNOLDS,  formerly  a 
research  associate  and  survey  manager 
in  the  Journal-Bulletin  marketing 
research  department,  was  promoted  to 
director  of  database  marketing,  a  new 
post. 


CAROL  J.YOmG 


JOHN  E  OPPEDAm 


Phoenix  Gazette,  has  been  named  chair¬ 
man,  publisher  and  CEO  of  Phoenix 
Newspapers  Inc. 

Oppedahl  succeeds  LOUISA. 
**CHIP”WEML  HI,  who  was  named 
president  and  CEO  of  Central 
Newspapers  Inc.  of  Indiaiupolis,  parent 
company  of  the  Phoenix  dailies. 

Oppedahl  went  to  the  Republic  in 
1989  as  managing  editor.  Previously,  he 
was  managing  editor  for  the  Los 
Angeles  Herald  Examiner,  national  and 
foreign  editor  and  assistant  managing 
editor  with  the  Dallas  Times  Herald, 
and  city  editor,  executive  news  editor 
and  assistant  managing  editor  for  the 
Detroit  Free  Press.  He  started  his  career 
as  a  reporter  at  the  San  Francisco 
Examiner. 

Also  at  Phoenix  Newspapers,  circula¬ 
tion  director  RICHARD  A.  COX  was 
promoted  to  vice  president  for  circula¬ 
tion  and  named  to  the  PNI  board;  ad 
director  CATHY  G,  DAVIS  became 
vice  president  of  advertising  and  joined 
the  board;  and  chief  financial  officer 
DON  ZABEK  was  appointed  secretary 
and  treasurer. 


Trenton,  N.J.-based  Journal  Register  Co. 
has  announced  the  following  advertis¬ 
ing  appointments. 

JOHN  H.  HETZLER,  ad  director 
of  the  Daily  Local  News  in  West 
Chester,  Pa.,  was  named  marketing 
director  at  the  New  Haven  Register. 

REGINA  B.  BURKHART,  ad 
director  for  the  Record  in  Troy,  N.Y,  suc¬ 
ceeded  Hetzler  in  West  Chester. 

ANDY  PISCATELLE,  ad  director 
with  Elm  City  Newspapers  in  Milford, 
Conn.,  now  is  ad  director  of  the 
Middletown  I^ress  in  Coimecticut. 

ANNE  BARNHART,  real  estate 
and  automotive  manager  in  Milford,  fol¬ 
lows  Piscatelle  as  ad  director. 

MICHAEL  JOYCE,  inside  sales 
manager  of  the  Times  Herald  in 
Norristown,  Pa.,  becomes  ad  director 
for  Phoenixville  Newspapers  in 
Peimsylrania. 

DAVID  J.  PARKER,  formerly  gen¬ 
eral  manager  of  Review  Publishing  in 
Philadelphia,  moved  to  Suburban 
Publications  in  Wayne,  Pa.,  as  ad  director. 


JOHN  F.  OPPEDAHL,  executive  edi¬ 
tor  of  the  Arizorui  Republic  and 
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CIRCULATION 


BY  TONY  CASE 


Denver  daily  stops 

distribi 


rural 


ution 


Beginning  in  march,  the  Rocky 
Mountain  News  will  no  longer  sell 
the  newspaper  outside  metropolitan 
Denver. 

The  daily  is  getting  rid  of  the  mon¬ 
ey-losing  rural  circulation  to  combat  significantty 
higher  newsprint  expenditures  and  inflated 
expenses  in  other  areas,  such  as  transportation, 
said  publisher  Larry  D.  Strutton. 

_  The  News  will  now 

distribute  only  in  the  13 
counties  around  Denver,  al¬ 
though  Colorado  Springs 
and  Aspen  residents  will  still 
be  able  to  get  the  daily 
tabloid  from  local 
newsstands  and  newsracks. 
The  paper  is  also  available  by  mail  order. 

“There  should  be  only  two  reasons  to  sell  a 
product  —  either  it  makes  money  or  it  drives  the 
business,  and  we  certainly  weren’t  making  mon¬ 
ey,”  Strutton  said. 

A  seven-day  News  subscription  goes  for  $4.75  a 
week  outside  Denver,  but  the  company  spends  an 
average  $35  a  week  delivering  to  the  remote  read¬ 
er. 

Strutton  expected  circulation  to  decline  5.8% 
weekday  and  6.6%  Sunday  due  to  the  move  — 
bad  news  for  a  once-strong  maiket  leader  that  has 
steadily  lost  ground  to  the  Denver  Post  in  one  of 
the  country’s  last  great  newspaper  wars  (JE&P, 
Oct.21,p.9). 

For  years,  the  News,  one  of  the  principle  prop¬ 
erties  of  Cincinnati-based  Scripps  Howard  Co., 
has  watched  its  circulation  slide.  Meanwhile,  the 
Post  has  seen  healthy  gains  under  Dean  Singleton, 
who  acquired  the  financially  troubled  broadsheet 
from  Times  Mirror  Co.  in  1987. 

The  Post  has  made  especially  impressive  strides 
in  the  hotly  contested  metro  area,  where  the 
News  used  to  have  a  much  greater  circulation 
lead  than  it  has  today. 

City  and  suburban  readers  of  the  News  and 
Post  are  most  attractive  to  advertisers  because  of 
their  sp)ending  habits  and  proximity  to  retailers. 
The  area  composing  greater  Denver  accounts  for 
69%  of  the  state’s  retail  sales  and  about  65%  of  its 
population. 

Eliminating  the  unprofitable  distribution  lets 
the  News  “focus  its  resources  on  the  economic 
backbone  of  Colorado,”  Strutton  said.  “We  know 


Rttcky  MoNntain 
Meirs  rid  of 
money-losing 
operation ' 


it’s  the  area  most  essential  to  our  advertisers,  and 
this  new  strategy  will  allow  us  to  key  in  on  this 
impxirtant  consumer  base.” 

Vernon  Mallinen,  vice  president  of  marketing 
for  the  Post,  was  surprised  at  the  extent  to  which 
the  News  planned  to  slash  its  circulation. 

“As  we  deliver  in  those  same  areas,  I  think  it’s 
really  a  matter  of  being  able  to  manage  those  ex- 
pienses  as  oppiosed  to  needing  to  cut  back,”  he 
said. 

The  Post  is  “still  bullish  on  being  a  state  news¬ 
paper,”  the  executive  was  quick  to  add. 

Strutton  stands  prepared  for  the  Post's 
inevitable  marketing  tactics. 

“Likely,  our  competitor  will  be  able  to  brag 
about  being  the  number-one  paper  in  terms  of 
pure  circulation,”  he  said.  “But  we  dominate  the 
13<ounty  area  and  will  continue  to  dominate.” 


Vendor  of  Chicago 
homeless  paper 
dead  in  hit/run 

A  VENDOR  OF  Streetwise,  the  newspaper  written 
and  sold  by  Chicago  homeless  persons,  was 
killed  in  a  hit-and-run  accident  Christmas  Eve. 

Barbara  Davis,  40,  was  killed  crossing  the  street 
near  her  usual  selling  location  in  the  city’s  Near  North 
Side. 

Police  said  wimesses  described  the  car  that  hit  her 
as  a  white  Chevy  Blazer  or  Ford  Explorer  with  two 
occupants. 


Guy  Gannett 
sells  weeklies 
in  Minnesota 

Guy  GANNETT  PUBUCATIONS  of  Portland, 
Maine,  has  agreed  to  sell  Minnesota  Sim 
Publications,  a  chain  of  weekly  newspapiers  serving 
the  MiimeapmUs  area,  to  Minneapolis  Suburban 
Publishing,  a  new  company  owned  by  Darwin  and 
Bonnie  CXirdt  of  Murphreesboro,Teim.,  Doug  Dance 
of  Chicago  and  Denis  Mindak  of  Miimeapolis. 

The  sale  was  expjected  to  close  this  month. 
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BY  M.L.  STEIN 


Papers  run  ad  for 
questionable  product 


Ads  fora  reportedly  illegal  cable  “de¬ 
scrambler”  slipped  into  a  few  Utah 
newspapers  before  an  alert  publisher 
blew  the  whistle  on  them. 

.  E&P  was  told  by  a  spokeswoman 
for  TCI  Cablevision  of  Utah  Inc.  that  similar  ad¬ 
vertisements  have  appeared  in  a  number  of  oth¬ 
er  newspapers  and  magazines  around  the  coun¬ 
try,  apparently  accepted  in  the  belief  that  the  de¬ 
vices  are  legal. 

“They  are  not,”  said  Vicki  Jo  Hansen,TCI 
Cable’s  director  of  public  affairs  for  Utah  and 
Idaho. 

Dick  Buys,  publisher  of  the  Wasatch  Wave, 
tipped  off  the  Utah  Press  Association  (UPA)  that 
ads  for  a  cable  TV  descrambler  could  mislead 
readers.  Unauthorized  use  of  cable  services  is  re¬ 
garded  as  theft  under  feder¬ 
al  law  and  by  several  state 
statutes,  according  to 
Hansen. 

The  ad  by  an  Orlem, 

Utah,  company  was  placed 
through  the  Utah  Press  As¬ 
sociation’s  advertising  net¬ 
work  serving  its  members. 

“Somehow  it  got  by  us,” 
said  UPA  executive  director 
Janice  Keller. 

When  Keller  heard  from 
Buys,  she  phoned  every 
member  to  warn  them 

about  running  the  ad,  after  contacting  Hansen. 

“Two  or  three  papers  already  had  published 
it,”  she  said. 

Keller  said  the  advertiser  of  the  product 
claimed  the  ad  had  run  in  the  classified 
networks  of  other  state  newspaper  associations. 

“We’ve  seen  a  variety  of  these  ads  from  differ¬ 
ent  firms  in  several  newspapers,”  said  Hansen, 
whose  Denver-based  company,  TCI,  is  the  largest 
cable  operator  in  the  United  States. 

“Apparently,  those  who  published  them  did 
not  realize  that  unauthorized  use  of  cable  TV  is 
the  same  as  walking  into  a  grocery  store  and 
stealing  something,”  Hansen  said. 

In  a  letter  to  UPA,  Hansen  noted:  “Descramblers 
circumvent  security  mechanisms  that  cable  op¬ 
erators  put  in  place  to  protect  their 
programming.  Although  some  companies  selling 
these  devices  claim  to  sell  only  to  individuals 


The  ad  by  an 
Orient,  Utah, 
company  u^as 
placed  through 
the  Utah  Press 
AssociatioiTs 
advertisin}* 
network  sen  inf*, 
its  members. 


who  have  permission  of  their  cable  companies 
to  use  them,  as  far  as  we  know  none  of  the  more 
than  1 1,000  cable  operators  in  the  country 
allow  their  customers  to  use  their  own 
equipment  to  descramble  cable  programming.” 

Moreover,  Hansen  stated,  people  who  install 
the  descramblers  can  cause  picture  problems  for 
legitimate  cable  users  through  interference. 

Also,  she  went  on, “cable  customers  are  indi¬ 
rectly  forced  to  subsidize  those  who  steal  cable 
services.” 

Hansen  said  the  sale  of  cable  descramblers 
contributes  to  more  than  half  of  the  $4.7  billion 
in  annual  revenue  lost  by  the  cable  industry. 

“Theft  of  cable  services  also  causes  a  revenue 
drain  to  cities  and  counties  who  receive 
franchise  fees  and  taxes  based  on  the  cable  op¬ 
erator’s  revenues,”  she  added.  “We  endorse  and 
applaud  all  efforts  to  refuse  advertisements 
which  may  confuse  customers  and  assist  in  the 
theft  of  cable  service.” 

Hansen  stated  that  in  addition  to  the  federal 
ban,  30  states  have  made  it  illegal  to  possess  a 
cable  descrambler,  and  in  27  states,  it  is  unlawful 
to  advertise  them. 

In  stressing  the  importance  of  rejecting  the 
descrambler  ads,  Keller  commented: 
“Newspapers  are  regarded  as  being  credible  and 
we  must  remain  credible.  People  believe  us.” 


BY  LAURA  REINA 

Gannett  Suburban 
papers  offer 
value-added  service 

H^  MASTERCARD  INTERNATIONAL  moved  its 
'  corporate  headquarters  to  Purchase,  N.Y.,  last  Oc¬ 
tober,  neighboring  Gannett  Suburban  Newspa¬ 
pers  “rolled  out  the  red  carpet  to  give  them  any 
assistance  they  might  need,”  said  Donna  M. 
Keosky,  marketing  programs  manager  at  Gannett. 

The  newspaper  company  created  an  advertis¬ 
ing  campaign,  with  value-added  components  and 
a  comprehensive  public  relations  element,  to 
help  build  awareness  for  the  community’s  new 
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corporate  neighbor. 

Keosky  explained  that  Gannett  has  a 
commitment  to  serve  as  business  con¬ 
sultants  to  clients,  and  wants  their 
businesses  to  grow.  She  works  with  the 
advertising  department  to  forge  ongo¬ 
ing  relationships  with  clients. 

“I  tap  Gannett’s  resources  and  go 
beyond  the  advertising  sale,”  said 
Keosky. 

The  ad  revenue  for  the  in-paper  ad¬ 
vertising  campaign  was  $82,000,  and  it 
appeared  in  all  10  Gannett  Suburban 
papers,  with  an  overall  circulation  of 
50,000.  It  was  one-stop  shopping  for 


MasterCard. 

“We  want  to  position  ourselves  as  a 
multi-faceted  service  bureau,”  said 
Keosky. 

The  components  of  the  campaign 
included:  a  Newspaper  in  Education 
program,  providing  MasterCard  access 
to  area  high  schools;  a  Dine-Out  Read¬ 
er  Contest;  a  sweepstakes;  and  a  mer¬ 
chant/consumer  promotion  with  a 
community  spin:  “Master  Value  —  Use 
Your  MasterCard.” 

The  value-added  features  of  this  pro¬ 
gram,  which  Gannett  used  to  support 
its  partnership  with  MasterCard,  in¬ 


cluded:  bonus  color;  bonus  ads;  custom 
welcome  kits  distributed  to  800  Mas¬ 
terCard  employees,  along  with  a  spe¬ 
cial  home-delivery  offer;  and  custom 
executive  gift  baskets  sent  with  a  letter 
of  welcome. 

Gannett  worked  directly  with  Mas¬ 
terCard  on  this  program.  Keosky  be¬ 
lieves  it  enhances  advertising  overall  to 
work  directly  with  the  advertiser,  and 
the  value-added  bonuses  enhance  the 
advertiser’s  efforts. 

“We  feel  it  increases  advertising  re¬ 
sults  if  you  offer  the  overall  package,” 
she  said. 


Felloivships 


COVERING 
HONG  KONG 

Seven  Fellowships  Offered  to  U.S.  Journalists 
For  Structured  On-Site  Program 

In  1997  the  British  crown  colony  of  Hong  Kong  will  become  a  part  of  the  People’s  Republic  of 
China.  The  transition  has  enormous  consequences  for  Hong  Kong’s  budding  democracy,  vibrant  econ¬ 
omy,  press  freedoms,  and  the  increasingly  global  nature  of  American  competitiveness. 

The  National  Press  Foundation  and  Vision  2047  are  pleased  to  offer  seven  full  fellow¬ 
ships  for  two  structured,  week-long  programs  in  Hong  Kong  for  U.S.-based  American  journalists.  The 
two  programs  will  take  place  March  11-15,  and  March  25-29.  The  fellowships  include  airfare, 
hotels,  meals  and  tuition. 

Among  the  topics  for  discussion  will  be  the  future  of  Hong  Kong  as  a  global  economic 
center;  the  changing  role  of  the  government  and  political  parties;  whether  there  will  be  a  free  press 
after  the  transition;  the  status  of  women  and  ethnic  minorities;  Hong  Kong  culture  and  entertainment; 
etc.  This  will  be  supported  by  a  demographic  portrait  of  Hong  Kong  and  its  peoples,  including  current 
and  projected  population  growth,  land  mass,  natural  resources,  educational  systems,  judicial  system, 
etc.  There  will  be  site  visits  within  Hong  Kong  and  whenever  possible  requests  by  fellows  for  individual 
meetings  or  t^endas  will  be  honored. 

To  apply,  fax  or  mail  the  following:  a  brief  letter  stating  why  you  and  your  news  organization 
would  benefit  from  the  fellowship;  a  letter  of  support  from  your  supervising  editor  or  producer;  a 
one-pt^e  bio,  and  a  non-returnable  sample  clip  or  tape.  Deadline  is  February  2"“ 

National  Press  Foundation 

The  fax  number  is  202-662-1232;  the  phone  number  is  202-662-7356; 
the  e-mail  is  NPFlynn@aol.com. 

The  National  Press  Foundation  is  an  independent,  non-profit  organization  dedicated  to  promoting 
excellence  in  journalism.  Vision  2047  is  a  privately  funded,  non-profit  foundation  based  in  Hong  Kong. 
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NEWS  TECH 


BY  MARK  FITZGERALD 


Chicago  Sun-Times 
selects  print  site 


SITE  PREPARATION  WORK  for  a  $60  mil¬ 
lion  Chicago  Sun-Times  printing  plant 
to  house  its  first  offset  presses  could 
begin  as  early  as  this  spring  following  a 
key  city  government  approval. 

Chicago’s  Community  Development 
Commission  has  approved  a  deal  to  sell  the  Sun- 
Times  a  29-acre  site  on  the  city’s  Southwest  Side 
that  is  now  occupied  by  an  abandoned  Sears, 
Roebuck  &  Co.  distribution  plant. 

Under  terms  of  the  proposed  deal,  the  Sun- 

Times  will  pay  $4.4  million 
for  the  land.The  city  will 
use  about  $  1  million  of  that 
price  to  pay  for  demolition 
of  the  Sears  plant  plus  other 
site  preparation  and  infra¬ 
structure  woriv. 

The  site  is  part  of  a  larger 
redevelopment  project,  and 
the  newspaper  is  seeking  an 
enterprise  zone  tax  abate¬ 
ment  that  would  reduce  its 
assessments  from  36%  of 
market  value  to  16%.  The 
abatement,  which  must  be 
approved  by  the  city  and 
Cook  County,  would  last  for 
eight  years.  A  Sun-Times 
story  by  Jim  Kirk  said  the 
abatement  would  save  the 
paper  about  $17  million  in 
property  taxes. 

The  deal  also  requires  approval  from  the 
Chicago  City  Council,  which  is  considered  virtual¬ 
ly  certain. 

“We’re  just  about  there.  It  will  take  one  more  ‘I 
do’  from  the  city,”  said  Sun-Times  production  vice 
president  Frank  Marcangelo,  who  heads  the  task 
force  planning  the  offset  conversion. 

Marcangelo  said  the  tabloid  has  narrowed  its 
printing  press  choice  down  to  two  vendors,  with 
a  decision  expected  soon. 

“Right  now,  it’s  down  to  who  is  going  to  give 
the  Sun-Times  the  best  deal.  It’s  like  buying  a 
car,”  he  said. 

The  488,405<irculation  Sun-Times  is  the  sec¬ 
ond-biggest  newspaper  still  using  letterpress 
printing  —  and  the  biggest  printing  color  every 
day.  Its  three-line,  66-unit  Goss  Mark  I  Headliner 
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presses  have  served  paper  since  the  mid-1950s. 

Right  now,  printing  is  done  in  the  basement  of 
the  newspaper’s  downtown  headquarters,  insert¬ 
ing  is  largely  accomplished  at  a  plant  several 
miles  away,  and  most  delivery  trucks  are  garaged 
at  a  third  facility. 

The  new  plant  would  consolidate  those  opera¬ 
tions.  Its  location  at  Ashland  Avenue  and  the 
Stevenson  Expressway  (Interstate  55)  would  give 
the  paper  quick  access  to  its  city  circulation  base 
while  allowing  it  to  chase  readers  in  the  fast¬ 
growing  Southwest  and  Northwest  suburbs. 


City  bonds 
finance  plant 

TAX-EXEMPT  REVENUE  bonds  issued  by  the 
small  town  of  Lowell  and  underwritten  by  the 
Bank  of  New  York  will  finance  construction  of  a 
regional  printing  plant  for  the  Little  Rock-based 
Arkansas  Democrat-Gazette. 

To  be  sold  in  a  private  placement  to  institutional 
investors,  the  $6.5  million  in  30-year  bonds  will  go 
toward  building  a  30,000-square-foot  plant  expect¬ 
ed  to  employ  30-50  persons.  State  law  permits 
municipal  financing  of  industrial  buildings  that  cre¬ 
ate  jobs. 

Little  Rock  Newspapers  Inc.,  parent  of  the 
DemocratGazette,  not  Lowell’s  taxpayers,  are 
responsible  for  paying  off  the  bonds,  which  pay 
interest  based  on  seven-day  commercial  paper 
rates.  The  paper  reported  that  the  regional  plant 
will  open  by  the  end  of  this  year. 

About  150  miles  northwest  of  Litde  Rock,  Lowell 
is  midway  between  Fayetteville,  home  to 
Hollinger’s  Northwest  Arkansas  Times,  and 
Community  Publishers’  Benton  County  Daily 
Record  in  Bentonville,  20  miles  north.  Just  next 
door,  in  Springdale,  Donrey  Media  publishes  the 
Morning  News.  There  are  no  dailies  in  surrounding 
Aricansas  counties  and  only  three  between  Little 
Rock  and  the  northwest  comer  of  the  state. 

DemocratGazette  publisher  Walter  E.  Hussman 
Jr.  said  the  bonds  are  similar  to  those  issued  for  two 
of  his  WEHCO  Media  Inc.  newspapers  in  1985, 
when  the  parent  of  Little  Rock  Newspapers 
financed  purchases  of  two  new  presses  with  two 
separate  industrial  revenue  bond  issues.  —  AP 
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Sullivan  offers 
option  of  slimmer 
Sunday  comics 

For  publishers  seeking  to  save 
money  on  newsprint  costs,  Sullivan 
Graphics  Inc.  is  offering  customers  the 
option  of  receiving  Sunday  comics  on 
125^^-wide  pages  instead  of  the  usual 
13!^'  size.  TTie  move  follows  a  customer 
survey  conducted  by  the  Brentwood, 
Tenn.-based  Sullivan  Communications 
company. 

“Working  with  American  Color,  the 
company’s  digital  imaging  and  prepress 
arm,  we  have  redesigned  the  comics  lay¬ 
out  so  there  is  no  loss  of  attractiveness  or 
readability”  said  Sullivan  Graphics  senior 
vice  president  of  newspaper  sales 
Anthony  J.  Calianese. 

Newsprint  numbers 

U  S.  DAILY  NEWSPAPERS  consumed 
801,000  metric  tons  of  newsprint 
last  October,  7.4%  less  than  a  year  earlier, 
according  to  revised  figures  from  the 
Newspaper  Association  of  America. 

Publishers’  end-of-month  newsprint 
inventories  totaled  1.1  million  tons  for 
the  month,  representing  a  41-day  supply, 
a  22.4%  increase  from  the  899,000  tons 
(31  days)  in  October  1994. 

According  to  the  American  Forest  & 
Paper  Association’s  annual  capacity  sur¬ 
vey,  U.S.  newsprint  capacity  growth  will 
average  0.3%  per  year  from  1S>95 
through  1998,  adding  only  96,0(K)  tons 
during  that  time.  Citing  the  Canadian 
Pulp  and  Paper  Association’s  expectation 
of  a  slight  decline  in  Canadian  capacity, 
the  AF&PA  concluded  that  “overall  North 
American  newsprint  capacity  will 
remain  stable  through  1997  at  about 
17.9  million  tons  annually.” 


Gannett  to  print 
Washington  Post 


TV  booklet 


The  GANNETT  OFFSET  cold  web 
publication  printing  division  of 
Gaimett  Co.  Inc.  signed  a  multi-year  con- 
traa  to  print  the  1.2  million  copies  of 
“TV  Week,”  the  multizone  television  pro¬ 
gram  listings  booklet  included  in  the 


Sunday  edition  of  the  Washington  Post. 

Already  printing  the  Posts  National 
Weekly  Edition  and  many  of  the 
Washington  Post  Co.’s  suburban  Gazette 
newspapers,  Gannett  Offset  will  run  “TV 
Week”  on  its  newly  installed  News  King  n 
press  from  King  Press  Corp.  Online  bind 
ing  and  trimming  finish  the  product.The 
press  was  originally  announced  to  be 
read)’  to  run  in  eariy  spring,  but  a  Gannett 
Offset  spokesman  said  it  will  print  its  first 
“TV  Week”  for  the  Posts  March  2  edition. 

The  single-width  News  King  is  config¬ 
ured  as  three  in-line  presses,  operable 
independently  or  in  combination,  com¬ 
prising  24  units  stacked  in  12  two-high 
pairs,  with  tliree  folders  equipped  with 
upper  formers.  Floorlevel  reelstands  are 
positioned  at  90°  off  the  gear  side  of  the 
presses,  with  turner  bars  used  to  align  the 
webs  with  the  presses  (E&P,  Oct.  14). 

The  booklet  will  be  printed  at  Gannett 
Offset’s  Springfield, Va.,  plant  (one  of 
seven  nationwide)  —  across  the  road 
from  the  Posts  own  production  plant. 
Pallets  of  finished  booklets  will  be  trans¬ 
ported  the  short  distance  for  collating 
with  the  Posts  plastic-bagged  color 
comics,  Sunday  magazine  and  free-stand¬ 
ing  ads. 

All  Gannett  Offset  sites  print  USA 
Today.  Among  other  pubications,  the 
Springfield  plant  also  prints  the  Army 
Times  newspapers,  the  New  York-based 
Village  Voice,  Chronicle  of  Higher 
Education  and  the  area’s  Journal 
Newspapers. 


Thomas  Award 
to  Frank  Batten 

Frank  batten,  chairman  of 

Landmark  Communications  Inc.,  will 
receive  the  1996  Isaiah  Thomas  Award  in 
Newspaper  Management  from  Rochester 
Institute  of  Technology’s  School  of 
Printing  Management  and  Sciences. 

The  award  is  bestowed  annually  to  rec¬ 
ognize  outstanding  contributions  to  the 
newspaper  printing  industry.To  be  pre¬ 
sented  April  24,  it  is  named  for  the  patriot 
who  printed  the  Massachusetts  Spy  dur¬ 
ing  the  Revolutionary  War  and  wrote,  in 
1810,  The  History  of  Printing  in 
America. 

The  17th  recipient  of  the  award.  Batten 
began  his  career  at  the  Norfolk, Va., 
Ledger-Star  and  the  Virginian-Pilot  as  a 
reporter,  worked  in  the  advertising  and 


circulation  departments,  was  named  vice 
president  of  the  newspapers  in  1953  and 
publisher  in  1954.  He  has  served  as  chair¬ 
man  of  Landmark  since  1967  and  is  a 
director  of  CapitalGazette 
Communications. 

Norfolk-based  Landmark  owns  seven 
daily  and  32  nondaily  newspapers,  vari¬ 
ous  specialty  publications,  two  television 
stations  and  cable  television’s  Weather 
Channel  and  Travel  Channel. 

Batten  also  is  a  past  chairman  of  the 
board  of  the  Associated  Press,  the  Virginia 
AP  organization  and  the  former 
Newspaper  Advettisir^  Bureau.  He  also 
has  served  as  a  director  of  the  American 
Press  Institute  and  of  the  Newspaper 
Association  of  America. 

Northern  Calif, 
dailies  cope  with 
power  outages 

Northern  California’s  big  Dec. 

12  storm  knocked  out  power  at  two 
of  the  San  Francisco  Newspaper  Agency’s 
printing  plants,  causing  late  or  no  deliver¬ 
ies  for  thousands  of  subscribers  and  siiv 
gle-copy  buyers  of  the  San  Francisco 
Examiner. 

The  bad  weather  also  tri^ered  power 
outages  at  the  Contra  Costa  Times  and 
the  Tri-Valley  Herald  in  the  East  Bay, 
delaying  the  newspapers’  morning  deliv¬ 
ery  for  a  short  time.  Times  publisher 
George  E.  Riggs  said  about  98%  of  the 
papers  were  delivered. 

Just  30  minutes  before  press  time,  the 
storm  crippled  the  afternoon  Examinees 
Army  Street  plant  in  the  city'  and  its  fecili- 
ty  in  Richmond,  across  the  bay. 

Production  was  moved  to  the  agency’s 
Union  Qty  plant,  also  in  the  East  Bay. 

Steve  Falk,  the  agency’s  senior  vice 
president  for  advertising  and  circulation, 
said  the  Examiner  was  able  to  print  only 
60,0(X)  copies  of  its  normal  120,000  first 
run. 

The  good  news,  the  executive  noted, 
was:  “We  had  an  emergency  disaster  plan 
that  actually  worked.” 

Pressroom  crews,  Falk  said,  removed 
webs  from  the  downed  plants  and  trans¬ 
ferred  them  to  Union  Qty  about  7  a.m.  All 
color  was  eliminated  to  make  the  press 
run  “as  simple  as  possible,”  he  added. 

By  late  ^emoon,  the  Army  Street 
plant  was  up  and  running. 
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Netcom  loses 
copyright  round 
in  federal  court 

A  FEDERAL  JUDGE  in  San  Jose,  Calif., 
has  ruled  that  Netcom  On-Line 
Communication  Services  Inc.  may  be 
liable  for  copyright  infringement  because 
it  refused  to  remove  a  subscriber’s  post¬ 
ings  of  copyrighted  text  of  the  Church  of 
Scientology. 

U.S.  District  Judge  Ronald  M.  Whyte  said 
in  a  summary  juc^ment  that  because 
Netcom  may  have  known  about  the 
infringement  but  failed  to  remove  the 
postings,  it  could  be  liable  for  “contribu¬ 
tory”  copyright  infringement.  But  the 
company  is  not  liable  for  direct  copyright 
infringement  or  for  “vicarious”  infringe¬ 
ment,  the  judge  ruled. 

The  decision  allows  church  groups  to 
press  their  copyright  infringement  suit 
against  Netcom  toward  a  trial,  expected 
next  year,  the  WaU  Street  JoumaTs  Joan 
Rigdon  reprorted. 

Netcom  denies  it  knew  about  the 
infringement,  even  though  the  church 
had  complained  that  Dennis  Erlich 
of  Garden  Grove,  Calif.,  had  posted 
excerpts  of  the  writing  of  L.  Ron 
Hubbard,  founder  of  Scientology,  on  a 
bulletin-board  service  operated  by 
Clearwood  Data  Services,  which  uses 
Netcom  as  a  distributor. 


When  Bridge  Publications,  the 
church’s  publishing  unit,  and  another 
affiliate  complained,  Netcom  took  no 
action,  prompting  the  suit,  filed  last 
February  against  Netcom,  Clearwood  and 
Erlich. 

“If  access  providers  are  exposed  to 
liability  each  time  somebody  complains 
that  their  copyright  is  violated,  then  I 
think  what  they  will  do  is  simply  remove 
material,”  said  Netcom  lawyer  Randolf 
Rice. 

But  Shari  Steele,  attorney  for  the 
Electronic  Frontier  Foimdation  in  San 
Francisco,  interpreted  the  ruling  to  mean 
that  “you’re  not  going  to  automatically 
hold  systems  operators  liable  for  the  posts 
of  users.” 

“The  only  time  they’ll  even  consider 
holding  system  operators  liable  is  if  they 
know”  about  copyright  infringement,  she 
said. 

The  Scientology  groups  argued  that 
since  Netcom  canceled  the  accounts 
of  1,200  subscribers  who  violated 
rules  about  such  material  as  child  pornog¬ 
raphy,  it  should  respond  to  complaints 
about  subscribers  who  infringe  copy¬ 
rights. 

A  similar  copyright  case,  pitting 
Scientology  affiliates  against  Internet 
access  provider  Gateway  Digital  Services 
Inc.,  is  scheduled  for  trial  in  January  in 
federal  court  in  Virginia,  the  Journal 
reported. 
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AP  adds 
PR  information 

The  .associated  press  and  U.S. 

Newswire  have  agreed  for  AP  to 
carry  USN  news  releases  in  services 
delivered  to  corporate  and  government 
clients. 

USN,  based  in  Washington,  D.C.,  trans¬ 
mits  full  texts  of  press  releases  for  govern¬ 
ment  agencies,  interest  groups  and  elec¬ 
tion  campaigns. 

AP’s  (Urector  of  information  services, 
Chris  Pederson,  said  USN  “adds  a  dimen¬ 
sion  of  Washington  coverage  that  makes 
the  AP  news  services  even  more  compre¬ 
hensive  and  valuable  to  our  corporate  and 
government  subscribers.” 

AP’s  information  services  unit  supplies 
corjxjrate  and  government  subscribers 
and  electronic  information  markets  with 
news  reports  supplemented  by  Pacific 
Rim  news  ftom  Kyodo,  transcripts  from 
Federal  News  Service  and  Canadian  news 
from  Canadian  Press. 


Knight-Ridder 
Ky.  paper  starts 
Kentucky  Connect 

KNIGHT-RIDDER  INC.’S  Lexington 
Herald-Leader  in  Kentucky  has 
armounced  a  package  of  electronic  ser¬ 
vices  called  Kentucky  Connect 
(http:/Avww.kentuckycotmect.com). 

Its  three  segments  are:  Herald-Leader 
Online,  the  computer  version  of  the 
newspaper,  KY  Hoops,  specializing  in 
University  of  Kentucky  basketball;  and 
Kentucky  links,  which  offers  cormections 
to  other  Web  sites  based  in  the  state. 

Plans  call  for  the  service  to  expand  to 
include  classified  advertising,  electronic 
newspaper  archives  and  full  text  search¬ 
ing  of  the  daily  paper. 

Kentucky  Connect  offers  Internet 
access  through  InfiNet,  a  joint  venture  of 
Knight-Ridder  and  Landmark  Commu¬ 
nications  Inc.  Monthly  charges  range  from 
$9.95  for  basic  service  and  10  hours 
online  to  $24.95  content  and  up  to  100 
hours. 

The  service  is  affiliated  with  New 
Century  Network,  founded  in  April  by 
Knight-Ridder  and  other  major  chains  rep¬ 
resenting  225  newspapers  and  25  million 
in  circulation. 
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Online  liability 
decision  stands 

Even  though  the  case  has  been 
withdrawn,  a  state  trial  judge  in 
Mineola,  N.Y.,  has  refused  to  reverse  his 
decision  holding  Prodigy  Services  Co. 
liable  for  comments  posted  by  a  sub¬ 
scriber  on  an  electronic  bulletin  board. 

The  judge,  Supreme  Court  Justice 
Stuart  L.  Ain,  rejected  Prodigy’s  motion  to 
reargue  a  $200  million  libel  suit  filed  by 
the  investment  company  Stratton 
Oakmont  Inc.  of  Lake  Success,  N.Y.,  and 
its  president  Daniel  M.  Porush,  the  New 
York  Times  reported. 

The  suit  was  withdrawn  in  October 
when  Prodigy  apologized  for  the  feet  that 
an  unidentified  subscriber  had  posted  a 
message  accusing  Stratton  Oakmont  of 
fraud. 

Nevertheless,  to  avoid  a  precedent  with 
grave  implications  for  online  service 
providers.  Prodigy  tried  to  convince  Ain  to 
review  his  decision,  m  which  he  aipred 
that  by  censoring  some  offensive  material. 
Prodigy  serves  more  as  a  publisher  than  a 
common  carrier  of  information  and  there¬ 
fore  could  be  held  liable  for  defamation. 

Ain  said  that  despite  substantive 
changes  in  Prodig>'’s  argument,  and  new 
lawyers  who  claimed  Prodigy’s  earlier 
attorney  mishandled  the  case,  the  compa¬ 
ny  failed  to  justify  revisiting  the  decision. 

“The  court  finds  that  this  is  a  develop¬ 
ing  area  of  the  law  (in  which  it  appears 
that  the  law  has  thus  far  not  kept  pace 
with  the  technology)  so  there  is  a  real 
need  for  some  precedent,”  Ain  wrote  in  a 
decision  dated  Dec.  11. 

Martin  Garbus,  Prodigy’s  latest  counsel, 
said  he  planned  to  appeal  the  “negative 
precedent,”  the  Times  reported. 

N.Y.  Times 
stays  on  AOL 

The  new  YORK  Times  and  America 
Online  Inc.  have  agreed  to  extend 
their  contract  for  another  year  and  for  the 
newspaper  to  expand  its  online  service, 
(Slimes. 

Martin  Nisenholtz,  president  of  the 
NewYorkTlmes  Electixjnic  Media  Co., said 
the  two  firms  would  explore  new  ser¬ 
vices,  possibly  on  the  Internet’s  World 
Wide  Web  and  possibly  including  adver¬ 
tising. 


The  Times  recently  overhauled  its  ser¬ 
vice,  onAOL  since  June  1994,adding  a  fac¬ 
simile  of  the  newspaper  front  page,  a  clas¬ 
sified  ad  section  and  other  features. 


On  the  Web 
in  N.Y.  suburbs 

JOINING  THE  STAMPEDE  to  the  World 
I  Wide  Web,  Garmett  Suburban 
Newspapers,  White  Plains,  N.Y,  launched 
a  site  Dec.  14  called  Westchester  Today 
(http://www.nynews.com/nynews)  that 
includes  local  news  from  the  company’s 
10  daily  editions  on  45  hometown  home 
pages. 

The  company,  whose  papers  have  a 
combined  circulation  of  161,000  daily, 
200,000  Sunday,  also  offers  Internet 
access  through  InfiNet,  the  Wiginia-based 
partnership  of  Knight-Ridder  Inc.  and 
Landmark  Communications  Inc.,  for 
$9.95  a  month  for  10  hours. 

Designed  to  be  “an  interactive  annex”  to 
the  daily  papers,  the  service  is  best  used  in 
conjunction  with  the  regular  newspaper, 
said  Kenneth  Paulson,  vice  president  and 
executive  editor. 

Gannett  Suburban  plans  to  continue 
New  York  Newslink,  the  online  forum  it 
launched  on  CompuServe  in  October 
1993. 


Anderson  takes 
Indiana  online 

The  HERAin-BULLETIN  of  Anderson, 
Ind.,  has  launched  an  interactive  ser¬ 
vice  called  Indiana  Online  on  the  World 
Wide  Web. 

The  service  (http://www.indoLcom) 
offers  local  and  national  news,  sports, 
commentary,  chat  boards,  calendars,  classi¬ 
fied  ads,  retail  ads,  plus  church  and  school 
activities  —  all  updated  daily,  with  issues 
available  for  seven  days. 

Files  from  the  community  and  market¬ 
place  sections  are  accessible  for  fiiee.The 
electronic  news  service  costs  $3  95  a 
month  for  newspaper  subscribers,  $5.95 
for  others. 

In  conjunction  with  the  Indianapolis- 
based  firm  IndyNet,  the  Herald-Bulletin,  a 
Thomson  paper,  is  offering  Internet 
access  in  Anderson,  Muncie  and 
Indianapolis  areas  for  monthly  fees  of  $  1 1 
for  20  hours,  $15  for  unlimited  access. 


The  Herald-Bulletin  plans  to  expand  its 
weather  information  on  Indiana  Online 
within  30  days  and  to  allow  archival 
searching  from  1992  forward. 

Ameritech,  which  deseed  the  site, 
plans  to  offer  a  range  of  Internet  services, 
including  dial-up  access  and  information 
services  for  consumers  and  small  busi¬ 
nesses. 

Investor  research 
through  Web  site 

Telescan  INC.,THE  Houston-based 
provider  of  financial  information 
online,  said  it  will  add  to  its  TIPnet  Web 
site  (http://www.tipnet.com)  data  on  for¬ 
eign  companies  in  an  effort  to  make  the 
site  “the  most  comprehensive  pack^  of 
international  securities,  markets  data  and 
analytical  capabilities  available  to  Internet 
users.” 

Subscriptions  run  from  $9.95  a  month 
to  $34.95,  including  software  and  40 
hours  of  usage.  International  quotes  cost 
$10  a  month  extra. 

Beginning  Jan.  1  with  the  addition 
of  international  companies  to  its  database 
of  U.S.  and  Canadian  ones,  the  site, 
designed  mainly  for  investors,  will  offer 
access  to  information  on  over  350,000 
companies  woridwide.  Special  software 
allows  users  to  get  quotes,  generate 
graphs,  query  databases  and  retrieve 
news  and  financial  information,  said  the 
company,  which  also  is  working  with 
Editor  &  Publisher  Co.  to  develop  an 
online  service  for  the  newspaper  indus¬ 
try. 

Broker  firm 
on  the  Internet 

The  newspaper  broker  firm 

BolidioCribb  &  Associates  is  now  on 
the  Internet. 

The  Bozeman,  Mont.-based  firm  is 
posting  its  BolithoOribb  Report,  an 
overview  of  current  market  values  for 
newspapers,  shoppers  and  specialty  pub¬ 
lishing  companies,  and  its  Market  at  a 
Glance  feature  which  gives  current  mar¬ 
ket  values  for  daily  and  weekly  newspar 
pers,  shoppers  and  other  specialty  publi¬ 
cations. 

In  1996,  the  firm  says  it  will  begin  an 
ongoing  feature  that  will  track  all  pub¬ 
lishing  company  sales. 

The  BolithoGribb  Web  site  is  at 
http://www.imt.net./jcribb/bcreport. 
html. 
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A  bodacious  look 
at  Fred  LassweU 


WHEN  FRED  LASSWELL  received 
the  phone  call  that  would 
change  his  life  forever,  he  was 
drawing  pictures  in  a  Florida 
bathroom. 

The  17-year-old  Tampa  Daily  Times  sports  car¬ 
toonist  was  working  afternoons  at  an  ad  agency 
where  space  was  so  dear  that  he  had  to  toil  on  a 
toilet  seat  with  the  lid  down. 
That’s  where  LassweU  was  sit¬ 
ting  when  Billy  DeBeck  caUed 
him  in  1934. 

DeBeck  may  not  be  weU- 
known  today,  but  he  was 
quite  famous  during  his  rela¬ 
tively  short  life.  His  “Barney 
Google”  comic  embodied  the 
1920s  like  a  Babe  Ruth  home 
run  or  a  Jack  Dempsey 
knockout  punch.  And 
DeBeck  —  who  hung  out 
with  Ruth,  Dempsey  and  other  celebrities  —  was 
stiU  a  popular  cartoonist  in  the  1930s. 

“I  was  very’  much  aware  of  his  name,”  said  Lass¬ 
weU. 

DeBeck  became  aware  of  Lasswell’s  name  whUe 
playing  golf  in  Tampa.  The  “Barney  Google” 


The  cdi^oonist 
talks  about  his 
amaziu}*  ■ 
62-year  run  on 
‘Barney  Google 
and  Snuffy 
Smith' 


creator,  who  was 
on  the  lookout  for 
an  assistant,  spot¬ 
ted  a  Chamber  of 
Commerce  Jam¬ 
boree  poster  the 
teenager  had 
drawn. 

“BiUy  somehow 
ran  me  down  to 
teU  me  he 
enjoyed  the 
poster  and  would 
like  to  see  more 
of  my  stuff,”  Lass¬ 
weU  remembered 
nearly  62  years 
later.  “So  1 

borrowed  $5,  bought  a  hat  and  got  a  haircut.  My 
grandfather,  who  had  a  LaSaUe,  drove  me  over  to 
St.  Petersburg.” 

He  arrived  at  DeBeck’s  place  with  plenty  of 
drawings,  but,  as  it  turned  out,  the  famous 
cartoonist  was  looking  for  samples  of  lettering. 
LassweU  had  none  —  either  with  him  or  at  home 
—  and  DeBeck  was  leaving  for  NewYoric  the  next 
day. 


Fred  LassweU  last  month  at  the  National 
Press  Club  in  Washington,  D.C..  where  he 
posed  with  a  "Snuffy"  drawing  he  did  way 
back  in  1945. 


LassweU’s  recoUections  of  Babe  Ruth 


Billy  debeck  not  only  gave  Fred 
LassweU  a  wonderful  education  in 
cartooning,  he  also  introduced  him  to  many  of 
his  celebrity  friends. 

They  included  comic  creator  Rube 
Goldberg,  writers  Damon  Runyon  and  Grant- 

land  Rice,  box¬ 
ers  Jack 
Dempsey  and 
Gene  Tunney, 
and  baseball 
greats  Dizzy 
Dean  and  Babe 
Ruth. 

LassweU  has 
many 

memories  of 
Ruth,  whom 

DeBeck  draws  the  Babe.  he  described 


as  a  “great  guy.”  One  of  them  was  watching  the 
New  York  Yankee  slugger  hit  a  golfball. 

“He  would  lift  his  right  foot  off  the  ground, 
just  like  he  did  when  he  was  playing  baseball, 
and  knock  the  living  hell  out  of  it,”  recalled 
LassweU. 

And  LassweU  —  who  once  accompanied 
Ruth’s  daughter  to  a  dance  —  was  invited  to 
sit  in  the  Babe’s  box  at  Yankee  Stadium  during 
the  World  Series.  When  former  president  Her¬ 
bert  Hoover  got  up  to  leave  before  the  game 
ended,  the  crowd  began  booing  the  man 
many  thought  had  governed  badly  during  the 
early  years  of  the  Depression. 

“Hoover  held  his  head  high,  but  you  could 
see  the  tears  coming  down  his  face,”  remem¬ 
bered  LassweU. “When  people  noticed  this, 
they  stopped  booing  and  started  singing, ‘For 
He’s  a  Jolly  Good  Fellow.’” 
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A  rare 
recent 
“appear¬ 
ance"  for 
Barney 
Google  in 
this  1995 
“Snuffy” 
strip  by 
Lasswell. 


LOOKY,  PAW  a 


WHO  PUT  THAT 


ra  6IT  MV 

SHOOTIN*  (RON 

AN'  FIX  IT  GOOOll 


PAW  I!  GOOGLE'S 
\  yORECOOOEST 
s  FRIEND  ii 


BARNEY  GOOGLE'S 

POSTAGE 

STAMP!! 


THING  UP  ON 
MY  PROPITTY? 


THEY  FERGOT  1 
TH'  OADBURN 

PERFERATIONS !! 


But  the  young  artist  promised  he 
would  bring  some  lettering  over  the 
next  morning,  and,  with  the  help  of  cig¬ 
ars  and  black  coffee,  stayed  up  all  night 
inking  one  word  after  another.  Lasswell 
was  hired  for  $25  a  week. 

As  fate  would  have  it,  Lasswell  signed 
on  at  a  watershed  moment.  Since  its 
1919  start  as  a  sports-oriented  comic, 
DeBeck’s  creation  had  veered  off  into 
all  kinds  of  story  lines  as  it  followed  the 
humorous  exploits  of  Barney  Google 
(“with  the  goo-goo  googly  eyes”),  his 


racehorse  Spaiic  Plug,  and  other  color¬ 
ful  characters.  The  strip’s  language  fea¬ 
tured  the  vernacular  of  urban  life  as 
well  as  DeBeck’s  own  famous  phrases, 
including  “horsefeathers”  and  “heebie 
jeebies.” 

Then,  in  1934,  the  Chicago-bom  De- 
Beck  began  shifting  his  focus  to  a  new 
character,  hillbilly  Snuffy  Smith,  after 
Google  inherited  an  estate  in  the  moun- 
tains.While  Lasswell  said  he  had  no  in¬ 
fluence  on  DeBeck’s  decision  to  take 
his  comic  into  the  backwoods,  he 


added  that  this  milieu  was  familiar  to 
him  from  having  spent  part  of  his  child¬ 
hood  in  rural  Florida. 

“I  lived  on  a  ten-acre  farm  with  a 
plow  horse  and  a  cow  and  a  dog  and  a 
cat  and  2,000  wliite  leghorn  chickens,” 


He  wrote  the  book  on  a  classic  comic 


pie.  One  of  my  favorite  sayings  is, ‘I 
would  have  written  you  a  shorter 
letter  but  I  didn’t  have  the  time.’ 
That  applies  to  comic  art,  too.” 

What  about  Lasswell  as  a  person? 
“He’s  the  greatest,”  said  Walker. 

“He’s  Uncle  Fred.  The  superficial 
impression  of  him  is  that  he  walked 
out  of  his  own  comic  —  a  living, 
breathing  cartoon  character.  But 
when  you  get  to  know  him  better, 

_  you  learn  that  he’s  much 

more  than  just  a  fun-lov- 
ing  guy  and  great  racon- 
teur.  Fred’s  generous. 

4  W  He’s  really  smart.  He’s  an 
^  j*  ^  inventor.  He’s  a  good 
businessman.  And  he’s 
very  tech-sawy.  Fred 
ft  knows  more  about  com- 

^  puters  than  anyone  of  his 

generation  I’ve  run 
across." 


Brian  walker  decided  to 

write  a  book  about  “Barney 
Google  and  Snuffy'  Smith”  primarily 
because  Billy  DeBeck  is  one  of  his 
favorite  cartoonists.  But  he’s  also  a 
big  fan  of  Fred  Lasswell. 

“Fred  does  one  of  the  classic  gag 
strips  in  the  ‘bigfoot’  tradition,”  said 
the  author  of  the  critically 
acclaimed  Barney  Google  and 
Snuffy  Smith:  75  Years  of  an  Amer¬ 
ican  Legend 
(Comicana/Ohio  State 
LTniversity  Libraries, 

1994),  as  well  as  eight 
other  books. 

Walker,  who  also  co¬ 
writes  “Hi  and  Lois”  for 
King  Features  Syndicate, 
added, “I  can  really 
appreciate  the  simplicity 
and  directness  of ‘Snuffy 
Smith.’  It’s  hard  to  be  sim- 
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talks  about  his 
amazing 
62-year  rttn  on 
‘Barney  Google 
and  Sntiffy 
Smith’ 


BY  DAVID  ASTOR 


A  bodacious  look 
at  Fred  Lasswell 


WHEN  FRED  LASSWELL  received 
the  phone  call  that  would 
change  his  life  forever,  he  was 
drawing  pictures  in  a  Florida 
bathnxtm. 

The  17-year-old  Tampa  Daily  Times  sports  car¬ 
toonist  was  working  afternoons  at  an  ad  agency 
where  space  was  so  dear  that  he  had  to  toil  on  a 
toilet  seat  with  the  lid  down. 
That’s  where  Lasswell  was  sit- 
ting  when  Billy  DeBeck  called 
him  in  1934. 

DeBeck  may  not  be  well- 
known  today,  but  he  was 
quite  famous  during  his  rela- 
tively  short  life.  His  “Barney 
Google”  comic  embodied  the 
1920s  like  a  Babe  Ruth  home 
run  or  a  Jack  Dempsey 
knockout  punch.  And 
DeBeck  —  who  hung  out 
with  Ruth,  Dempsey  and  other  celebrities  —  was 
still  a  popular  cartoonist  in  the  1930s. 

“1  was  very  much  aware  of  his  name,”  said  Lass- 


creator,  who  was 
on  the  lookout  for 
an  assistant,  spot¬ 
ted  a  Chamber  of 
Commerce  Jam¬ 
boree  poster  the 
teenager  had 
drawn. 

“Billy  somehow 
ran  me  down  to 
tell  me  he 
enjoyed  the 
poster  and  would 
like  to  see  more 
of  my  stuff,”  Lass¬ 
well  remembered 
nearly  62  years 
later.  “So  I 

borrowed  $5,  bought  a  hat  and  got  a  haircut.  My 
grandfather,  who  had  a  LaSalle,  drove  me  over  to 
St.  Petersburg.” 

He  arrived  at  DeBeck’s  place  with  plenty  of 
drawings,  but,  as  it  turned  out,  the  famous 
cartoonist  was  looking  for  samples  of  lettering. 
Lasswell  had  none  —  either  with  him  or  at  home 
DeBeck  became  aware  of  Lasswell’s  name  while  —  and  DeBeck  was  leaving  for  New  York  the  next 
playing  golf  in  Tampa.  The  “Barney  Google”  day. 


Fred  Lasswell  last  month  at  the  National 
Press  Club  in  Washington,  D.C.,  where  he 
posed  with  a  "Snuffy"  drawing  he  did  way 
back  in  1945. 


Lasswell’s  recollections  of  Babe  Ruth 


Billy  debeck  not  only  gave  Fred 
Lasswell  a  wonderful  education  in 
cartooning,  he  also  introduced  him  to  many  of 
his  celebrity  friends. 

They  included  comic  creator  Rube 
Goldberg,  writers  Damon  Runyon  and  Grant- 

_  _  land  Rice,  box- 

I  ( “-7.”  /niv  1  ersjack 

Dempsey  and 
GeneTunney, 
and  baseball 
greats  Dizzy 
Dean  and  Babe 
Ruth. 

Lasswell  has 
many 

memories  of 
Ruth,  whom 
he  described 


as  a  “great  guy.”  One  of  them  was  watching  the 
New  York  Yankee  slugger  hit  a  golfball. 

“He  would  lift  his  right  foot  off  the  ground, 
just  like  he  did  when  he  was  playing  baseball, 
and  knock  the  living  hell  out  of  it,”  recalled 
Lasswell. 

And  Lasswell  —  who  once  accompanied 
Ruth’s  daughter  to  a  dance  —  was  invited  to 
sit  in  the  Babe’s  box  at  Yankee  Stadium  during 
the  World  Series.  When  former  president  Her¬ 
bert  Hoover  got  up  to  leave  before  the  game 
ended,  the  crowd  began  booing  the  man 
many  thought  had  governed  badly  during  the 
early  years  of  the  Depression. 

“Hoover  held  his  head  high,  but  you  could 
see  the  tears  coming  down  his  face,”  remem¬ 
bered  Lasswell. “When  people  noticed  this, 
they  stopped  booing  and  started  singing, ‘For 
He’s  a  Jolly  Good  Fellow.’” 


00^»T 
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DeBeck  draws  the  Babe. 
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A  rare 
recent 
''appear¬ 
ance"  for 
Barney 
Google  in 
this  1995 
"Snuffy" 
strip  by 
Lasswell. 


WHO  PUT  THAT 


OOKy,  PAW  it 


I'LL  61T  MV 
SHOOTIN*  IRON 
AN'  FIX  IT  GOOD'.'. 


PAW !!  GOOGLE'S 
\  yORE  GOOOEST 
S  FRIEND!! 


BARNEY  GOOGLE'S 

POSTAGE 

STAMP!! 


THING  UP  ON 
MY  pROPirry? 


THEY  FERGOT  1 
TH'  DADBURN 

PERFERATIONS!! 


But  the  young  artist  promised  he 
would  bring  some  lettering  over  the 
next  morning,  and,  with  the  help  of  cig¬ 
ars  and  black  coffee,  stayed  up  all  night 
inking  one  word  after  another.  Lasswell 
was  hired  for  $25  a  week. 

As  fate  would  have  it,  Lasswell  signed 
on  at  a  watershed  moment.  Since  its 
1919  start  as  a  sports-oriented  comic, 
DeBeck’s  creation  had  veered  off  into 
all  kinds  of  story  lines  as  it  followed  the 
humorous  exploits  of  Barney  Google 
( “with  the  goo-goo  googly  eyes”),  his 


racehorse  Spark  Plug,  and  other  color¬ 
ful  characters.  The  strip’s  language  fea¬ 
tured  the  vernacular  of  urban  life  as 
well  as  DeBeck’s  own  famous  phrases, 
including  “horsefeathers”  and  “heebie 
jeebies.” 

Then,  in  1934,  the  Chicago-born  De- 
Beck  began  shifting  his  focus  to  a  new 
character,  hillbilly  Snuffy  Smith,  after 
Google  inherited  an  estate  in  the  moun¬ 
tains.  While  Lasswell  said  he  had  no  in¬ 
fluence  on  DeBeck’s  decision  to  take 
his  comic  into  the  backwoods,  he 


added  that  this  milieu  was  familiar  to 
him  from  having  spent  part  of  his  child¬ 
hood  in  rural  Florida. 

“I  lived  on  a  ten-acre  farm  with  a 
plow  horse  and  a  cow  and  a  dog  and  a 
cat  and  2,000  white  leghorn  chickens,” 


He  wrote  the  book  on  a  classic  comic 


pie.  One  of  my  favorite  sayings  is, ‘I 
would  have  written  you  a  shorter 
letter  but  I  didn’t  have  the  time.’ 
That  applies  to  comic  art,  too.” 

What  about  Lasswell  as  a  person? 
“He’s  the  greatest,”  said  Walker. 

“He’s  Uncle  Fred.  The  superficial 
impression  of  him  is  that  he  walked 
out  of  his  own  comic  —  a  living, 
breathing  cartoon  character.  But 
when  you  get  to  know  him  better, 

_ you  learn  that  he’s  much 

8^  more  than  just  a  fun-lov- 

ing  guy  and  great  racon- 
teur.  Fred’s  generous. 
if  He’s  really  smart.  He’s  an 
al  Jr  ^  inventor.  He’s  a  good 
businessman.  And  he’s 
very  tech-sawy'.  Fred 
1  knows  more  about  com- 

^  puters  than  anyone  of  his 

generation  I’ve  run 
across.’ 


Brian  walker  decided  to 

write  a  book  about  “Barney 
Google  and  Snuffy  Smith”  primarily 
because  Billy  DeBeck  is  one  of  his 
favorite  cartoonists.  But  he’s  also  a 
big  fan  of  Fred  Lasswell 

“Fred  does  one  of  the  classic  gag 
strips  in  the  “bigfoof  tradition,”  said 
the  author  of  the  critically 
acclaimed  Barney  Google  and 
Snuffy  Smith:  75  Years  of  an  Amer¬ 
ican  Legend 
(Comicana/Ohio  State 
University  Libraries, 

1994),  as  well  as  eight 
other  books. 

Walker,  who  also  co¬ 
writes  “Hi  and  Lois”  for 
King  Features  Syndicate, 
added, “I  can  really 
appreciate  the  simplicity 
and  directness  of ‘Snuffy 
Smith.’  It’s  hard  to  be  sim- 
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The  scruffy  Snuffy  Smith  appeared  for  the  very  first  time  in  this  1934  "Barney  Google"  strip  by  Billy  DeBeck. 


said  the  Missouri-bom  cartoonist."! 
didn’t  have  a  radio  or  electricity,  and 
we  cooked  on  a  wooden  stove.” 

Lasswell  is  not  sure  why  DeBeck  — 
whom  he  called  a  “crackerjack  cartoon¬ 
ist”  and  “marvelous  mentor”  —  became 
fascinated  enough  with  mountain  life 
to  change  his  comic  so  drastically.  The 
cartoonist  did  note  that  DeBeck  was 
such  a  restless  experimenter  that  he 
might  have  eventually  de-emphasized 
the  hillbilly  theme.  But  DeBeck  died  of 
cancer  in  1942  (at  the  age  of  52)  and 
Snuffy  remained  a  major  character. 

Over  the  next  three  years,  Lasswell 
did  many  episodes  of  the  comic  while 
fulfilling  his  World  War  11  duties,  which 
included  a  stint  in  the  Marine  Corps  as 
a  Leatherneck  magazine  staffer.  He 
took  full  control  of  “Barney  Google  and 
Snuffy  Smith”  in  1945. 

As  time  went  by,  Lasswell  revised  the 
comic  significantly.  For  one  thing,  he 
emphasized  gag-a-day  humor  with  little 
social  commentary,  while  DeBeck  often 
did  continuity  sequences  featuring  top¬ 
ical  humor.  Lasswell  also  used  more  ac¬ 
cessible  language  than  DeBeck,  who 

filled  his  strip  _ _ 

with  heavily 

researched  moun-  mBk 

tain  dialect  that 
was  hard  for 
many  readers  to 
understand.  And 

Lasswell  iHjl 

introduced  many 

of  his  own  charac-  *  P  ,  J 

ters,  including 

Tater,  Elviney  Bar-  ^  ^ 

low.  Parson  Tuttle 

Pritchart,  to  name 

Finally,  Lasswell 

phased  out  [  ‘5| 

Barney  Google,  La, ,  ^ 

who  now  only  Billy  DeBeck  in  1939. 


makes  cameo  appearances  every  few 
years.The  character  was  pictured  in  a 
1995  Sunday  episode  that  Lasswell  did 
to  celebrate  the  inclusion  of  DeBeck’s 
strip  among  20  classic  comics  honored 
on  new  postage  stamps. 

Lasswell  himself  is  being  honored 
with  a  current  exhibit  of  his  work  at 
the  National  Gallery  of  Caricature  and 
Cartoon  Art  in  Washington,  D.C.  He  is 
also  a  past  winner  of  the  Reuben  Award 
from  the  National  Cartoonists  Society, 
which  Lasswell  joined  when  the  organ¬ 
ization  began  in  1946. 

The  Reuben,  formerly  known  as  the 
Billy  DeBeck  Award,  goes  to  the 
“Outstanding  Cartoonist  of  the  Year.” 
Lasswell  won  it  for  1963,  when  he  was 
in  his  mid40s. 

Lasswell  is  now  79,  but  he  shows  lit¬ 
tle  sign  of  slowing  down.The  creator 
still  puts  in  a  full-time  schedule  doing 
“Snuffy”  at  aTampa  studio  three  miles 
from  the  home  he  shares  with  wife 
Shirley.  And  the  grandfather  keeps 
abreast  of  technological  developments 
in  a  way  that  many  artists  half  his  age 
do  not. 

For  instance, 

^  Syndicate,  which 

J  papers  in  21 
M  countries. 

Lasswell  is  an 

^ — iLi - 3  inventor,  too,  with 

his  creations 


including  a  patented  citrus  harvester 
and  a  comic  book  for  the  blind.  And  he 
has  put  out  a  series  of  “Uncle  Fred” 
videos  and  laserdiscs  that  help  kids 
learn  to  draw“cartoonys.” 

But  the  “Snuffy”  strip  continues  to  be 
Lasswell’s  main  activity,  and  he  still 
loves  doing  it. 

lasswell  said  it’s  “challenging”  and 
“stimulating”  to  write  and  draw  a  new 
comic  each  day  with  content  that  is  fa¬ 
miliar  to  readers,  yet  not  too  repetitive. 

“It  keeps  you  on  your  toes,” 
remarked  the  cartoonist,  who  has  now 
worked  on  “Barney  Google  and  Snuffy 
Smith”  more  than  twice  as  long  as  the 
strip’s  legendary  creator. 


Herblock  tribute  in 
Washington  Post 


The  WASHINGTON  post  raSii^ed 
Herblock’s  50th  anniversary  at  the 
paper  with  a  five-page  tribute  in  its  Dec. 
31  “Outlook”  section. 

Included  were  dozens  of  Herblock 
drawings  from  1946  to  1995  accompa¬ 
nied  by  the  artist’s  observations.There 
were  also  admiring  comments  from  fel¬ 
low  editorial  cartoonist  Jeff  MacNelly 
of  the  Chicago  Tribune  and  Tribune 
Media  Services,  columnist  Mary  McGro- 
ry  of  the  Post  and  Universal  Press  Syn¬ 
dicate,  and  Post  Co.  executive  commit¬ 
tee  chair  Katharine  Graham. 

Herblock,  who  is  distributed  by  Cre¬ 
ators  Syndicate,  began  his  career  at  the 
Chicago  Daily  News  in  1929. 


Valentine  package 

The  new  YORK  Times  Syndicate  is 
offering  its  annual  package  of  fea¬ 
tures  to  mark  Valentine’s  Day.  It  includes 
five  stories,  two  with  color  slides. 
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dees  of  Interactive  Newspapers  ’96,  The  Kelsey  Group’s 
7th  annual  conference,  being  held  Feb.  21-24  in  San 
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and  Suburban  Newspapers  of  America  -  is  considered 
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700  from  26  countries  and  this  year’s  conference  is 
expected  to  exceed  800  participants.  They  are  actively 
seeking  the  information  that  this  section  and  your  adver¬ 
tising  will  provide. 

Virtually  ail  newspaper  companies,  whether  they  are 
already  experimenting  with  interactive  services  or  still 
taking  a  wait-and-see-attitude,  are  eager  to  learn  more 
'  about  successful  Interactive  newspaper  services.  The 
newspaper  industry  has^always  looked  to  E&P  for  infor¬ 
mation  about  new  technology  and  new  industry  opportu¬ 
nities.  This  section  will  answer  questions  many  of  our 
more  than  80,000  readers  have  about  this  exciting  new 
area  for  newspaper  company  growth. 

Get  your  marketing  message  into  the  hands  of  decision¬ 
makers.  Make  your  space  reservation  today.  Call  E&P 
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ext.  155,  or  contact  your  local  E&P  representative  today! 
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Suicide’ s  family 
sues  newspaper 


Mail  haiif*ed 
himself  a  fter 
heiti}>  nameii  in 
San  Aniftnia 
lix/tress-IS/eivs 
}>aY-sex  slaty 


The  family  of  a  man  who  hanged 
himself  after  Hearst  Corp.’s  San 
Antonio  Express-News  reported  his 
arrest  in  a  gay-sex  sting  has  sued  the 
newspaper,  its  parent  company  and 
the  reporter  who  wrote  the  story. 

Benny  Hogan,  42,  of  San  Antonio  was  one  of 
more  than  100  people  arrested  in  the  city’s  paries 
during  a  police  crackdown  nearly  two  years  ago, 
according  to  an  article  by 
police  reporter  Elisandro 
Garza. 

Hogan,  who  was  charged 
with  indecent  exposure,  re¬ 
portedly  had  intended  to  ar¬ 
gue  that  he  was  entrapped. 
But,  the  lawsuit  said,  he  was 
so  distraught  the  incident 
was  publicized  that  he  took 
his  own  life. 

Plaintiffs  accuse  the  Express-News  of  targeting 
gays.The  paper’s  purpose,  they  say,  was  “not  to  in¬ 
form  the  public,  but  to  inflame  public  opinion 
against  the  gay  community  of  San  Antonio  and  to 
focus  on  the  criminal  acts  of  a  few  to  reflect  nega¬ 
tively  on  the  gay  community  as  a  whole.” 

The  news  story  identified  those  men  charged 
with  indecent  exposure  and  lewdness  but 
stopped  short  of  naming  those  picked  up  for  oth¬ 
er  offenses,  such  as  assault,  outstanding  warrants, 
and  traffic  and  narcotics  violations,  explained  T. 
Allen  Rasmussen,  attorney  for  Hogan’s  survivors. 

“What  they  reported  was  true,”  he  said,“but 
they  singled  out  those  arrested  only  for  homosex¬ 
ual  charges.” 

If  a  newspaper  were  to  run  an  article  about  a 
prostitution  sting  and  list  only  the  Hispanics  who 
were  arrested,  the  lawyer  maintained,  there  would 
be  a  “huge  outcry.” 

Mark  Cannan,  attorney  for  the  defendants, 
insisted  that  the  Express-News  didn’t  single  out 
gays.  He  said  the  “vast  majority”  of  the  other  viola¬ 
tions  referred  to  in  the  article  applied  to  those 
who  were  also  charged  with  lewdness  or 
indecent  exposure. 

The  newspaper’s  story  did  not  make  this  clear, 
however.  Its  headline  says  “134  are  arrested  in 
crackdown,”  but  only  45  individuals  were  named. 

Those  arrested  included  “members  of  the  med¬ 
ical  profession,  educators  and  clergy,”  the  piece 
said. 


Rasmussen  called  publishing  police  blotters  “an 
old  practice  that  nobody  who’s  enlightened  feels 
is  any  kind  of  deterrent,  and  it’s  unfair,”  noting 
that  one  would  be  hard  pressed  to  find  such 
reports  in  other  big-city  newspapers. 

Nowadays,  one  isn’t  likely  to  find  them  in  the 
Express-News,  either.  The  daily  has  stopped  print¬ 
ing  the  names  of  those  charged  with  such  crimes 
as  indecent  exposure. 

“In  retrospect,  we  decided  to  discontinue  the 
policy  —  not  because  Benny  Hogan  killed 
himself,  but  because  these  crimes  are 
misdemeanors,”  said  managing  editor  Bob  Rivard. 
“We’re  a  growing  city  with  a  more  sophisticated 
newspaper,  and  it’s  a  waste  of  resources  to  follow 
these  suits  through  the  courts.” 

Rivard,  who  wasn’t  yet  a  newsroom  manager  at 
the  time  of  the  1994  police  roundup,  called  the 
assertion  that  the  Express-News  zeroed  in  on  gay 
men  “a  mistatement  of  facts.” 

What  the  paper  did,  he  said,  was  cover  a  “very 
public”  sweep  of  large  parks,  just  as  it  had  report¬ 
ed  earlier  crackdowns  on  heterosexual  street 
prostitution  and  drunken  driving. 

“And,”  he  pointed  out,“we  printed  the  names  of 
the  offenders  in  all  those  cases.” 

Where  the  paper  failed,  Rivard  feels,  was  in  not 
doing  public-interest  stories  in  the  wake  of  the 
sex  sting. 

“We  treated  the  sweep  in  a  simplistic  fashion, 
as  police  news,”  he  said.  “We  should  have  done 
stories  on  how  men  cruising  for  sex  was  limiting 
access  to  the  parks,  and  stories  about  the  gay 
community  and  whether  they  thought  the  police 
acted  inappropriately.” 

Local  gay-rights  activists  have  long  denounced 
the  police  department’s  targeting  of  homosexuals 
and  media  coverage  of  such  operations.  About 
100  people  protested  outside  the  Express-News 
offices  following  the  Hogan  incident. 

Dan  Castor,  co-chair  of  the  San  Antonio  Equal 
Rights  Political  Caucus,  which  organized  the 
demon, stration,  regretted  that  it  took  a  death  for 
the  San  Antonio  paper  to  reconsider  its  ways. 

“I  think  that  some  of  the  management  at  the 
Express-News,  as  a  result  of  the  tragedy,  have  real¬ 
ized  there  are  consequences  to  hateful 
journalism,  to  attacking  people  and  their  lifestyles 
with  words,”  he  said. 

“There  are  consequences  to  what  people  write 
in  newspap>ers  and  editors  have  to  be  aware  of 
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that,  especially  with  issues  such  as  gay 
rights.  The  irony  is  that  Benny  Hogan’s 
suicide  created  the  change  in  the 
newspaper’s  policy  that  contributed  to 
the  tragedy.” 

But  Rivard  is  proud  of  the  way  the 
Express-News  handled  the  controversy, 
noting  that  the  daily  had  started  a  dia¬ 
logue  with  the  gay  community  and  had 
improved  its  coverage  of  gay  issues. 

“My  basic  point  of  view  is  that  edi¬ 
tors  are  human  beings  and,  as  we’ve 
told  members  of  the  Hogan  family,  we 
deeply  regret  that  Benny  Hogan  took 
his  own  life  —  but  we  don’t  accept  the 
blame  for  his  death,”  the  editor  said. 

“I’ve  had  a  suicide  in  my  own  family, 
and  learned  more  about  it  than  I  need¬ 
ed  to  know.  The  path  to  suicide  is  a 
complex  one,  and  only  the  person  who 
commits  the  act  can  take  responsibili¬ 
ty.  Critics  who  suggest  it  was  our  fault 
are  wrong,  and  often  purposely  do  so 
in  order  to  pursue  their  own  agendas.” 

BY  DOROTHY  GIOBBE 

Lawsuit  charges 
N.Y.  Times  with 
discrimination 

ONE  OF  THE  highest-ranking  female 
African-American  staffers  at  the 
New  York  Times  has  accused  the  news¬ 
paper  of  discriminating  against  her  on 
the  basis  of  gender,  race  and  disability. 

Angela  Dodson,  until  recently  a 
senior  editor  at  the  Times,  filed  a  com¬ 
plaint  on  Nov.  14  with  the  New  York 
City  Commission  on  Human  Rights.  In 
it,  she  claims  that  a  number  of  senior 
Times  executives  tried  to  force  her  out 
of  the  company  by  making  her  work 
environment  “unbearably  stressful  and 
physically  painful.” 

In  addition  to  her  editing  position  in 
the  news  administration  department  of 
the  newspaper,  Dodson  acted  as  a 
Times  liaison  for  minority  organiza¬ 
tions,  and  prepared  diversity  woricshop 
training  materials. 

When  asked  about  Dodson’s  com¬ 
plaint,  Times  spokeswoman  Nancy 
Nielsen  said:  “The  New  York  Times  cate¬ 
gorically  denies  any  charges  of  discrim¬ 
ination  or  improper  treatment  of  Ms. 
Dodson.  Beyond  that,  we  can’t  com¬ 
ment  on  pending  litigation.” 


In  her  complaint,  Dodson  accuses 
former  Times  executive  editor  Max 
Frankel  and  current  executive  editor 
Joseph  Lelyveld  of  excluding  her  from 
meetings  and  management  programs 
that  “were  offered  to  white  male  senior 
editors.” 

Also,  Dodson  claims  that  assistant 
managing  editor  Carolyn  Lee  “insulted 
me  on  almost  a  daily  basis  during  my 
last  two  to  three  months  at  the  Times 
before  I  took  medical  leave.” 

Dodson  said  that  Lee  publicly  dispar¬ 
aged  her  ability  to  manage  family  re¬ 
sponsibilities,  and  “doubted  that  I  was 
able  to  perform  basic  housekeeping 
tasks  such  as  cooking  and  sewing.” 

In  her  complaint,  Dodson  states  that 
she  suffers  from  hypertension,  carpal 
tunnel  syndrome,  and  other  repetitive 
stress  injuries,  which  limit  her  ability  to 
hold  a  telephone  or  type  for  sustained 
periods  of  time.  She  requested  modified 
work  equipment  appropriate  for  her 
condition. 

The  Times,  Dodson  claims,  failed  to 
accommodate  her  disability  by  provid¬ 
ing  her  with  only  some  of  the  needed 
equipment,  and  then  only  after  “unrea¬ 
sonable  delays.” 

The  delays,  Dodson  said,  aggravated 
her  medical  condition. 

In  July  1994,  Dodson  took  a  six-week 
paid  medical  leave  and  a  one-year  un¬ 
paid  medical  leave  of  absence.  Upon 
her  return  in  August  1995,  Dodson 
claims,  she  was  told  the  senior  editor 
position  no  longer  existed,  and  she  was 
offered  a  job  on  the  news  desk. 

Dodson  worked  at  the  Times  for  al¬ 
most  1 2  years,  beginning  as  a  copy  edi¬ 
tor  in  November  1983.  She  was  named 
senior  editor  for  administration  in  the 
news  administration  department  in  No¬ 
vember  1992. 

Reporter,  WJC 
sue  to  get 
Foster  records 

SEEKING  ADDITIONAL  information 
regarding  the  investigation  into  the 
suicide  of  White  House  aide  Vincent 
Foster  Jr.,  Greensburg,  Pa.,  Tribune- 
Review  reporter  Christopher  Ruddy 
and  the  California-based  Western 
Journalism  Center  (WJQ  recently  filed 
suit  in  D.C.  federal  court  against  the 


Office  of  Independent  Counsel  (OIQ, 
headed  by  Kenneth  Starr. 

Ruddy,  author  of  a  report  raising  nu¬ 
merous  questions  about  Foster’s  death 
and  its  investigation,  and  WJC,  which 
has  been  distributing  that  report  and  is 
sponsoring  Ruddy’s  continued  work, 
filed  the  suit  after  their  Freedom  of  In¬ 
formation  Act  requests  and  appeals 
were  denied  by  the  OIC. 

Specifically,  Ruddy  is  seeking  the 
“backup  notes  on  all  completed  and 
public  FBI  interview  statements.” 

According  to  the  lawsuit.  Special 
Counsel  Robert  Fiske  informed  the  Sen¬ 
ate  Banking  Committee  “that  he  had  not 
forwarded  items  such  as  handwritten 
notes  of  FBI  agents  that  were  used  to 
complete  witness  statements,  citing  his 
desire  to  expedite  the  transmittal  and 
avoid  needless  repetition.” 

It  is  these  documents  and  others  that 
Ruddy  and  the  WJC  are  asking  the  court 
to  release. 

Ruddy  filed  his  first  FoIA  request  July 
12.  On  July  25,  it  was  denied,  according 
to  the  OIC  letter  submitted  to  the  court, 
on  the  grounds  that  the  material  falls 
under  exemptions  which  protect  law 
enforcement  information  which  could 
constitute  an  invasion  of  privacy  and 
that  it  includes  material  gathered  for 
law  enforcement  purposes. 

In  his  appeal,  dated  Aug.  23,  Ruddy 
narrowed  his  request  from  20  items  to 
14  and  asked  for  a  “detailed  index”  of 
documents  withheld  and  the  reason  for 
not  releasing  them. 

Ruddy  and  WJC  maintain,  however, 
that  the  OIC  did  not  provide  that  index, 
and  having  exhausted  administrative 
remedies,  they  filed  suit. 

A  spokeswoman  for  the  Independent 
Counsel’s  Office  in  Little  Rock, Ark., 
Debbie  Gershman,  said  they  had  no 
comment  on  the  lawsuit. 

Pennsy  paper 
joins  InfiNet 

The POnSVILLE (PA.) Republican  and 
Evening  Herald  launched  a  regional 
online  Web  site  called  Schuykill  Online, 
the  first  InfiNet  affiliate  in  the  state. 

Schuykill  Online,  begun  Dec.  1 ,  allows 
access  to  a  bulletin  board  service 
the  newspapers  put  online  in  March 
1995. 

InfiNet,  a  partnership  of  Landmark 
Communications  and  Knight-Ridder,  sells 
Internet  access  through  newspapers.  Its 
45  affiliates  include  28  Knight-Ridder 
papers. 
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OPC  protests 
Nigerian  assaults 

The  overseas  press  ciub  of 

America  has  protested  Nigerian 
leader  Gen.  Sard  Abucha’s  “bullying 
actions”  against  journalists  and  news 
organizations  there,  calling  the  acts 
violations  of  African  and  United 
Nations  human-rights  agreements  and 
of  Nigeria’s  tradition  of  press  freedom. 

The  nonpartisan  OPC,  in  a  letter  to 
Abucha,  cited  the  Nigerian  regime’s 
most  recent  actions:  raids  on  the 
homes  of  top  editors  of  Tell  and  the 
detention  of  Nosa  Igiebor,  the  news¬ 
magazine’s  editor  in  chief. 

The  OPC  also  noted  the  earlier  shut¬ 
down  of  over  a  dozen  media  groups 
and  publications,  the  arrests  and  sen¬ 
tencing  of  scores  of  journalists,  and 
the  execution  of  playwright  Ken  Saro 
Wiwa  and  eight  other  human-rights 
activists. 

“This  level  of  repression  . .  .  reveals 
how  much  your  government  is  afraid 
of  the  truth,”  OPC  told  Abucha,  chair¬ 
man  of  Nigeria’s  provisional  ruling 
council. 


New  Year's 
column 


Through  an  arrangement 

with  “Good  Morning  America,”  the 
New  York  Daily  News  is  presenting  a 
month-long  series  to  help  readers 
keep  their  New  Year’s  resolutions. 

“New  Year,  New  You”  daily  summa¬ 
rizes  the  advice  offered  on  the  ABC-TV 
program. 


Newspaper 
stocks  saw 
big  gains 


Newspaper  stock  prices  rose 
significantly  in  1995,  with  the 
average  share  gaining  28%,  according  to 
the  Newspaper  Stocks  Report. 


The  NSR  Average  closed  the  year  at 
58%,  up  28%  from  its  1994  closing 
mark.The  NSR  Price  Index  closed  the 
year  at  124.8,  up  23.2%. 

The  companies  witnessing  the  great¬ 
est  gains  were  Dallas  Morning  News 
owner  A.H.  Belo  Corp.,  whose  stock 
improved  162.3%,  and  Harte-Hanks 
Communications  Inc.  of  San  Antonio, 
which  went  up  66.7%.  Both  were  sub¬ 
ject  to  stock  splits.  Multimedia  Inc.’s 
price  rose  58.6%  after  its  acquisition  by 
Gannett  Co.  Inc. 

The  lowest  increases  were  at 
Richmond,  Va.-based  Media  General 
Inc.,  whose  stock  was  up  7%,  and 
McClatchy  Newspapers  Inc.  of 
Sacramento,  which  improved  6.4%.The 
stock  price  of  Hollinger  International, 
formerly  American  Publishing,  dropped 
4.5%. 

Despite  the  generally  strong 
improvement  in  newspaper  share 
prices,  newspaper  stocks  as  a  whole 
underperformed  stocks  in  general. 
Standard  &  Poor’s  stocks  rose  34.1%, 
while  stocks  in  the  Wilshire  5000  were 
up  33.4%  for  the  year. 

The  NSR  Price/Eamings  Ratio 
Average  closed  the  year  at  l6.9,  down 
2.9%  from  1994’s  close. 

Krimsky 
leaving  CFJ 

CENTER  FOR  FOREIGN  Journalists 
president  George  A.  Krimsky  is 
leaving  the  organization  he  helped 
found  to  become  an  independent  con¬ 
sultant. 

“For  10  years,  Krimsky  has  worked 
tirelessly  to  develop  and  carry  out  the 
founding  vision  of  our  international 
journalists’  center,  a  vision  to  share 
know-how  and  supp>ort  the  emerging 
independent  press  in  developing  coun¬ 
tries,”  said  CFJ  chairman  and  former 
Boston  G/o&e  editor  Thomas  Winship. 

Winship  said  Krimsky  will  continue 
to  have  a  relationship  with  CFJ  follow¬ 
ing  his  departure  as  president  in  April. 
Krimsky,  53,  started  Reston,  Va.-based 


CFJ  in  1985  along  with  Winship  and 
New  Hampshire  publisher  James  D. 
Ewing.  The  center  puts  on  40  programs 
a  year  and  has  an  annual  budget  of 
$2.5  million. 

AFP  beefs  up 
U.S.  presence 

AGENCE  FRANCE-PRESSE  is  reorgan¬ 
izing  its  American  editorial  opera¬ 
tions  as  part  of  an  effort  to  produce 
“more  innovative  and  in-depth  service.” 

The  Paris-based  news  agency  said  it 
will  build  its  stable  of  national  corre¬ 
spondents  and  create  about  a  dozen 
staff  reporting  positions  in  Los  Angeles, 
Chicago,  Miami  and  Washington,  D.C. 

Meanwhile,AFP  is  ending  its  long¬ 
standing  relationship  with  the 
Associated  Press. 

It  plans  to  supplement  its  own 
reporting  with  material  from  Knight- 
Ridder/Tribune,  the  online  service  Legi¬ 
slate  and  SportsTicker,  among  other 
sources. 

“We  want  to  focus  on  ahead-of-the- 
curve  stories  on  U.S.  foreign  policy,  as 
well  as  fresh  looks  at  domestic  devel¬ 
opments  here  that  make  headlines 
around  the  world,”  said  AFP  director  for 
North  America  Pierre  Lesourd. 

AFP  employs  about  1,100  staff 
reporters  and  photographers  and  2,000 
correspondents  in  165  countries. 

lAPA  continues 
fellowships 

The  inter  AMERICAN  Press 
Association  is  continuing  its  Latin 
American  journalism  fellowship  pro¬ 
gram  this  year,  thanks  to  funding  fixjm 
the  Knight  Foundation  and  Reuter 
Foundation. 

Since  1987,  lAPA  has  enabled  1 1 
Latin  American  journalists  to  study  at 
Stanford  University.  The  group  awards 
fellowships  every  year  to  12  U.S.  news¬ 
people  and  up  to  seven  outside  the 
country. 
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from  the  global  establishments  can 
undermine  press  freedom  before  it  takes 
hold.  This  affects  new  states  across  all  of 
Eastern  and  Central  Europe,  in  lands  of 
the  former  Soviet  Union,  and  wherever 
new  press  laws  are  being  debated.  And 
that  is  in  scores  of  places  worldwide. 

Abid  Hussain,  the  United  Nations’  spe¬ 
cial  rapporteur  of  the  UN  Human  Rights 
Commission’s  committee  on  press  free¬ 
dom,  gave  his  approval  last  fall  to  “per¬ 
missible  restrictions”  to  press  freedom. 

The  key  term  in  this  UN  commission’s 
first  report  is  “press  responsibility.”There 
are  no  opponents  of  press  responsibility, 
certainly  not  among  journalists.  But  how 
does  one  define  responsible  journalism? 
And  who  does  the  defining? 

Censorious  governments,  whether 
mildly  or  harshly  so,  increasingly  employ 
the  pattern  codified  by  the  UN  rappor¬ 
teur,  which  recently  was  set  as  a  legisla¬ 
tive  model  by  the  Council  of  Europe. 
They  maintain,  as  did  the  Hussain  report, 
that  “any  jjermissible  limitation  to  the 
right  of  freedom  of  expression  must  not 
only  be  provided  by  law,  it  must  also  be 
necessary  to  attain  one  of  the  following 
purposes:  to  respect  the  rights  or  reputa¬ 
tion  of  others,  to  protect  national  secu¬ 
rity  . . .  public  order . . .  public  health  . . . 
public  morals.” 

The  words  “libel”  and  “defemation”  in 
American  law  are  narrowly  defined 
mainly  to  protect  a  private  individual’s 
good  name. 

Elsewhere,  increasingly,  heads  of  state 
and  governments  cry  “libel”  when  a  jour¬ 
nalist  criticizes  an  official  or  his  policies. 
The  consequences  for  the  journalist; 
arrest,  heavy  fines,  imprisonment,  loss  of 
employment  and  even  a  career;  or  ban¬ 
ning,  confiscation  or  closure  of  the  publi¬ 
cation. 

A  classic  case  is  the  $678,000  fine  lev¬ 
eled  last  summer  against  the  Interna¬ 
tional  Herald-Tribune  for  describing  the 
“dynastic  politics”  of  Singapore. 

In  December,  Indonesia  sentenced  to 
two  years  in  prison  two  journalists 
already  behind  bars  for  criticizing  the 
Suharto  regime.  They  had  discussed  in 
print  the  succession  to  President 
Suharto,  and  the  sizable  incomes  of  the 
national  leaders.  This  was  translated,  in 
the  language  of  “responsible  journalism,” 
to  mean  that  the  writers  generated  “feel¬ 
ings  of  hostility,  hatred  or  contempt 
toward  the  government”  —  in  brief, 
defamation. 

Truth  would  not  be  a  defense  against 
such  charges  of  libel,  nor  is  truth 


regarded  as  an  established  right  of  the 
citizenry  which  should  know  such  basic 
facts  of  political  life.  Not  in  Indonesia  or 
in  many  other  coimtries  where  new  laws 
of  the  press  invoke  “permissible  limita¬ 
tion”  of  expression,  immediately  after 
bald  assurance  that  press  freedom  exists 
and  censorship  has  ended. 

Such  press  controls  were  projected  at 
the  UN’s  Fourth  World  Conference  on 
Women  in  Beijing,  in  September.  The 
concluding  document  urged  using  news 
media  as  a  tool  of  government  to  press 
for  women’s  rights.  The  participants  in 
such  meetings  are  appointed  by  govern¬ 
ments.  These  delegates  usually  blur  the 
distinction  between  public  and  private 
sectors,  and  imply  that  governments 
have  the  prerogative  to  control  content 
and  procedures  of  independent  news 
media. 

The  UN  last  year  briefly  debated  the 
moribund  “new  world  information  and 
communication  order”  which  divided 
UNESCO  for  a  decade.The  UN,  however, 
stopped  short  of  reopening  that  discus¬ 
sion. 

In  November,  UNESCO’s  general  con¬ 
ference  without  controversy  approved 
communications  programs  for  two  years. 
News  media  issues  which  inflamed  West¬ 
ern  delegates  and  journalists  in  the  1970s 
and  1980s  were  gone. 

But  the  absence  from  UNESCO  of  the 
United  States  and  the  United  Kingdom, 
partly  as  a  consequence  of  past  press- 
control  debates  in  the  organization,  still 
worries  UNESCO. 

Without  mentioning  this  history,  Presi¬ 
dent  Bill  Clinton  hailed  UNESCO’s  cur¬ 
rent  communication  programs. 

In  a  message  in  November  marking  its 
50th  anniversary,  UNESCO  was 
applauded  by  the  president  for  its 
“unique  contribution”  to  the  “free  flow  of 
information  across  boundaries,  natural 
and  political.” 

Clinton  told  Director  General  Federico 
Mayor  that  such  effort  is  “integral  to  the 
success  of  global  democratization.” 

He  particularly  noted  UNESCO’s  “criti¬ 
cal  role  in  breaking  down  obstacles  to 
information  sharing,  enabling  citizens  an 
equal  opportunity  to  take  on  the  respon¬ 
sibilities  and  reap  the  rewards  of  interna¬ 
tional  citizenship.” 

The  president  assured  Mayor  that“U.S. 
membership  in  UNESCO  remains  on  my 
list  of  priorities  for  the  future.” 

He  said  he  seeks  funds  to  meet  Amer¬ 
ica’s  annual  dues. 

They  would  be  about  $60  million, 
much  of  which  is  returned  in  some  form, 
or  buys  services  the  U.S.  and  its  citizens 
receive. 


Shop  Talk 

Continued  from  page  48 

“I  didn’t  consider  those  stories  lesser 
stories,”  Shearer  said.  “The  purpose  was 
to  give  students  some  experience.” 

Most  of  the  stories  were  more  seri¬ 
ous.  My  partner  and  I  browsed  a  data¬ 
base  of  Federal  Election  Commission  fig¬ 
ures  put  together  by  the  Center  for 
Responsive  Politics  and  noticed  that 
money  given  to  members  of  Cx>ngress 
from  Iowa  and  Nebraska  from  the  sugar 
lobby  dramatically  outweighed  money 
from  com,  wheat  or  soybean  interest 
groups.  Our  story  about  sugar  groups 
giving  more  money  to  members  of  Con¬ 
gress  from  the  grain  belt  made  the  front 
page  of  the  Waterloo  Oowa)  Courier. 

In  the  end,  this  experience  helped 
stack  the  resume,  of  course,  which  is 
especially  important  to  beginning 
reporters  trying  to  break  into  a  shrink¬ 
ing  industry  experimenting  with  com¬ 
puters.  Murrell  has  become  a  hot  com¬ 
modity  at  his  new  joh. 

“When  I  first  got  here,  I  was  mention¬ 
ing  it  to  people,”  Murrell  said.  “And  then 
people  were  coming  to  me  to  ask  ques¬ 
tions.  It  definitely  has  made  me  more 
valuable  to  the  newsroom.  I’m  ahead  of 
the  game.  Computers  in  one  way  or 
another  are  part  of  the  future  of  journal¬ 
ism.  I  can  tap  into  that  and  do  more 
than  just  write  copy  for  a  newspaper” 

But  to  some  students,  the  experience 
also  exposed  the  dangers  of  relying  on 
computers.  “I  really  wonder  at  what 
point  we  become  social  scientists  and 
started  drawing  conclusions  that  we 
have  no  business  drawing,”  said  Eric 
Laing,  who  used  National  Transportation 
Safety  Board  numbers  to  show  that  out- 
of-practice  airplane  pilots  are  more 
likely  to  crash. 

David  Pulizzi,  32,  worked  with  Murrell 
on  computerizing  congressmen’s  finan¬ 
cial  disclosure  forms.  He  describes  him¬ 
self  as  a  computer-reporting  dissident. 

“I  don’t  quite  see  the  need  for  it.  It 
doesn’t  mean  you’re  going  to  be  a  better 
journalist.  I  thought  the  old  tools  were 
quite  sufficient.To  me,  a  reasoned  argu¬ 
ment  is  more  powerful  that  a  high  vol¬ 
ume  of  statistics,”  he  said. 

Even  for  this  generation  of  aspiring 
journalists,  computer-assisted  reporting 
is  still  something  like  bad  medicine  — 
Medill  made  the  projects  optional  this 
quarter  and  nobody  did  them. 

Shearer  said  they  will  become  a 
required  part  of  the  Washington  class 
starting  this  winter.  “If  this  is  what  the 
country  is  moving  toward,  then  Medill 
has  to  be  moving  toward  it,  too.” 
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Lorry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  N.Englarb  (617)  545-6175 
Wren  Barnett,  South  (704)  698-(X)21 
Ron  Holla,  Canada  E.  (613)  525-1666 


BILL  MATTHEW  COMPANY  con¬ 
ducts  professional,  confidential  nego¬ 
tiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly 
newspapers  in  the  cauntry.  Before 
you  consider  sale  or  purchase  of  a 
property,  you  should  call 

(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  Na  obligation  of  course. 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 

Sales  •  Appraisals  •  Consulting 

RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 
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NEWSPAPER  BROKERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123  NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


JAMES  W.  HAU,  JR. 
Newspaper 

Soles,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 

(334)566-7198 
Fax  (334)  566-0170. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  233-2318 
Lon  W.  Williams 


MEL  HODEa 
NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingstan  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


PHIIliPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
108  Jane  Cove-Clarksdole,  MS  38614 
(601 )  627-7906  Fax  601  -627-79063* 
W.C.  Shoemaker- Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 

(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-71 96 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


ARKANSAS  based  newspaper  group 
of  paid  weeklies.  Good  development 
potential.  Growth  area.  $500,000.  Jim 
Hall  Media  Services,  Box  1088,  Troy, 
AL  36081.(334)566-7198. 


NEWSPAPER  BROKERS 


NEWSPAPERS  FOR  SALE 


EAST  TENNESSEE  shopper.  Zoned 
circulation  serving  major  city.  Solid 
buy  at  $250,000.  Jim  Hall  Mwia  Ser¬ 
vices,  Box  1088,  Troy,  AL  36081 . 

(334)566-7198. 


JEWISH  Weekly,  NJ  coast,  long 
established,  remarkable  grov/th  area. 
Ideal  for  owner-operator.  Owner  retir¬ 
ing.  Box  07655,  Editor  &  Publisher. 


REWARD  YOURSELF:  Newspapers 
for  sale,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspa¬ 
pers,  Inc.,  1801  Exposition,  Austin, 
TX  78703.  (512)  476-3950. 


ounty  seat 
weekly,  well  equipped,  mountains, 
lake,  growth.  $140,000,  terms. 
COASTAL  PACIFIC  NW:  County  seat 
weekly  on  Pacific  coast,  $400,000 
revenues,  terms. 

NORTHERN  CALIFORNIA:  Weekly 
newspaper,  recreation  area,  poten¬ 
tially  explosive  growth,  $450,000 
revenues,  terms. 

BOUTHO-CRIBB  &  ASSOCIATES 
John  T.  Cribb  (406)  586-6621 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  112  daily 
newspapers.  All  correspondence 
and  discussions  are  confidential.  Con- 


KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 

Phone  (417)  451-1520 

Philosophy  is  a  purely  personal  matter.  A 
genuine's  philosopher's  credo  is  the 
outcome  of  a  single  complex  personality; 
it  cannot  be  transferred.  No  two  persons 
if  sincere,  can  have  the  same  philosophy. 

Havelock  Ellis 


EQUIPMENT  &  SOPPUES 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOpHcal  (310)  372-0372. 


MAILROOM 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fox  (407)  273-901 1 


AAAIL  ROOM 

104  count-o-veyors  rebuilt  with 
alternator.  $1 500  each. 

3  Quipp  Squeeze  Rollers  (New) 

We  have  Hall  and  Idab  stream 
aligners 

Signode  MLN-2A 
Signode  MLEE 

Northeast  Industries  (800)  821  -6257 


PREPRESS 


PARTS  •  PCB'S  •  IMAGESETTERS 
If  the  port  costs  more  than  the 
nKichine  is  worth  -  call  us! 

BWI  is  your  source  for  parts, 
imagesetters,  RIPs  and  film  processors. 

Call  Bob  Weber  @  (800)  399-4BWI 
or  fax  (800)  837-8973. 


COMMUNITY  4  UNIT,  SC  Folder 
COMMUNITY  3  UNIT  Grease  Press 
CO/4MUNITY  UOP  3-color  Unit 
URBANITE  1000-Series  Folder 
URBANITE,  4  Units,  3-Cobr 
V15D,8Units,  JF26,  balloon 
VI 5A,  6  Units,  JF7,  balloon 
VI 5A  Add-on  Units,  continuous 
ONE  Corporation 
(404)  842-01 1 1 


GOSS  METRO  Excellent  Condition, 
5-unit,  22  3/4'  cut-off,  1  full  color 
deck,  2  half  color  decks,  2  mono 
units,  2:1  double  output  folder. 
Peripherol  moilroom  and  ploteroom 
equipment.  Available  Now.  Call 
NewsTech  at  (305)  688-1407. 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 
Nevrman  International  Web  Press 
Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25 
V22  VI 5A  VI 5D  or  845;  KING  Pro¬ 
cess  Color  or  Daily;  GOSS  Com¬ 
munity  Urbanite  Metro;  SOLNA  D30 
C96 

FOR  SALE/Uquidocion: 

1992  8/u  Harris  VI 5D;  4/u  VI 5A  w/ 
JF7;  6/u  VI 5A  w/JF4  folder;  JF25B 
folder  w/double  parallel;  GOSS  Com¬ 
munity  8/u  1975  with  2  SC  folders; 
Harris  VI 5D  units. 

Tel  (913)  362-8888  Fox  (91 3)  362-8901 


MAN-Robnd  Folders 

160  page  double  out  22  3/4'  with  3 
high  formers  and  angle  bars 

2  Urbanite  Folders.  22  3/4" 

2  Urbanite  Upper  Formers 

1  Custom  built  quarter  folder 

GOSS  R.T.P's  42"  with  Y  columns  and 
wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

2 1  and  1  / 2  c.o.  and  22  3/4  c.o. 

Press  drives  for  24  units 
60  HP  G.E.  drives 

2  unit  goss  metro  22  3/4'  cutoff. 
Avaibbb  immediately. 

Northeast  Industries 
(800)  821-6257 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


In  1977  when  Elvis  Presley  died,  there 
were  48  professional  Elvis  im- 
personalors.  Today,  there  are  7,328.  If 
that  growth  is  projected,  by  the  year 
2012  one  person  in  four  on  the  face  of 
the  globe  will  be  Elvis  impersonators. 

Jean  Gaddy  Wilson 


Need  an  add-on  for  your  Community 
Press? 

See  VENTURA,  a  high-auality,  low 
price  solution.  We  provide  floor  and 
stacked  units,  3-high,  and  4-high 
arrangements. 

INTERCONTINENTAL  WEB,  INC. 
(913)438-5800 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  moilroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fax  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARFINI  INSERTERS  22;E  &  22/S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


NOW  ON  SALE 

1996 

Editor  &  Publisher 
MARKET 
GUIDE 

To  order  your  copy 
contact  E&P's 
Circulation  Department 
at 

(212)  675-4380 


INDUSTRY  SERVICES 


CONSULTANTS 


PRESSROOM  SERVICES 


CIRCULATION  CONSULTANTS 


J.C.&  ASSOCIATES,  INC. 
Circubtion  and  Fulfillment  Svstems 
Over  30  installations  since  1 984. 
Coll  (91 3)  681  -8493,  Ask  for  Joe. 


KAMEN  &  CO.  GROUP  SERVICES 
Our  firm  develops  solutions  worldwide 
(51 6)  379-2797/(81 3)  786-5930 


CIRCULATION  SERVICES 


ABOVE  THE  CRO\A/D 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


CIRCULATION  SERVICES 


C.M.I 

Past,  Present  &  Future 


Subscription  Sites 
Still  No.  #  1  after  43  years. 
P.l.A.  (Paid  in  Advance)  orders 
our  speciality. 

Call  (909)  398-9125 


CIRCULATION  SERVICES 


ADNET  SYSTEMS 
Telemarketing  Specialists 
Quality  Work* Reasonable  Rates 
1  (800)  336-8037 


CIRCULATION  DEVELOPMENT 
SOUTH  Complaint  free  telemarketing  w/ 
quality  subscription  sales  and  guar¬ 
anteed  collections.  Nationwide. 

(800)  844-3581 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 
(800)  929-1845 
Our  27th  Year 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


SPECTRUM  MARKETING  SERVICES 
NIE  FUNDRAISING  AND 
TELEMARKETING  PROGRAMS 
CALL  DOUG  REESE  (800)  972-6778 


CONSULTANTS 


American  Newspaper  Consultants, 
Ltd.,  including  Patricia  Hirl  Longstaff. 
(8CW)  554-3091. 


Breathing  is  the  hardest  thing  to  do... 


A  SERIOUS,  THOUGHTFUL,  Pro-  j  PRESSROOM  CLEANING  PROBLEMS? 


fessional  approach  to  circubtion  cost 
and  revenue.  We  olso  introduce  a 
sense  of  urgency.  The  Von  Entress 
Group,  Inc.  (708)717-5554. 

DISTRIBUTION  SERVICES 

DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 

Dave  Chilton  (800)  487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 

INCORPORATION  SERVICeI 

INCORPORATE  WITHOUT  Leaal  Fees! 

Free  Booklet  Tells  How,  Includes 
Forms.  Call  Now!  (800)  345-2677 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTERS 
Models  100/102/200  (only). 
Reconditioned  systems  &  Accessories 
Free  catalog.  Fax:  510-937-5039, 
Internet:  richard.hanson@pcld.com 


CIRCULATION  SERVICES 


ymfm 

CHURN  MANAGEMENT 
SPECIALISTS 


1-800-327-8463 


Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
Aa  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


T.V.  BOOKS  OR  FLEXIES,  trimmed 
and  glued  on  press.  Up  to  88  pages. 
Over  88  we  can  saddle  stitch. 
Nationwide  trucking  or  mailing. 

Mr.  lesTKir  (800)  843-6805 


PRESSROOM  SERVICES 


vj-/  VISUAL  GRAPHICS 

Brokering,  Installations,  Dismantles, 
Electrical  Upgrades,  State  of  the  Art 
Designs,  Rebuilding,  Reconditioning, 
(Our  Facility  Or  Yours)  Factory  Trained 
Personnel,  Harris,  King,  Goss 

(904)  383-6615  ■ 

Fax:  (904)  735-4152 
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ACADEMIC 


ACCOUNTING 


HELP  WANTED 


ACADEMIC 

CREIGHTON  UNIVERSITY 
Assistant  professor  to  anchor  broad¬ 
cast  news  sequence.  Ph.D.  and  five 
years  of  professional  experience  pre¬ 
ferred.  Start  August  1 996.  Applica¬ 
tions  due  February  1 5.  Send  letter, 
vita,  transcripts,  three  letters  of 
reference  (directly  from  sources), 
evidence  of  teaching  competence 
and  statement  of  research  interests 
to  James  Flannery,  chair.  Department 
of  Journalism  and  Mass  Communica¬ 
tion,  Creighton  University,  2500  Cali¬ 
fornia  Plaza,  Omaha,  NE  681 78. 
AA/EEO  employer. 

H.  H.  HERBERT 

SCHOOL  OF  JOURNAUSM  & 

MASS  COMMUNICATION 
NEWS  -  EDITORIAL 
UNIVERSITY  OF  OKLAHOMA 

The  School  of  Journalism  and  Mass 
Communication  will  have  a  tenure- 
track  faculty  vacancy  at  the  rank  of 
Assistant  Professor  to  be  filled  for  the 
1996-1997  school  year. 

POSITION:  New-Editorial,  editing, 
photography  and  graphics.  Sec¬ 
ondary  teaching  area  in  writing  (print 
and  broadcast),  law  or  media  man¬ 
agement.  Substantial  professional 
experience  in  reporting  and  editing 
and  proven  record  of  good  teaching 
required.  Applicants  must  be  com¬ 
puter  literate.  Bachelor's  required. 
MA  desirable.  Ph.D.  preferable. 

Salary,  teaching  responsibilities  and 
support  for  research  and  creative 
activity  are  very  competitive. 

Screening  will  begin  February  16, 
1996  and  continue  until  filled. 

Applicants  must  provide  ( 1 )  a  letter  of 
application  that  provides  specifics  of 
their  teaching  and  professional  expe¬ 
rience,  and  describing  how  they 
would  expect  to  engage  in  scholarly 
and/or  creative  activity  as  a  faculty 
member;  (2)  a  curriculum  vitae;  and 
(3)  three  letters  of  reference.  All 
materials  should  be  sent  to: 

Director 

School  of  Journalism 
and  Mass  Communication 
The  University  of  Oklahoma 
860  Van  Vieet  Oval 
Norman,  OK  7301 9 

The  University  of  Oklahoma  is  an 
Equal  Opportunity-Affirmative  Action 
employer. 

Women  and  minorities  are  especially 
erKouroged  to  apply. 

OU  has  a  policy  of  being  responsive 
to  the  needs  of  dual-career  couples. 


ACADEMIC 

PRINT  JOURNALISM:  Tenure  track 
position  as  associate  professor,  assis¬ 
tant  professor,  or  instructor  depend¬ 
ing  on  experience.  Salary  com¬ 
petitive.  Duties  include  teaching 
courses  in  print  journalism,  and  other 
undergraduate  and  graduate 
courses,  as  needed;  conducting 
research;  and  performing  other  obli- 
gations  of  a  faculty  member. 
Qualifications:  professional  print 
journalism  experience;  Ph.D.  or  near; 
potential  as  teacher  and  researcher. 
Review  of  applications  begins  Feb¬ 
ruary  29,  1996,  and  will  continue  until 
an  acceptable  candidate  is  iden¬ 
tified.  Appointment  date:  August, 

1 996.  Send  letter  of  application,  cur- 
riculum  vitae,  three  letters  of 
reference,  and  an  official  transcript  of 
highest  degree  to:  Chair,  Search  Com¬ 
mittee,  Department  of  Communica¬ 
tions,  Box  201,  Loyola  University, 
6363  St.  Charles  Avenue,  New 
Orleans,  LA  701 18.  Minorities  are 
especially  encouraged  to  apply. 
Loyola  University,  a  Jesuit  institution, 
is  an  equal  opportunity/affirmative 
action  employer. 

THE  UNIVERSITY  OF  NORTH  TEXAS 
Journalism  Department  is  seeking 
applicants  for  (2)  teaching  positions: 
one  in  writing,  editing  and  computer 
applications  in  journalism,  especially 
desktop  publishing  on  Macintosh, 
and  one  in  advertising  sales  and 
media. 

Requirements:  doctorate  or  MFA  or 
ABD.  Professional  experience  in 
applicable  field,  five  years  preferred; 
college  teaching  or  equivalent.  Rank, 
assistant  professor;  competitive 
salary  and  benefits. 

The  university,  in  Denton  in  the 
Dallas-Fort  Worth  metroplex,  is  the 
fourth  largest  in  Texas  with  more  than 
25,000  students.  The  department, 
part  of  the  College  of  Arts  and 
Sciences,  has  six  sequences  and  a 
master's  program,  all  nationally 
accredited  by  ACEJMC. 

Send  current  vita,  three  letters  of 
recommendation  and  transcripts  to: 

Search  Committee 
Journalism  Department 

University  of  North  Texas 
Box  5278 

Denton,  TX  76203-0278 

The  University  of  North  Texas  does 
not  discriminate  on  the  basis  of  race, 
sex,  color,  religion,  national  origin,  dis¬ 
ability  or  veteran  status  in  provision 
of  educational  opportunities  and 
benefits. 

DEADUNE:  MARCH  1,  1996 


UNIVERSITY  OF  DETROIT  MERCY 
seeks  an  energetic  print  journalism 
faculty  member  for  a  tenure  track 
position  (assistant  professor).  M.A. 
and  teaching/publishing  experience 
reauired.  Teach  undergraduate  jour¬ 
nalism  courses,  advise  independent 
projects,  develop  SPJ  chapter,  co¬ 
advise  weekly  campus  newspaper, 
advise  twice-annual  campus  maga¬ 
zine,  academic  advising  of  under¬ 
graduate  students.  Pending  approval 
of  funding.  University  of  Detroit 
Mercy  is  a  Catholic  University, 
sponsored  by  the  Religious  Sisters  of 
Mercy  and  the  Jesuits,  and  is  still  an 
equal  opportunity/affirmative  action 
employer.  Women  and  members  of 
minority  communities  are 
encouraged  to  apply.  Send  resume, 
three  letters  of  recommendation,  and 
evidence  of  teaching/publishing 
experience  to:  Dr.  Vivian  I.  Dicks, 
Chairperson,  Communication  Studies 
Department,  University  of  Detroit 
Mercy,  Box  19900,  Detroit,  Michigan, 
48219.  Deadline  for  application:  Feb¬ 
ruary  1 6,  1 996. 

UNIVERSITY  OF  ILUNOIS 
AT  URBANA-CHAMPAIGN 

Two  positions  in  the  Department  of 
Journalism:  1 )  Associate  professor, 
tenured.  Appointment  is  for  aca¬ 
demic  year,  full-time,  and  begins 
August  21,  1996,  possibly  January  2, 

1 997,  if  would  better  suit  schedule  of 
applicar.t.  Successful  applicant  must 
have  excellent  credentials  in  public 
affairs  journalism  with  a  distinguished 
recorc.  of  superior  achievement.  Pre¬ 
ferred:  Graduate  degree;  record  or 
prospect  of  accomplished  teaching. 
Salary  dependent  upon  qualifica¬ 
tions.  Please  send  full  details  on 
qualifications,  names  and  phone  num¬ 
bers  of  three  references  to  Steven 
Helle,  Chair,  Search  Committee, 
Department  of  Journalism,  University 
of  Illinois,  1 19  Gregory  Hall,  810  S. 
Wright  St.,  Urbana,  IL  61801.  Call 
(217)  333-0709  if  questions. 

2)  Assistant  professor,  tenure-track. 
Appointment  is  for  academic  year, 
full-time,  and  begins  August  21, 

1 996.  Applicants  must  have  signifi¬ 
cant  journalism  experience;  pros¬ 
pects  for  excellent  undergraduate 
and  graduate  teaching;  Ph.D.;  back¬ 
ground  or  interest  in  public  opinion 
and  quantitative  research  methods; 
knowledge  of  the  use  and  misuse  of 
numbers  by  journalists.  Preferred: 
Knowledge  of  computer  assisted 
reporting  and/or  online  research  and 
publication;  interest  in  media 
sociology.  Salary  dependent  upon 
qualifications.  Please  send  full  details 
on  aualifications,  names  and  phone 
numbers  of  three  references  to  Louis 
Liebovich,  Chair,  Search  Committee, 
Department  of  Journalism,  University 
of  Illinois,  119  Gregory  Hall,  810  S. 
Wright  St.,  Urbana,  IL  61801.  Call 
(21 7)  333-7362  if  questions. 

To  ensure  full  consideration  for  either 
position,  applications  must  be 
received  by  February  1,  1996.  The 
University  of  Illinois  is  an  Affirmative 
Action  and  Equal  Opportunity 
Employer. 


It's  a  Cbssified  Secret- We'//  never  reveal  the  identity  of  an  E&P  box  holder. 
If  you  don't  v«int  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply 
in  an  envelope  oodressea  to  the  E&P  Classified  Advising  Department  with  an  attached 
note  listing  tne  newspapers  or  companies  you  do  not  want  the  reply  to  reoch.  If  the  Box 
Number  you're  answering  is  on  your  list,  vre'll  discard  your  reply. _ 
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ASSISTANT  CONTROLLER 
ONI  Broadcast  Group  seeks  o  qualified 
individual  for  its  growing  newspaper/ 
television/radio  group.  Candidates 
must  have  a  B.S.  in  Accounting,  at 
least  five  years  of  accounting 
supervisory/ management  experience 
and  strong  background  with  PC's. 
AS400  computer  experience  a  plus. 

An  excellent  growth  opportunity  with 
an  aggressive  privately  held  com¬ 
pany. 

Send  resume  or  application  to: 

QUINCY  NEWSPAPERS,  INC. 

Attention:  Ralph  M.  Oakley 
Vice  President  of  Administration 
130  S.  Fifth  Street,  P.O.  Box  909 
Quincy,  IL  62306 

ADMINISTRATIVE 

GENERAL  MANAGER:  Solid  over-all 
background  experience  in  sales, 
production  and  news.  Large  east 
coast  weekly  newspaper  group.  One 
hundred  person  staff.  Please  send 
cover  letter,  resume  and  salary  his¬ 
tory  to  Box  07645,  Editor  &  Publisner. 

ADVERTISING 

ADVERTISING  DIREaOR 

Southeast  daily  newspaper  with  a 
growing  media  company  is  looking 
for  a  dynamic,  results-oriented  over¬ 
achiever  to  direct  its  advertising 
sales  department.  If  you  are  not 
afraid  of  a  challenge,  proven  to  be 
creative  and  innovative,  tough  but 
fair,  please  send  a  cover  letter  and 
resume  to  Box  07652,  Editor  &  Pub¬ 
lisher. 

AUTOMOTIVE 

ADVERTISING  MANAGER 

needed  as  an  integral  part  of  a  prog¬ 
ressive,  innovative  metro  newspaper 
management  team  in  the  Midwest. 
We  are  leaders  in  new  technology 
and  Internet  development  for 
classified.  This  position  will  report 
directly  to  the  Classified  Manager, 
and  was  opened  due  to  promotion. 

This  job  requires  a  strong  back¬ 
ground  in  advertising  sales,  proven 
management  ability  in  working  with  a 
growing  sales  staff;  strong  leadership 
skills;  the  ability  to  work  with  other 
category  managers  in  a  team  style, 
with  potential  challenges  beyond  the 
automotive  category.  The  ideal  can¬ 
didate  will  have  a  newspaper  man¬ 
agement  background  with  general 
knovdedge  of  classified  advertising. 

Contact  Tim  Anderson,  Classified 
Advertising  Manager  (513)  225-2026 
or  Mark  Stange,  Advertising  Director 
(51 3)  225-2082  by  January  20  1 995. 


ADVERTISING  SALES  MANAGER: 
Do  you  have  the  ability  to  grow  fifteen 
successful  sales  people  in  1996  in  a 
highly  competitive  market?  We  have 
the  circulation.  We  have  the  Zones. 
We  hove  89.5%  readership.  We  need 
a  strong  trainer  and  motivator.  Good 
salary  plus  incentives.  Send  cover  let¬ 
ter,  salary  history  and  resume  to  Box 
07646,  Editor  &  Publisher. 


ADVERTISING 


HELP  WANTED 


ADVERTISING 

ADVERTISING  MANAGER 
The  Los  Angeles  Times  has  an  excit¬ 
ing  opportunity  for  on  ADVERTISING 
MANAGER.  This  position  will  offer  the 
opportunity  to  manage  and  develop 
the  inside  classified  and  retail  sales 
capabilities  of  the  advertising 
account  representatives. 

The  successful  candidate  will  be 
responsible  for  managing  two 
departments  with  a  total  of  five  sec¬ 
tion  supervisors  and  approximately 
70  sales  representatives.  Report  to 
the  Director  of  Advertising,  the 
Advertising  Manoger  will  be  responsi¬ 
ble  for  setting  goals,  growing  organi¬ 
zation  revenue,  and  setting  the 
course  for  continued  success. 

THE  SUCCESSFUL  CANDIDATE 
Wia  HAVE- 

•4  plus  years  of  experience  managing 
large  inside  and  outside  sales 
groups 

•A  history  of  developing  and  training 
people 

•4  year  degree 

The  Los  Angeles  Times  offers  a  com¬ 
petitive  compensation  and  benefits 
package.  Qualified  candidates 
should  send  a  resume  with  salary  his¬ 
tory  indicating  Position  #95C01 25  to: 

LOS  ANGELES  TIMES 
E/4PLOYMENT  OFFICE 
TIMES  MIRROR  SQUARE 
LOS  ANGELES,  CA  90053 


You  may  also  fax  to  (213)  237-4962 
or  send  via  the  Internet  to 
jobs@latimes.com 

Equal  Opportunity  Employer 

CLASSIFIED  AD  MANAGER 
The  Bismarck  Tribune  (ND)  has  a 
Classified  Ad  Manager  position 
available  for  someone  with  prior 
newspaper  ad  sales  experience.  This 
position  reports  to  the  publisher,  is 
part  of  the  management  team,  and  is 
responsible  for  the  success  of  oil 
classified  teams.  We're  seeking 
someone  to  create  the  perception, 
and  reality,  that  our  product  is  the 
best  creative  marketing  tool  in  our 
area.  Other  expectations:  plan, 
monitor,  and  control  revenue  and 
costs;  create  and  promote  innovative 
classified  sections;  develop  and  train 
classified  and  telemarketing  staff  in  a 
way  that  values  each  employee;  and 
participate  in  the  business  com¬ 
munity  in  a  highly  visible  and 
respected  manner. 

Resume  and  references  to:  Libby  Simes, 
HR  Manager,  Bismarck  Tribune,  P.O.  Box 
1 498,  Bismarck,  ND  58502. 


CLASSIFIED  MANAGER  -  East  coast 
newspaper  seeking  very  experi¬ 
enced  classified  pro.  Great 
opportunity  to  take  over  department 
and  enjoy  fast  growth.  Send  resume, 
salary  history  and  cover  letter  to  Box 
07647,  Editor  &  Publisher. 


ADVERTISING 

CLASSIFIED 
ADVERTISING  MANAGER 

Progressive  newspaper  company  in 
Northwest  Illinois  is  looking  for  a 
manager  to  lead  and  merge 
classified  advertising  departments  at 
two  dailies  (25,000  combined  circula¬ 
tion). 

Individual  must  be  highly  organized 
and  assertive  with  experience  in 
recruitment,  real  estate  and 
automotive  advertising.  Innovation 
and  creativity  are  also  essential.  This 
position  reports  to  the  Director  of 
Sales  and  Marketing  and  will  be  a 
key  team  leader  in  *he  Shaw  News¬ 
paper  organization. 

Comprehensive  benefits  package 
along  with  a  tremendous  quality  of 
life  in  a  beautiful  area.  Salary  and 
bonus  package  commensurate  with 
experience  and  abilities. 

Send  resume  to: 

John  Rung 

Director  of  Sales  &  Marketing 
Sauk  Valley  Newspapers 
31 2  Second  Avenue 
Sterling,  IL60181 


GENERAL  SALES  MANAGER 
overseeing  80,000  circulated  weekly 
shopper.  Excellent  salary  and  bene¬ 
fits  package.  Contact  Mr.  Lesnar, 
(800)  843-6805,  M-F  8-5,  CST. 


MAJOR  ACCOUNT  MANAGER  - 
500,000  circulation  newspaper  in  one 
of  the  best  markets  in  the  nation  has 
only  a  small  share  of  major  account 
business  and  we  want  to  change 
this.  If  you  can  do  it,  send  cover  let¬ 
ter,  resume  and  salary  history  to  Box 
07649,  Editor  &  Publisher. 

AAAJOR 

ACCOUNT  EXECUTIVE 

Outstanding  opportunity  for  a  self- 
motivated  professional  to  join  the 
sales  team  in  our  Display  Advertising 
Department.  3-5  years  sales  experi¬ 
ence  required.  Strong  presentation 
skills  and  experience  in  space  or 
media  sales  highly  desirable.  Fax 
resume  to  L.  Renner  (203)  964-371 1 
or  send  to  The  Advocate/Greenwich 
Time,  75  Tresser  Blvd.,  Stamford,  CT 
06904. 

_ EOE  M/F/D/V _ 

NEWSPAPER 

SYSTEMS 

SALESPERSON 

Total  solution  systems  vendor  seeks 
salesperson  with  both  computer 
systems  and  newspaper  industry 
knawledge.  If  you  hove  the  qualifica¬ 
tions,  we  have  the  expanding  prod¬ 
uct  line  to  ensure  mutual  success. 

Send  or  fax  yaur  resume  to:  SCS, 
3162  Bath  Pike,  Nazareth,  PA  18064 
Fax:  (610)  837-8080  Internet: 
sales@nscs.fast.net 


RETAIL  ADVERTISING  MANAGER 
One  of  the  South's  leading  newspa¬ 
pers  is  looking  for  someone  who  is  a 
goal-oriented,  self-starter  with  strang 
problem  solving  aptitude.  Must  have 
ability  to  plan,  budget,  recruit, 
motivate  and  execute.  Please  send 
resume,  salary  history,  references 
and  cover  letter  to  Box  07603,  Editor 
&  Publisher. 

RETAIL  ADVERTISING  MANAGER 
Cox  Arizono  Publications,  Inc.  pub¬ 
lishers  of  Tribune  Newspapers, 
located  in  ane  of  the  most  com¬ 
petitive  and  fastest  growing 
marketplaces  in  the  country,  seeks 
an  experienced  Retail  Advertising 
Manager  to  become  a  team  player 
far  our  innovative  and  pragressive 
management  team.  The  ideal  candi¬ 
date  is  goal  ariented,  a  self-starter 
that  possess's  strong  leadership, 
excellent  people  skills,  good  plan¬ 
ning  and  budgeting  experience  and 
a  proven  track  recard  that  can  max¬ 
imize  potential  from  our  experienced 
sales  staff.  Experienced  in  co-ap  and 
staff  training  a  plus.  Competitive  com- 
ensatian  package  includes  salary, 
onuses  and  full  benefits.  Please 
send  resume  in  confidence  to:  Mr. 
Bob  Hirsch,  advertising  director. 
Tribune  Newspapers,  120  W.  1st 
Ave.,  Mesa,  AZ  85210. 

EEOC  M/F/V/D 

RETAIL  TELEMARKETING 
ADVERTISING  MANAGER 

The  Alameda  Newspaper  Group,  a 
group  of  five  daily  newspapers 
located  in  the  East  Bay  af  the  San 
Francisca  DMA,  is  seeking  a 
dynamic  sales  leader  to  propel  its' 
retail  telemarketing  division  into  the 
next  century  of  sales.  Respansibilities 
include:  exceeding  sales  quotas, 
expanding  the  established  account 
base  and  revenue,  mativating  and 
training  staff  in  developing  new 
leads,  and  designing/implementing 
sales  promotions.  Qualifications 
include:  three  or  more  years  experi¬ 
ence  in  advertising  management  and 
proven  ability  to  lead  sales  staff  and 
surpass  goals. 

If  you  are  an  outgoing,  energetic  pro¬ 
fessional  that  enjays  meeting  a 
challenge  head-on,  you  may  be  the 
person  we  ore  looking  for.  Excellent 
base  pay  and  incentive  benefit 
package  available. 

Send  resume,  caver  letter  and  salary 
requirements  to: 

The  Alameda  Newspoper  Group 
Retail  Telemarketing 
Manager  Position 
P.O.  Box  5050 
Hayward,  CA  94540 
EOE 

All  changes,  even  the  most  longed  for, 
have  their  melancholy,  for  what  we 
leave  behind  us  is  a  part  of  ourselves; 
we  must  die  to  one  life  before  we  can 
enter  into  another. 

AiNitole  France 

January  13 


_ ADVERTISING _ 

CWO&O/CHICAGO 

A  leading  notional  newspaper  represen¬ 
tative  firm  is  looking  for  a  salesperson  that 
will  help  our  clients  reach  their  goals.  The 
ideal  condidote  will  hove  at  least  3  years 
of  advertising  sales  experience,  and  is  a 
strategic  thinker.  Please  send  fax  or 
resume  to:  One  East  Wacker  Dr.,  Suite 
2330,  Chicago,  IL  60601.  FAX:  (312) 
321-6364. 

SALES  TRAINER  -  Are  you  a 
salesman  by  nature  and  a  teocher  by 
inclination?  We  are  looking  for 
someone  to  teach  recruits  advertis¬ 
ing  and  salesmanship  out  in  the  field. 
Send  cover  letter,  salary  history  and 
resume  to  Box  07648,  Editor  &  Pub¬ 
lisher. 

ART/GRAPHICS 

ART  DIRECTOR  (Assistant) 

Air  Age  Inc.  -  a  growing,  fast  paced 
habby  magazine  and  book  publisher 
seeks  a  creative  designer  dedicated 
to  a  career  in  magazine  and  book 
publishing. 

Responsibilities  include  workina  with 
other  artists  on  editorial  page  design 
for  all  of  our  newsstand  titles  as  well 
as  some  books,  promo  and  special 
sectian  layaut  using  Mac  QuarkX¬ 
Press. 

We  affer  an  excellent  work  environ¬ 
ment,  salary  and  benefits  package 
and  the  opportunity  to  grow  with  our 
company.  Respand  with  resume  ond 
salary  history  to: 

Art  Director 

Air  Age  Publishing,  Inc. 

251  Danbury  Road 

Willon,a66897 

_ EOE _ 

GRAPHIC  ARTIST/ILLUSTRATOR 

The  Repasitory,  a  recently 
redesigned  60,000  daily  (80,000 
Sunday)  in  Canton,  OH  seeks  a  full¬ 
time  graphic  artist  with  newspaper 
background.  Must  be  able  to  concep¬ 
tualize  information  and  produce  info¬ 
graphics  as  well  as  render  a  variety 
of  illustrative  projects  on  a  Macintosh 
platform.  Opportunities  for  page 
design  are  included.  Proficiency  in 
Freehand  ar  lllustratar,  QuarkXPress 
and  Photoshop  is  a  must.  Experience 
on  a  PixelCraft  scanner  a  plus.  A 
Goss  Colorliner  4-color  offset  press  is 
on  line.  Zone  5.  Send  work  samples 
and  resume  to: 

Lew  Sagermann,  Design  Editor 
The  Repository 
500  Market  Avenue,  S. 

Canton,  OH  44702 


SEND  E&P  BOX 
REPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 
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HELPWAKTED 


CIRCULATION 


_ CIRCULATION _ 

AN  EXCITING  OPPORTUNITY  is 
available  to  join  Cenh-al  Florida's  leod- 
ing  newspaper  as  a  HOME 
DELIVERY  ZONE  MANAGER.  The 
ideal  candidate  will  have  a  minimum 
5  years  circulation  experience.  Must 
be  soles,  customer  service  and  goal 
orientated. 

Must  hove  good  written/oral  commu¬ 
nication  and  interpersonal  skills  to 
apply  provisions  or  contracts;  strong 
anal)^cal  ability  to  assess  market  con¬ 
ditions  and  maximize  circulation 
growth;  strong  PC  skills.  A  business 
related  degree  is  preferred. 

In  exchange  for  your  expertise,  we 
offer  a  competitive  salary  and  com¬ 
prehensive  benefits.  Interested  can¬ 
didates  should  submit  o  resume  with 
salary  requirements  to: 

The  Orlando  Sentinel 
Employment  Sentinel  -  CH 
633  North  Orange  Avenue 
Orlando,  FL  32801 
EOE/M-F 


CIRCULATION  MANAGER 

The  Mail  Tribune,  a  30,000  circulation 
AM  daily  newspaper  in  southern 
Oregon  has  a  great  opportunity  in  a 
growing  market  for  an  aggressive, 
creative  circulation  manager  to  man¬ 
age  a  staff  of  seventeen  full  and 
part-time  sales,  service  and  office 
personnel.  Position  requires  respon¬ 
sibility  for  all  aspects  of  circulation. 
Must  nave  proven  sales  and  service 
experience,  ability  to  develop 
innovative  marketing  programs  for 
single  copy  and  home  delivery 
needs,  and  strong  monagerial  skills 
Join  on  aggressive  professional  team 
and  live  in  a  region  known  for  its  out¬ 
door  beauty,  quality  of  life  and  recrea¬ 
tional  opportunities.  Send  resume 
and  salary  requirements  to:  Mail 
Tribune,  Human  Resources  Dept., 
P.O.  Box  1108,  Medford,  OR  97501. 
EOE 

CIRCULATION  MANAGER  with  3-5 
years  managerial  experience  in 
circulation  sdes  and  service.  Must 
have  strong  people  skills,  and  proven 
team  builder  to  join  this  6-day  com¬ 
munity  newspaper  (12,500  circula¬ 
tion)  in  the  foothills  of  NC  Blue  Ridge 
Mountains.  Salary,  bonus  and 
excellent  benefit  package.  Send 
resume  to  Publisher,  The  News- 
Topic,  P.O.  Box  1110,  Lenoir,  NC 
28645. 

CIRCULATION  ZONE  MANAGER 

Metro  in  Zone  5  is  seeking  an  experi¬ 
enced  circulation  manager  to  join  our 
team.  Candidates  must  have  a  mini¬ 
mum  of  five  years  of  circulation  man¬ 
agement  experience  with  emphasis 
in  home  delivery,  sales  and  alternate 
delivery.  Sales  and  marketing  back¬ 
ground  ond  experience  working  in  a 
union  environment  preferred.  College 
degree  desired.  Excellent  salary  and 
benefits  package.  Please  send 
resume,  cover  letter  and  salary  his¬ 
tory  to  Box  07643,  Editor  &  Publisner. 

Free  man  is  by  necessity  insecure; 
thinking  man  by  necessity  uncertain. 

Erich  Fromm 


THE  UNION-TRIBUNE  Publishing 
Company  is  the  publisher  of  the  Son 
Diego  Tribune,  the  largest  daily 
metropolitan  newspaper  in  San 
Diego  County  and  the  second  largest 
in  Southern  California.  We  currently 
hove  the  following  openings: 

NORTH  COUNTY 
CIRCULATION  MANAGER 
Responsibilities  include  managing  all 
circulation  activities  and  achieving 
circulation  penetration  and  revenue 

?rowth  objectives  of  the  Union- 
ribune  in  the  North  County  market. 
Proven  abilities  to  provide  systems  to 
continuously  improve  circulation 
operations,  develop  a  superior  orga¬ 
nization  of  staff  and  independent  dis¬ 
tributors  and  foster  on  environment  of 
open  communications,  high  trust, 
and  superior  internal  and  external 
service.  Successful  candidates  will 
have  at  least  10  years'  circulation 
manogement  experience. 

SINGLE  COPY  SALES  MANAGER 
Responsibilities  include  managing 
single  copy  sales  activities  and 
achieving  circulation  and  revenue 
objectives.  The  successful  candidate 
must  be  an  energetic  and  innovative 
leoder  with  excellent  communications 
and  interpersonal  skills.  This  man¬ 
ager  should  be  both  analytical  and 
decisive  as  it  relates  to  problems  solv¬ 
ing,  and  should  possess  in-depth 
knowledge  of  all  aspects  of  single 
copy  in  order  to  satisfy  the  needs  of 
the  customers.  Candidate  must  be 
capable  of  developing  o  superior 
organization  of  staff  and  independent 
distributors.  In  addition,  candidate 
must  have  7-10  years'  circulation 
experience,  with  5  years  in  single 
copy  and  at  least  2  years  Single 
Copy  Manager  experience. 

Please  send  your  resume  indicating 
position  of  interest  and  salary  history 
to: 

Union-Tribune  Publishing  Co. 
Human  Resources  Department 
Job  #96/SR 
P.O.  Box  191 

San  Diego,  CA  921 12-4106 
Fax  #(61 9)  299-3488 
An  Equal  Opportunity  Employer 

HOME  DELIVERY  MANAGER 

25,000-plus  resort  area  daily  (Zone 
8)  seeks  a  manager  who  can 
increase  circulation  and  customer 
satisfaction  while  raising  sights  of  dis¬ 
trict  manager  staff  of  seven.  Growth 
market;  strong  product;  director  who 
will  let  you  run  show.  If  you  work 
hard,  stand  firm  with  managers  in 
five-county  region  and  read  the  num¬ 
bers,  this  is  the  newspaper  where 
you  can  make  your  mark.  Com¬ 
petitive  salary,  401  (k),  good  benefits. 
Reply  to  Box  07653,  Editor  &  Pub¬ 
lisher. 


NEWSPAPER  CIRCULATION  DIREaOR 
position  available  at  a  small  daily 
newspaper  in  a  growth  market  in  the 
foothills  of  North  Carolina.  Comfortable 
lifestyle  pace  with  scenic  beauty.  Salary 
in  the  $20,000  range  plus  benefits. 

Send  resume  to  Jerry  Hodge,  P.O.  Box 
48,  Newton,  NC  28658. 
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OPPORTUNITY  KNOCKS!  Circulation 


manager  needed  for  a  growing  small 
daily  newspaper.  Need  someone 
who  can  spark  circulation  growth  and 
spoil  our  readers  with  top  notch  ser¬ 
vice.  Excellent  benefits  package. 
Salary  commensurate  with  experi¬ 
ence  and  ability.  If  you  have  a  suc¬ 
cessful  circulation  track  record  and 
would  like  to  climb  the  ladder  of  suc¬ 
cess  within  our  growing  company, 
send  resume  to  Box  07641,  Editor  & 
Publisher. 

COMPUTER  TECHNOLOGY 

COMPUTER  TECHNICIAN 
Sun  Newspapers,  the  largest  chain  of 
weekly  newspapers  in  the  country, 
has  an  immediate  opening  for  a  full¬ 
time  computer  technician.  Position 
would  be  involved  in  maintenance 
and  user  support  of  Atex,  Ctext, 
Harris  and  Monotype  computer 
system. 


The  successful  candidate  will  have  at 
least  five  years  experience  as  a  com¬ 
puter  technician,  strong  verbal,  writ¬ 
ten  and  interpersonal  »ills,  ability  to 
meet  deadlines  and  flexibility  in  work- 
ing  hours.  Knowledge  of  DEC 
hardware,  PC's,  Novell,  and  Windows 
95  a  plus. 


Salary  based  on  previous  experience 
and  education,  excellent  benefit 
package.  Join  a  growing  company 
with  a  good  future.  Send  resume  and 
salary  requirements  to: 

Personnel  Administrator 
Sun  Newspapers 
5510  Cloverleaf  Parkway 
Cleveland,  OH  441 25 


DATA  PROGRAMMING 


ADMARC  PROGRAAAMER 
Gannett  Suburban  Newspapers, 
publisher  of  the  eleven  daily  newspapers 
in  Westchester,  Rockland  and  Putnam 
counties,  has  an  opportunity  at  its  White 
Plains  headquarters  for  a  PROGRAM¬ 
MER  ANALYST. 

The  Successful  candidate  will  have  a  mini¬ 
mum  of  five  years  experience  on  AS/ 400 
based  applications  with  strong 
COBOL/400  and  CL.  Knowledge  cS 
DOS/VSE  COBOL,  VSAM,  and 
ADMARC  will  strengthen  the 
candidacy.  Strong  analytical,  research 
and  design  skills  that  have  translated  into 
development  and  enhancements  to  soft¬ 
ware  should  be  evidenced  in  the  resume. 

Primarily  responsible  for  conversion  and 
support  of  the  ADMARC  Advertising 
Billing  and  Tracking  system,  this 
Programmer  Analyst  will  find  ample 
opportunity  to  contribute  and  grow  with 
Gannett.  This  is  a  team  oriented 
department  and  an  environment 
that  encourages  work/life  balance. 

Gannett  Suburban  Newspapers  values 
diversity  and  especially  encourages 
people  who  share  this  value  to  respond. 
We  are  an  equal  opportunity  employer 
and  our  workplace  is  barrier-free. 
Respond  in-person,  by  mail  or  fax.  We 
will  contact  candidates  in  whom  there  is 
further  interest. 

Gannett  Suburban  Newspapers 
Recruitment  -  SB 
One  Gannett  Drive 
White  Plains,  NY  10604 
Fax:  (914)  696-8174 
TDD  line:  (914)  694-5240 


EDITORIAL 

ASSISTANT  EDITORS 

New  Times  is  looking  for  writer- 
editors  to  fill  immediate  openings  at 
our  award-winning  weekly  newspa¬ 
pers  in  Phoenix,  Miami  and  Houston. 

The  assistant  editor  position  requires 
fine  writing  skills  and  the  ability  to 
edit  reviews,  news  and  feature 
material.  (Phoenix  applicants  need  a 
solid  background  in  the  arts;  Houston 
applicants  should  be  news-oriented.) 
We  want  editors  who  con  croft  a  com¬ 
pelling  narrative,  work  well  with 
writers  and  help  us  maintain  the  high 
quality  of  our  publications. 

Qualified  applicants  will  have  at  least 
two  years  of  post-college  editing 
experience;  those  with  liberal  arts 
backgrounds  are  encouraged  to 
apply.  The  interview  process  will 
include  an  extensive  editing  test. 

Send  a  cover  letter,  o  resume  and 
your  best  clips  to: 

Christine  Fleming 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

No  phone  calls,  please. 

BUSINESS  REPORTER  at  43,000- 
circulation  Gannett  newspaper  25 
miles  north  of  San  Francisco.  Emphasis  on 
technology.  Responsibilities  include 
coverage  of  burgeoning  high-tech 
industry  in  Boy  Area.  Internet  capabilities 
a  must.  Minimum  3-5  years  business 
reporting  experience  at  daily  newspaper. 
Send  resume  and  clips  to  Pomelo 
Moreland,  city  editor,  Marin  Inde¬ 
pendent  Journal,  150  Alomeda  Del 
Prado,  Novato,  CA  94949. 

CITY  EDITOR:  The  Times  Herald, 
Port  Huron,  Ml  (32,000d,  40,OOOS), 
seeks  an  experienced  editor  with 
strong  news  judgment  and  sound 
management  skills  to  lead  a  staff  of  8 
reporters.  We  offer  a  competitive 
salary  and  benefit  package  and 
growth  potential  based  on 
performance.  We  appreciate  the 
value  of  a  diverse  workforce  and  are 
an  equal  opportunity  employer.  The 
Times  Herald,  which  is  owned  by 
Gannett,  has  been  named  Newspa¬ 
per  of  the  Year  by  the  Michigan 
Press  Association  in  each  of  the  past 
four  years.  Send  resume,  clips  and 
salary  requirements  to  Executive 
Editor,  Times  Herald,  P.O.  Box  5009, 
Port  Huron,  Ml  48061  -5009. 


COPS/COURTS  Reporter  for  Central 
Florida  twice  weekly.  Experience  pre¬ 
ferred,  but  will  consider  recent  grad¬ 
uate.  Send  resume,  clips  and  salary 
requirements  to  Osceola  News- 
Gazette,  P.O.  Box  422068,  Kissim¬ 
mee,  FL  34742. 


SEND  E&PBOXREPUESTO: 

Editor  &  F’ublisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


HELP  WANTED 


EDITORIAL 


CITY  EDITOR  needed  for  20,000 
daily  for  aggressive  daily  on  U.S.- 
Mexico  border.  Must  have  a  good 
track  record  in  hard  news  reporting 
and  editing.  Ability  to  speak  Spanish 
and  do  layout  helpful.  Send  resume 
and  clips  to  Lavice  Laney,  managing 
editor,  The  Brownsville  Herald,  P.O. 
Box  351,  or  1135  E.  Van  Buren, 
Brownsville,  TX  78520.  Telephone: 
(210)  982-6610.  Fax:  (210)  542-0840. 


CONSCIENTIOUS,  skilled  reporter 
needed  to  produce  clean,  crisp  copy 
and  quality  photographs  for  small,  . 
feisty  Caribbean  weekly.  Must  be  I 
Mac  savvy,  and  have  pleasant  j 
personality  to  fit  in  with  small  team.  : 
Salary  $225/week.  Rush  resume,  | 
clips  to  Box  07339,  Editor  &  Pub-  • 
lisher.  I 

COPY  EDITORS  I 

We're  looking  for  strong  team  pliers  | 
for  our  1 1  -person  News  Desk  at  Gan-  : 
nett  Co.'s  Newspaper  of  the  Year, 
located  on  Florida's  Space  Coast. 
Qualified  applicants  will  have  a  min¬ 
imum  of  3  years'  copy  editing  experi¬ 
ence,  witn  a  flair  for  creative 
headlines  and  tight  editing.  Pagina¬ 
tion  experience  o  plus.  Send  resume 
and  work  samples  to  Richard  Sellers, 
news  editor,  Florida  Today,  P.O.  Box 
419000,  Melbourne,  FL  32941 . 


COPY  EDITOR 

Award-winning  southeastern  NM  AM 
daily  (8,500  circ.)  in  the  heart  of  Sun 
Country  looking  for  on  experienced 
copy  editor  to  turn  good  copy  into 
clear,  concise  stories.  Duties  also 
include  business  reporting.  Appli¬ 
cants  should  have  prior  reporting/ 
editing/layout  experience,  QuarkX¬ 
Press  experience  a  plus,  as  we  are 
going  to  pagination  in  1  996. 
Resumes,  references  and  clips  to  Hal 
Miller,  managing  editor,  Carlsbad 
Current- Argus,  P.O.  Box  1629, 
CaHsbod,  NM  88221-1629. 


CORRESPONDENTS 

National  legal  publisher  seeks  court 
beat  reporters,  free-lancers  for  part- 
time  work  in  Atlanta;  Baltimore;  Buf¬ 
falo;  Chicago;  Cincinnati,  Cleveland 
and  Columbus,  OH;  Corpus  Christi, 
TX;  Denver;  Hartford,  CT;  Jackson, 
MS;  Louisville;  Miami,  FL;  Newark, 
Nj;  Oakland  and  Santa  Anna,  CA; 
Seattle,  and  Tucson.  Job  involves 
obtaining  court  documents  and  some 
writing.  Will  not  conflict  with  other 
work.  Send  letter  or  resume  to  Robert 
McSherry,  1646  West  Chester  Pike, 
Westtown,  PA  19395  or  fax  to  (610) 
399-6610. 


DESIGN/COPY  EDITOR  and 
REPORTERS  needed  at  aggressive 
daily  in  Northern  Virginia.  Apply  to 
Ellen  Mitchell,  Potomac  News,  P.O. 
Box  2470,  Woodbridge,  VA  22193. 


Thrift  of  time  will  not  repay  you  in 
afterlife,  with  a  usury  of  profit  beyond 
your  most  sanguine  dreams;  waste  of  it 
will  make  you  dwindle,  alike  in 
intellectual  and  moral  stature,  beyond 
your  darkest  reckoning. 

Imlliam  Gladstone 


EDITOR  FOR  7,000  circulation 
county  seat  weekly.  Strong  writing, 
editing,  photography,  layout  and 
supervisory  skills  necessary.  Sense 
of  humor  and  good  team-building 
skills  a  must.  Responsible  for  staff  ot 
four.  Salary  dependent  on  experi¬ 
ence.  SencT  cover  letter,  including 
salary  expectations,  resume  and 
clips  to  Cheryl  Kaechele,  publisher, 
Allegan  County  News,  P.O.  Box  189, 
Allegan,  Ml  49010. 


EDITOR  Sought  for  expanding  busi¬ 
ness  publications  in  the  Chicago 
area.  Good  opportunity  for  someone 
with  daily/weekly  experience  looking 
to  take  on  more  responsibility.  Posi¬ 
tion  requires  writing/reporting,  QuarkX¬ 
Press,  Photograpny  experience  and 
willingness  to  network  in  the  com¬ 
munity.  Send  resume/clips  to  The 
Business  Journal,  7105  Virginia  Rood, 
Suite  21 ,  Crystal  Lake,  IL  6001 4. 


ENTRY  LEVEL  journalism  graduate 
needed.  Allan  Evans,  Russell  (Kan.) 
Daily  News,  (913)  483-21 16 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washington, 
DC  20016;  (703)  506-4400. 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time, 
temporary,  internships  and  freelance. 
For  free  newsletter  call  (310)  792- 
1313. 


HEALTH-MEDICAL  REPORTER 
Award-winning  60,000-circulation 
newspaper  in  Big  Ten  University  com¬ 
munity  is  seeking  an  aggressive 
reporter  with  experience  covering 
health  care/medical/science  issues. 
Must  be  able  to  translate  cutting- 
edge  medical  research  into  stories 
that  the  non-Ph.D.  reader  can 
understand.  Computer-assisted 
reporting  skills  also  needed. 
Respond  promptly  with  letter,  resume 
and  4-5  clips  to:  Metro  Editor  Rick 
Fitzgerald,  The  Ann  Arbor  News,  P.O. 
Box  1 147,  Ann  Arbor,  Ml  48106- 
1147. 


INTERNET  INDUSTRY 
REPORTERS/EDITORS 
Web  Week,  the  Newspaper  of  Web 
Technology  and  Business  Strategy, 
has  openings  for  several  high- 
potential  journalists,  including  an 
experienced  reporter  to  work  in 
Silicon  Valley.  Telecommuting 
welcome  for  most  positions.  For 
details,  point  your  browser  to  http:// 
www.iworld.com/ww-online/job- 
postings.html 


EDITORIAL 


INTERNSHIP  IN 
CIVIC  JOURNALISM 

Strengthening  the  connections 
between  newspapers  and  the  com¬ 
munities  they  serve  is  one  of  our 
industry's  most  critical  tasks.  The 
Spokesman-Review,  an  early  pioneer 
in  the  civic  journalism  effort,  is  look¬ 
ing  for  someone  interested  in  learn¬ 
ing  how  best  to  utilize  the  newspaper 
as  a  tool  for  building  civic  participa¬ 
tion. 

With  funding  provided  by  the  Pew 


Spokesman-Review  will  train  and 
develop  an  interested  journalist  in 
some  of  the  best  practices  of  civic 
journalism. 

Bringing  more  voices  to  the  editorial 
pages,  helping  organize  public 
forums  on  critical  community  topics, 
and  building  relationships  between 
the  newspaper  and  those  who  ore  at 
risk  of  going  'off  the  grid'  of 
democracy  will  be  the  primary  tasks 
of  this  job. 

Candidates  should  hove  some  journalism 
experience,  strong  interpersonal  skills, 
including  public  speaking,  solid  writing 
and  editing  clips  and  be  willing  to  take  a 
risk. 

In  return,  you  will  spend  o  year  work¬ 
ing  in  a  creative  newsroom  in  the 
beautiful  Pacific  Northwest  among 
some  of  the  people  who  hove 
thought  most  deeply  about  the  role  of 


Send  a  cover  letter  and  resume  to 
Rebecca  Nappi  or  Doug  Floyd, 
interactive  editors,  999  W.  Riverside, 
Spokane,  WA  99201 . 


KNIGHT-RIDDER  NEWSPAPER  seek¬ 
ing  talented  word  editors  with  man¬ 
agement  experience.  If  you've  got 
strong  word  skills,  like  working  with 
reporters  and  seek  creative  ways  to 
tell  readers  stories,  show  us  with  sam¬ 
ples  of  your  editing  work,  a  resume 
and  a  cover  letter  telling  us  what  you 
have  to  offer.  Reply  to  Box  07637, 
Editor  &  Publisher. 


MANAGING  EDITOR  for  Adirondack 
Explorer,  a  new,  tabloid-style  monthly 
covering  the  environment,  people, 
politics,  natural  history,  and  outdoor 
recreation  offerings  of  northern  one- 
fifth  of  New  York  State— the  largest 
American  park  outside  Alaska.  Edit¬ 
ing,  headline  writing  and  reporting 
experience  required.  Layout  and 
design  skills  helpful.  Send  resume 
and  samples  to  Dick  Beamish,  28 
Munsill  Avenue,  Bristol,  VT  05443. 


E&P's  Classified 


The  industry's  meeting  place. 
(2U)  6754380 


EDITORIAL 


EDITORIAL 

OPPORTUNITIES 

Publisher  of  special-interest  maga¬ 
zines  seeks  experienced  editors  for 
KITCHEN  GARDEN,  a  new  bi¬ 
monthly  vegetable-gardening  maga¬ 
zine  with  a  slant  on  cooking  and 
garden  design.  We're  looking  for 
journalists  who  are  also  enthusiastic 
vegetable  gardeners  for  the  follow¬ 
ing: 

CHIEF  EDITOR 

A  seasoned  magazine  journalist  with 
5+  years  editorial  experience  to 
direct  the  program  of  article  acquisi¬ 
tion,  plan  issue  lineups,  manage  staff 
and  nnonitor  the  department  budget. 

ASSOCIATE  EDITORS 
At  least  3  years  of  magazine  or 
newspoper  experience  with  proven 
writing  and  editing  skills.  Travel 
required  to  find  and  work  with 
authors.  Photographic  skills  an  asset. 

We  offer  c  ompetitive  salaries, 
excellent  benefits  and  a  pleasant 
work  environment  located  approx.  1- 
1/2  hrs  from  NYC.  Please  send 
resume,  referring  to  position  title,  to 
the  personnel  department. 

The  Taunton  Press 
63  S.  Main  Street,  Box  5506 
Newtown,  CT  06470 
An  Equal  Opportunity  Employer 


MANAGING  EDITOR 
Seeking  a  journalism  pro  to  help 
develop  hard-hitting  weekly  news 
package  for  award-winning  Triangle 
Business  Journal  in  Raleigh/Durham, 
NC.  Candidate  has  strong  newspa¬ 
per  background  on  daily  business 
desk  or  with  a  business  journal  not  a 
trade  pub.  Some  reporting  duties. 
Career  opportunities  in  28- 
newspaper  group.  Respond  to  Dale 
Gibson,  editor,  TBJ,  3125 
Poplarwood  Court,  Suite  304, 
Raleigh,  NC  27604. 


MANAGING  EDITOR  sought  for 
15,000  circulation,  seven-day  paper 
in  heart  of  Cajun  country-good  peo¬ 
ple,  good  fishing,  great  food!  We've 
been  'Newspaper  of  Year'  two  con¬ 
secutive  years  in  state  press  associa- 
t'on  contest.  Want  to  get  even  better. 
Quality  staff  of  14.  Need  experienced 
pro  who  con  teach  and  lead  others  to 
excellence.  We  offer  competitive  pay, 
401  (k),  other  benefits.  Apply  to  Will 
Chapman,  publisher.  The  Daily 
Iberian,  P.O.  Box  9290,  New  Iberia, 
LA  70562. 


NEWS  EDITOR  Paginated,  redesigned 
20,000  daily  near  Lake  Michigan  needs 
fast-thinking  news  editor  with  eye  for 
design,  ear  for  language.  Send  resume, 
work  samples  to  Darin  Estep,  managing 
;  editor.  The  Holland  Sentinel,  54  W.  Eighth 
;  Street,  Holland,  Ml  49423. 

I  When  you  reach  for  the  stars,  you  may 
j  not  quite  get  one,  but  you  won't  come 
:  up  with  a  handful  of  mud. 

Leo  Burnett 


Janu/(RY  13,  1996  ■  Editor  &  Pubusher 


NEWS 

MAKES  THE  DIFFERENCE 


•  Editor  &  Publisher  is  NOT 
a  monthly  journalism 

review. 

•  Editor  8c  Publisher  is  NOT 
a  monthly  association 

house  organ. 

•  Editor  8c  Publisher  is  NOT 
sponsored  by  a  university, 

society  or  foundation. 

•  Editor  8c  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 


NEWS  makes  the  difference 


E&? 


1 1  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


HELP  WANTED 


EDITORIAL 

NEWSROOM  LEADERS 

Wanted:  Two  high-level,  hands-on 
newsroom  leaders  to  direct  our  Busi¬ 
ness  and  Entertainment  staffs  and  com¬ 
plete  our  newsroom  restructuring. 
We're  seeking  senior  editors  with  a 
track  record  of  innovotion,  nationally 
ranked  work  ond  four  years  of  man¬ 
agement  experience  to  take  our 
SABEW-award-winning  business  sec¬ 
tions  and  Missouri  Lifestyle-winning 
entertainment  sections  to  the  next 
level.  The  Pioneer  Press,  a  KR  paper 
in  the  highly  livable  Twin  Cities, 
seeks  the  best.  Apply  with  cover  let¬ 
ter,  6  work  somples  to  Virginio  Dohm, 
senior  editor  search.  Pioneer  Press, 
345  Cedar  St.,  Saint  Paul,  MN  55101 . 


Notional  Sports  Jobs  Weekly  PO  Box 
5725  Glendole  AZ  8531 2,  (602)  933- 
4345,  http://www.sportsjobs.com,  4 
Issues  for  $39,  1 2  issues  for  $89. 

PAGE  DESIGNER  AND 
PHOTO  EDITOR 

We're  wowed  by  our  new  state-of- 
the-art  flexo  presses  and  Quark- 
based  pagination  system.  We  think 
you  will  be  too.  If  you  are  a  serious 
journalist  who  can  help  us  make  the 
most  of  our  design  and  reproduction 
capobilities,  apply  for  one  of  these 
jobs:  1 )  a  news  designer  to  upgrade 
our  metro  section  (design  and  QuarkX¬ 
Press  experience  a  must).  2)  a 
picture  editor  to  motivate  photo¬ 
graphers  and  get  great  pictures  on 
the  printed  page  (photo  editing  and 
shooting  experience  required).  Send 
resumes  and  portfolios  to  David 
Pickel,  The  News  &  Observer,  215  S. 
McDowell  Street,  Raleigh,  NC  27601 . 

PHOTQ  EDITOR 

The  Anderson  Independent-Mail,  a 
43,000-daily,  49,000-Sunday  circula¬ 
tion  newspaper  seeks  a  photo  editor/ 
chief  photographer.  Talented,  stable 
staff  of  three  award-winning  photo¬ 
graphers  needs  creative,  high 
energy  manager/photographer  to 
lead  them.  Intensive,  aggressive 
work  environment;  you'll  cover  the 
news  for  three  daily  geographically 
zoned  editions  serving  nine  counties 
in  two  states;  and  you'll  provide 
photographs  for  lifestyle  and  sports 
sections  that  rank  among  the  nation's 
best. 

You  need  a  college  degree  and 
broad  knowledge  or  color,  scanning 
and  Adobe  Photoshop.  But  technical 
skills  are  not  enough;  your  success 
depends  on  planning,  organization, 
creativity,  hard  work  and  building 
close  working  relationships  with  other 
newsroom  supervisors. 

Send  letter,  resume  and  work  samples  to 
T.  Wayne  Mitchell,  vice  president  and 
editor,  Anderson  Independent-Mail, 
P.O.  Box  2507,  Anderson,  SC  29622. 

REPORTERS  -  Small  city  daily. 
Resume,  clips  to:  Editor,  Middletown 
Press,  2  Main  Street,  Middletown,  CT 
06457. 


EDITORIAL 

POSITION  AVAILABLE  FOR  BOTH 
Feature  and  News  Copy  Editors  at 
70,000+  circulation  Hearst  newspa¬ 
per.  Must  have  bachelor's  degree  in 
journalism  or  related  field.  Prefer  min¬ 
imum  2  years  experience.  Familiarity 
with  Sll  system  and/or  Mocintosh/ 
QuarkXPress  a  plus.  Salary  com¬ 
mensurate  with  experience.  Send 
resume  and  clips  to:  Bill  Mock, 
managing  editor,  Beaumont 
Enterprise,  P.O.  Box  3071,  Beau¬ 
mont,  b<  77704.  (409)  838-2803. 


PR  WRITERS 

Rare  opportunity  for  individual  with 
strong  oral  and  written  communica¬ 
tion  skills  to  work  in  hands-on  learn¬ 
ing  environment  at  highly-specialized 
Stamford  PR  firm.  1-2  years  of  expe¬ 
rience.  Fax  resume  to  Nancy  (2l2) 
420-1751. 

REPORTER  FOR  60,000  circ.  weekly, 
in  Warren,  Ml.  Must  hove  government 
reporting  experience  and  Journalism 
degree.  Excellent  opportunity  for 
hard  working,  self- motivated  individ¬ 
ual.  Send  clips  and  resume  to: 
"Reporter",  C  &  G  Publishing,  8204  E. 
Nine  Mile,  Warren,  Ml  48089. 

REPORTER  for  Aspen  CO  Daily. 
Emphasis  on  enterprise,  hard  news 
work.  Prefer  daily  experience. 
Resumes  to:  P.O.  Box  DD,  Aspen, 
CO  81612. _ 

REPORTER:  A  30,000-circulation  AM 
in  very  competitive  market  on  Flor¬ 
ida's  southeast  coast  needs  a  quick, 
aggressive,  accurate,  productive 
reporter  to  juggle  a  busy  night  police 
beat.  Prefer  some  daily  news  experi¬ 
ence.  Spanish  speaker  a  plus.  Send 
resume,  three  best  clips  and 
references  to  Cheryl  Smith,  city 
editor.  The  Tribune,  600  Edwards 
Road,  Fort  Pierce,  FL  34982. 

REPORTER 

Community  six-day  daily  seeks  energetic 
reporter  to  cover  agriculture,  environment 
and  politics.  Excellent  benefits.  Send 
resume  and  clips  to  Valerie  Wigglesworth, 
Turlock  Journal,  P.O.  Box  800,  Turlock, 
CA  95381 . 


SMALL  CARIBBEAN  weekly  requires 
desktop  publisher  to  assume  all 
production  duties  including  pasteup, 
ad  design  and  photo  processing. 
Mac  savvy,  photo  skills  o  must;  jour¬ 
nalism  degree  an  asset.  Salary  $225/ 
week.  Box  06880,  Editor  &  Publisher. 

REPORTER:  Aword-winning  30,000 
circulotion,  7-day  AM  paper  in 
Southern  California  seeks  o  news 
reporter  to  cover  a  variety  of  beats, 
as  well  as  general  assignment 
stories.  Ability  to  write  clean,  concise 
copy  and  meet  deadlines  a  must. 
Salary  range:  $9.75-$  11.50  an  hour. 
Cover  letter,  resume,  writing  samples 
to  L.  Croom,  Doily  Press,  P.O.  Box 
1389,  Victorville,  CA  92393  by  2/10/ 
96. 


I  The  one  important  thing  I  have  learned 
i  over  the  years  is  the  difference  between 
:  taking  one's  work  seriously  and  taking 
i  one's  self  seriously.  The  first  is  imperative 
I  and  the  second  is  disastrous. 

Margot  Fonteyn 


Editor  &  PuBUSHER  ■  January  13, 1996 


HELP  WANTED 


EDITORIAL 


The  Kansas  City  Star  is  seeking 
reporters  for  projected  openings  in 
its  twice-weekly  suburban  community 
newspapers.  These  jobs  are  well- 
suited  ta  recent  college  grads  or 
reporters  with  a  year  of  experience  at 
a  smalltown  newspaper. 

These  jobs  last  24  months  and  are  a 
chance  ta  cover  news  and  write 
features  while  building  a  solid  clip 
file.  Starting  salary;  $355/week.  Stan¬ 
dard  company  benefits. 

Candidates  should  have  a  college 
degree.  They  also  should  have  spent 
a  year  on  a  small  town  paper  or  have 
completed  at  least  one  summer 
internship.  Our  most  successful  appli¬ 
cants  have  had  summer  jobs  on  both 
smalltown  papers  and  metros. 
Women,  minorities  and  disabled 
persons  ore  encouraged  to  apply. 

Please  send  cover  letter,  resume,  list 
of  references  and  copies  of  your  10 
best  clips  (no  originals,  please)  to 
Michael  Nelson,  managing  editor/ 
Johnson  County,  The  Kansas  City 
Star,  8455  Callege  Blvd.,  Overland 
Park,  KS  66210. 

No  telephone  calls,  please 
SPORTS  COPY  EDITOR  -  QuarkX- 
Press  essential.  Contact  Al  Pickett, 
Abilene  Reporter-News,  (800)  588- 
6397,  e-mail:  deram@aol  com 
COPY/GRAPHICS  EDITOR  -  QuarkX¬ 
Press  essential.  Contact  Danny 
Reagan,  Abilene  Reporter-News, 
(800)  588-6397,  e-mail: 

deram@aol.com 

PUBLIC  AFFAIRS  REPORTER  -  Con¬ 
tact  Richard  Horn,  Abilene  Reporter- 
News,  (800)  588-6397,  e-mail; 
abinews@aol  .com 


EDITORIAL 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoe¬ 
nix,  Denver,  Miami,  Dallas,  Houston 
and  San  Francisco.  We  publish  in- 
depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  pravoke  strong 
reactions  and  win  notional  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting 
and  the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from 
you.  There  are  immediate  openings 
for  serious,  issue-oriented  news 
writers  in  Denver,  Houston  and  San 
Francisco.  We  also  need  another 
Spanish-speaking  reporter  (news  or 
feature)  in  Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive 
salaries  and  benefits... and  all  the 
space  you  need  to  put  the  news  in 
perspective  and  tell  a  good  story. 

Send  all  applications  (no  phone  calls, 
please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
lovm  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


E&P  Classified 

It^s  Your  People-to-People  Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales 
representative,  circulation  manager,  public 
relations  or  production  person  with  an  ad  in 
Editor  &  Publisher.  We  reach  the  working 
journalists  you  want  to  reach,  every 
week.. .83,000  strong. 

Rates  and  order  form  are  at  the  end  of  the 
Classified  section.  To  increase  accuracy  and 
expedite  placement.  Fax  your  ad  to  (212)  929- 
1259,  or  mail  it  to: 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 


EDITORIAL 


SPORTS 

LAYOUT  EDfTOk 

A  progressive  7-day  AM  wants  top- 
quality  design  editor  to  liven  up 
sports  section.  Position  requires 
pagination  experience  and  creative 
layout  ability. 

Send  resume  and  work  samples  to  Lee 
Lewis,  executive  sports  editor,  Walerbury 
Republican-American,  389  Meadow  St., 
Waterbury,a06722. 

SPORTS  EDITOR 

Lead  a  staff  of  five  in  producing  a 
section  for  a  community  with  equal 
interest  in  participatory  sports,  youth 
sports,  and  college  and  pro  sports. 
Position  requires  at  least  five  years  of 
daily  newspaper  experience,  includ¬ 
ing  at  least  one  year  of  supervisory 
duties  and  at  least  three  years  in 
sports. 

Send  cover  letter  outlining 
your  sports  section  philosophy, 
resume,  clips,  and  references  to; 
Walter  Dawson,  managing  editor. 
The  Monterey  County  Herald,  P.O. 

:  Box  271 ,  Monterey,  CA  93942.  ^E 
SPORTS  WRITER/PAGINATOR 
Award-winning  30,000  circulation,  7- 
day  AM  paper  in  Southern  California 
seeks  a  sports  writer/paginator  to 
cover  local  prep  and  college  teams, 
as  well  as  copy  edit,  write  headlines 
and  design  pages.  Ability  to  meet 
deadlines  a  must.  Salary  range: 
$9.75-$11.50  an  hour. 

Cover  letter,  resume,  writing  samples, 
page  designs  to 

L.  Croom, 

Daily  Press, 

P.O.  Box  1389, 

Victorville,  CA  92393 
by  1/26/96. 

TWO  EXPERIENCED  poge  design 
editors  are  needed  to  join  our  copy 
desk  in  this  growing  Lake  Michigan 
community.  One  will  supervise 
weekend  shifts  from  the  slot  and  the 
other  will  hondle  the  early  morning 
shift  overseeing  national  and  world 
news.  Energetic,  creative  page 
design,  sparkling  headlines  and 
graceful  editing  skills  coupled  with 

QuarkXPress  experience  will  help 
you  get  the  job. 

Please  send,  by  January  1 5,  letter  af 
application,  resume  and  variety  of 
samples  to; 

Paula  Holmes-Greeley 
News  Editor 
Muskegon  Chronicle 
P.O.  Box  59 
Muskegon,  Ml  49443. 

Whatever  course  you  have  chosen  for 
yourself,  it  will  not  be  a  chore  but  an 
adventure  if  you  bring  to  it  a  sense  of  the 
glory  (^striving,  if  your  sights  are  set  far 
above  the  merely  secure  and  medicare. 

David  Samoff 


EDITORIAL 


THE  DETROIT  FREE  PRESS  is  seeking  a 
Deputy  Director  of  Newsroom  Technology 
to  help  us  meet  the  ever-growing 
challenges  of  newsroom  systems.  This 
person  will  helo  plan,  test,  document  and 
implement  deskt^  publishing  or  pagina¬ 
tion  technology.  We  are  looking  for 
someone  who  attacks  problems  with 
creativity  and  initiative,  and  who  has  a 
good  understanding  of  journalism, 
newsroom  operations  and  high  standards 
for  accuracy  and  ethics.  Condidates 
should  have  a  working  knowledge  of 
graphics,  design  and  typography,  the 
Atex  computer  system  (or 
other  front-end  technology)  and  a  keen 
interest  and  aptitude  (or  Macintosh  pub¬ 
lishing  applications  and  operating  system. 
Candidates  should  have  the  proven  ability 
to  take  on  the  duties  of  Macintosh  main¬ 
tenance  and  application  support. 

If  you  meet  these  criteria,  please  send  your 
resume  and  a  letter  explaining  your 
qualifications  to: 

AJ  Hartley 

Newsroom  Technology  Director 
Detroit  Free  Press 
321  W.  Lafayette 
Detroit,  Ml  48226 
(313)  223-4575 

THE  REGISTER-GUARD,  an  80,000 
morning  doily  in  Eugene,  OR,  is  look¬ 
ing  (or  a  city  editor  who  can  take  us 
to  the  next  lei^l. 

As  a  paper,  we're  consistently  good, 
sometimes  greot.  We  wont  to  be  con¬ 
sistently  great,  sometimes  extrater¬ 
restrial.  It  you  can  help  us  get  there, 
keep  reading.  We  want  a  proven 
leader  who  can  balance  a  fierce 
expectation  (or  excellence  with  a  win¬ 
ning  coach's  knowledge  of  teamwork 
and  motivation.  We  want  an 
innovative  supervisor  who  can  thrive 
in  o  world  of  constant  technological 
change.  We  want  someone  who 
already  knows  that  people  skills  are 
the  key  to  a  city  editor's  success. 

Under  the  general  oversight  of  the 
managing  editor,  the  city  editor 
supervises  25  editors,  reporters  and 
suppart  staff  and  is  responsible  (or 
the  soul  of  The  Register-Guard's 
franchise:  local  news.  Applicants  pre¬ 
ferably  should  have  strong  newsroom 
supervisory  experience  and  the  tem¬ 
perament  to  represent  the  newspa¬ 
per  effectively  to  the  public. 

Applicants  must  have  a  degree  from 
a  four-year  college  or  university  and 
a  minimum  of  five  years  experience 
as  a  reporter  or  editor  for  u  daily 
newspaper  of  at  least  30,000  circula¬ 
tion,  or  for  the  Associated  Press  or 
United  Press  International. 

Qualified  applicants  only  apply  to: 

CITY  EDITOR 
The  Register-Guard 
Human  Resources  Department 
P.O.  Box  10188 
Eugene,  OR  97440-21 88 

Applications  must  be  received  by 
^nday,  Feb.  5,  1996.  Salary  com¬ 
mensurate  with  experience.  No  tele¬ 
phone  inquiries,  please.  All  Applica¬ 
tions  will  receive  a  response. 
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EDITORIAL 


THE  MONITOR,  a  fast-growing, 
45,000-circulation  daily  in  South 
Texas,  has  immediate  openings  for 
an  entertainment  editor  and  two 
reporting  positions.  The  entertain¬ 
ment  editor's  position  involves  the 
production,  design  and  editing  of  a 
weekly  entertainment  magazine  and 
some  writing  responsibilities.  The  two 
reporting  positions  involve  covering  a 
number  of  interesting  issues  from 
South  Texas  community  life  to  educa¬ 
tion  and  the  border  economy.  Send 
resumes,  clips  and  other  examples  of 
work  to  R.  Daniel  Cavazos,  editor. 
The  Monitor,  1101  Ash,  McAllen,  TX 
78501,  or  call  1210)  971-1897. 


TOP  JOB  at  small,  rural  weekly  in 
Zone  3.  Must  be  able  to  handle  all 
editorial  duties  and  Mac  pagination. 
Good  first  management  job.  Salary 
mid  $20s  plusDonus,  benefits. 
Advancement  possible.  Send 
resume,  clips  &  design  tearsheets  to 
Box  07639,  Editor  &  Publisher. 


EMPLOYMENT  OPPORTUNITIES 


$40,000/YR.  INCOME  POTENTIAL. 
Home  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings. 


FREELANCE 


FREELANCE  REPORTERS.  State 
health  policy  newsletter  seeks  writers 
with  experience  in  managed  care, 
Medicaid,  insurance  to  write  news/ 
analysis.  Send  resume/clips  to  SHW, 
704  Stony  Hill  Rd.,  Suite  154,  Yar- 
dley,  PA  19067. 


WRITERS.  Inspirational  writers 
wanted  for  a  news  network  called 
Inspirational  News  Network.  There 
are  categories  ranging  from  political 
to  inspirational.  If  you  love  to  reach 
people,  send  resume  to  INN,  S. 
Cicioni,  editor,  P.O.  Box  466,  Shenan¬ 
doah,  PA  17976  or  E-mail  resume  to 
peaceQpostoffice.ptd.net 


INTERNSHIPS 


SPEND  SIX  MONTHS  interning  with 
crack  professional  journalists  in  the 
Illinois  Statehouse  pressroom  in  the 
University  of  Illinois  at  Springfield's 
or>e-year  MA  Public  Affairs  Reporting 
program.  Excellent  placement 
record.  Tuition  waivers,  $3,000 
stipends  during  internship,  /^plica¬ 
tions  due  April  1.  Contact  Charles 
Wheeler,  PAC  418,  UlS,  Springfield, 
IL  62794-9243.  (217)  786-7494. 


MAILROOM 


MAILROOM  MANAGER 
Zone  1 ,  independent  daily  newspa¬ 
per  seeks  a  results-oriented  individ¬ 
ual  to  lead  its  inserting  and  packag¬ 
ing  department  with  all  new  equip¬ 
ment.  This  is  a  seven-day  AM, 
midsized  newspaper. 

The  selected  candidate  will  have  3-5 
years  management  experience  and 
experience  with  nrodem  mailroom  con¬ 
trol  systems.  Strong  organizational, 
mechanical  and  supervision  skills 
required.  Total  commitment  to 
accuracy,  quality,  deadlines,  main¬ 
tenance,  training  and  motivation  a 
must. 

If  you  think  you  have  what  it  takes  to 
join  our  team,  send  your  resume,  com¬ 
plete  with  salary  history  to  Box 
07546,  Editor  &  Publisher. 

We  are  an  equal  opportunity 
employer  committed  to  diversity  in 
the  workplace. 


MAILROOM 


MARKETING  RESEARCH  MANAGER 
Major  suburban  daily  newspaper 
group  seeks  energetic  person  to  lead 
corporate  marketing  research  efforts. 
Primary  responsibilities  include  the 
extensive  analysis  and  interpretation 
of  syndicated  and  secondary 
research,  and  the  development  of 
sales  materials.  You  will  work  closely 
with  our  sales  team  to  plan  and 
execute  advertising  sales  strategies. 
A  four-year  college  degree  ancT two 
to  five  years  of  media  research  expe¬ 
rience  is  essential.  Please  send 
resume  and  salary  requirements  to 
Box  07650,  Editor  &  Publisher. 


PHOTO  EDITOR 

Leading  historical/news  photo  library 
seeks  Photo  Editor  with  5  years  min¬ 
imum  industry  experience  to  edit  and 
coordinate  the  trafficking  of  editorial 
images  to  Sales,  Research  and 
Digital  Duplication  departments. 
Coordinate  quality  of  images  with 
Library  department  and  Darkroom. 
Edit  new  acquisitions,  including  for¬ 
eign  source  photos  and  liaison  with 
photographers.  Knowledge  of  com¬ 
puters  and  excellent  writing  skills 
essential.  Growth  potential  and 
excellent  benefits. 

Resume  and  letter  to:  Editor,  London 
Terrace,  P.O.  Box  20236,  New  York, 
NY  10011. 


E&P*s  Classified 


The  newspaper  industry’s 
meeting  place.  (212)  675*4380 


PRESSROOM 


PLANT  MANAGER 

Add,  Inc.,  a  division  of  employee 
owned  Journal  Communications,  has 
an  immediate  opening  in  New 
Orleans,  LA  for  an  experienced  cold 
web,  single  width  press  plant  man¬ 
ager.  This  is  an  opportunity  to  lead  a 
busy  and  growing  printing  operation. 
Qualified  individual  must  like  working 
independently  and  have  experience 
being  responsible  for  supervising  all 
press  and  delegated  production 
department  operations,  designing 
ways  to  attain  productivity  objectives, 
initiating  operating  and  capital 
budgets,  customer  contact  selling 
and  handling  plant  human  resource 
management.  Salary,  plus 
performance  bonuses,  employee 
stock  ownership  plan,  profit  sharing, 
401  (k)  program,  health/dental  and 
pension  plans.  Send  resume  in  con¬ 
fidence  to  Ed  Boettner,  Now  Graph¬ 
ics,  835  Convention  Center  Blvd., 
New  Orleans,  LA  701 30. 


PRODLKTION/TECH 


DIREaOR  OF 
NEWSPAPER  SERVICES 

The  Newspaper  Association  of  America 
is  seeking  a  dynamic  manager  to  fill  the 
post  of  Director  of  Newspaper  Services. 
This  position  is  responsible  for  managing 
a  variety  of  newspaper  operations 
research  projects  in  the  prepress,  press, 
and  post-press  areas. 

Other  duties  include  coordinating 
educational  conferences  on  newspaper 
technology  subjects,  conducting  advisory 
services  for  member  newspapers,  and 
managing  a  staff  of  research  managers 
and  technicians.  The  successful  candidate 
will  hove  at  least  five  years  of  newspaper 
operations  management  experience  and 
b  eadept  at  managing  people.  Particular 
knowledge  of  press  and  post-press  issues 
will  be  a  strong  plus. 

Send  resume  and  salary  history  to  NAA, 
Attn:  Personnel,  11600  Sunrise  Valley 
Drive,  Reston,  VA  22091 . 


MEDIA  MARKETING,  developer  of  AD 
Director  and  imMEDIAte  newspaper 
sales  automation  systems,  seeks 
professional  to  call  on  US  and  Canadian 
newspapers  to  sell  sales  force  automation 
systems,  newspaepr  sales  experience 
rerquired  and  computer  savvy  important. 

Make  big  money  withfast-growing 
leader. 

Resumes  and  references  to 
Charles  Mauldin,  VP, 

Media  Marketing, 

5749  Araphoe  Ave., 

Boulder,  CO  80303. 


Analysis  kills  spontaneity.  The  grain  once 
ground  into  flour  germinates  no  more. 

Henri  Amiel 


TECHNICAL  SUPPORT 


MACINTOSH  .SOFTWARE 
SUPPORT/NEWS  SYSTEMS 

The  Atlanta  Journal  and  Constitution 
seeks  a  technical  person  to  join  the 
pagination  support  team,  this  posi¬ 
tion  will  assist  with  troubleshooting 
and  maintaining  the  software  on  our 
rapidly  expanding  Macintosh  system. 

Applicants  should  have  a  thorough 
understanding  of  the  Macintosh 
operating  system  and  desktop  pub¬ 
lishing  software,  including 
Photoshop,  Freehand,  Illustrator  and 
QuarkXPress.  Experience  with 
Digital  Technology  software  would  be 
a  plus  but  is  not  required.  At  least 
three  years'  experience  in  a  pub¬ 
lishing  environment  is  required. 

Applicants  should  have  excellent  writing 
and  verbal  communication  skills  and 
a  demonstrated  ability  to  train. 

Send  resume  and  cover  letter  to  Jocki 
Rudd,  pagination  editor.  The  Atlanta 
Journal  and  Constitution,  P.O.  Box 
4689,  Atlanta,  GA  30302  -  e-mail: 
jacki_rudd@ajc.com 

All  final  selection  applicants  must 
pass  a  company  provided  pre¬ 
employment  drug  test. 


SALES  TP.AINER 

Trainer  needed  for  the  imMEDIAte 
(aka  The  Ad  Director  software)  sales 
automation  and  presentation  soft¬ 
ware.  Charismatic  stage  presence 
and  training  experience  necessary. 
Advertising  sales  experience  a  must. 
Join  the  industry  leader  and  teach 
sales  concepts  and  techniques  to 
newspapers  in  the  US  and  Canada. 
Extensive  travel  required.  Attractive 
salary  plus  bonus  opportunity. 
Excellent  benefits.  Send  or  fax 
resume  with  cover  letter  to  Clifford 
Fewel,  Media  Marketing  Marketing, 
Inc.,  5749  Araphoe  Ave.,  Boulder, 
CO  80303. 

•Fax  303  440-8035 


It's  A  Classified 
Secret! 

We'll  never  reveal  the 
identity  of  an  E&P  box 
holder. 

If  you  don't  want  your  reply  to  go 
to  certain  newspapers  (or  com¬ 
panies),  seal  your  reply  in  an 
envelope  addressed  to  the  E&P 
Classified  Advertising  Department 
with  an  attached  note  listing  the 
newspapers  or  companies  you  do 
not  want  the  reply  to  reach.  If  the 
Box  Number  you're  answering  is 
on  your  list,  We'll  discard 
your  reply. 
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CLASSIFIED  ADVERTISING  RATES 


Foreign /Positions  Wanted  advertisers  must  pre-pay. 
Effective  Janua  ry  1, 1996 


LINE  ADS 

1  week-S8.60  per  line 

2  weeks-$7.60  per  line,  per  issue. 

3  weeks-$6.66  per  line,  per  Issue. 

4  weeks-$5.75  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-S4.30  per  line 

2  weeks-$3.60  per  line,  per  Issue. 

3  weeks-S3.(X)  per  line,  per  Issue. 

4  weeks-  $2.75  per  line,  per  issue. 


Add  $  10.00  per  insertion  for  box  sen/ice.  Ado  $5.00  per  insertion  for  box  service. 
Count  os  on  additional  line  In  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  Insertion:  1  time,  SlOO;  2  to  5  times,  S95 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  S80.  8  point  minimum  on 
display  text  set  up  by  E8tP, 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Name  - 

Company _ 

Address _ 

City  _ 

State  _ 

Zip  - 

Phone  _ 

Classification 
Copy  - 


Authorized  Signature  _ 

Credit  Card# - Exp. 

No.  of  Insertions:  _  Amount  Enclosed:  $  _ 


Editor!^ 

PUBLISHER 


1 1  West  19th  Street.  NY,  NY  10011.  (212)  675-4380,  FAX  (212)  929-1259. 


POSITIONS  WANTED 

ADMINISTRATIVE 

EDITORIAL 

PROVEN  LEADER  with  20  years  of  broad- 
based  newspaper  experierKe  seeks  ibe 
right  challenge.  Success  managing  and 
directing  all  aspects  of  a  major  area  news- 
paper.  Capable  entrepreneur  with 
excellent  administrative  and  business 
skills.  Bill  Newbegin,  25  Delaware  Ave, 
Danvers,  MAOl  923  Tel  (508)  774-61 39. 

BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news  seeks 
position  as  an  editorial  wriler/columnist. 
Went  to  major  southern  university  orid  has 
worked  for  major  metro  newspapers, 
where  1  wrote  commentaries.  Reply  to  Box 
07654,  Editor  &  Publisher. 

JOURNALISTIC  TEMP.  Will  fill-in  as 
needed  (independent  contractor).  5  years 
reporting/feotures  Zone  5  dailies  (120K 
circ.)  Excellent  references.  Have  laptops 
and  cameras.  Will  travel.  Energetic,  Self- 
Starter.  Phil  Jacobs  (500)  437-1937  or 
(217)421-5809. 

ADVERTISING 

REGIONAL  SALES  DiRECTOR-Strong 
national  newspaper  contacts.  Over  20 
successful  years  in  sales,  management, 
and  marketing.  Seeks  company  to 
represent/or  on  West  Coast.  Extensive 
knowledge  in  newspapers,  TV  magazines 
and  other  advertising  mediums.  Travel  ok. 
Strong  work  ethic,  commun- 
icationAiegotiationskills,  creative  team 
player,  Marty  (909)  780-9799. 

SPORTS  EDITOR/REPORTER  with  four 
years  experierKe  seeks  new  challenge.  1 
love  local  sports  and  would  be  happy  to 
relocate.  Currently  working  with  both 
daily  and  weekly  in  northwestern 
Pennsylvania.  Call  Jerry  (81 4)  398-8244. 

CIRCULATION 

YOU  REQUIRE  quality  copy 
editor/ designer  with  5+  years  experierKe 
60,000  daily.  Peter  Barnes,  20 
Woodrow,  Staten  Island,  NY  10312. 

CIRCULATION  MANAGEMENT; 
Experience  in  all  areas,  including  Target 
Marketing,  Zone  Distribution  and 
Alternative  Product  Delivery.  Strong 
training,  administration  and  people  skills. 

OP-ED 

Impressive  track  record.  Let's  talk.  (51 9) 
979-2189. 

CJPINION  WKI 1  tK,  seasoned  arxJ  award- 
winning,  seeking  column/editorial  writing 

PROFESSIONAL  CIRCULATOR  -  VersoHle 
and  ExperierKed.  Seeks  short  or  long  term 
opportunity  with  daily  or  strong  weekly  in 
Eastern  Zme  2.  Fox  or  Call  (516)  588- 

position  w/in  1 25  miles  of  NYC.  Quality 
writing/  research  assured.  (717)  253- 
6908,  or  P.O.  Box  E,  Honesdale,  PA 
18431.  John. 

2735. 

PRODLXmON/TECH 

EDITORIAL 

MANAGER  WITH  20  years  experience  on 
a  major  area  newspaper  seeks  the  right 
challenge.  Success  managing  pre-press, 
press,  mailroom,  data  processing  and 
building  services.  Capable  entrepreneur 
with  excellent  communication  and 
business  skills.  Solid  knowledge  ol 
QuarkXPress  and  Photoshop.  Bil 
Newbegin,  25  Delaware  Avenue, 
Danvers,  MA  01923.  (508)  774- 
6139. 

ATLANTA  XXIRNALIST.  8+  years  experi¬ 
ence  in  NYC,  SE  lovra  and  Atlanta  seeks 
freelance  or  full-time  work.  Covers  most 
topics,  including  the  arts,  business  and 
science  issues.  Anne  Melfi  (404)  365- 
9582.  Coll  for  strorn]  clips,  references. 

AWARD- WINNING  Sports  writer,  10+ 
yeors  experience,  also  a  former 
department  head;  also  has  experience  in 
public  relations.  Solid  references.  Will 
relocate.  Seeking  editing,  beat  writing 
and/or  columnist  position  in  sports 
department  at  daily  newspaper.  Will  also 
work  public  relations  for  a  company  or 
university.  (51 3)  492-0732 

FAX  YOUR  AD 

TO  US  AT 
(212)  929-1259 

AWARD-WINNING  Sportswriter,  college 
to  pros,  seeks  beat  or  column  at  mid  to 
metro  daily.  (216)  283-6192 
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SHOP  TALK  AT  THIRTf 


BY  DAVID  A.  SEATON 


Lessons  learned  about 
computer-assisted  reporting 


Nobody  at  Northwestern 
University’s  graduate 
school  of  journalism  men¬ 
tioned  computer-assisted 
reporting  to  Bart  Fredo 
when  he  applied  four  years  ago. 

Fredo,  a  43-year-old,  fourth-grade 
teacher  from  Connecticut,  was  prepar¬ 
ing  for  his  last  summer  at  Northwestern 
when  he  learned  that  a  new  require¬ 
ment  for  the  Washington,  D.C.,  program 
this  year  was  to  do  a  computer-assisted 
reporting  project. 

“The  fir^  thing  that  went  through 
my  mind  was, ‘How  can  I  transfer  my 
credits  to  Columbia’s  School  of 
Journalism?’  ”  he 
said.  “I  hadn’t  had 
any  experience 
with  computers 
beyond  word  pro¬ 
cessing.  I  was  hor¬ 
rified.  I  asked  if 
there  were  any 
books  on  the  sub¬ 
ject.” 

But  what  Fredo 
discovered  was  a 
tool  he  said  could 
further  his  career 
as  a  journalist  — 
should  he  ever 
decide  to  become 
one. 

He  and  another 
student  crunched  numbers  from  the 
Montana  Department  ofTransportation 
and  identified  the  state’s  most  danger¬ 
ous  strip  of  road  based  on  number  of 
traffic  accidents. 

They  also  revealed  that  the  Montana 
Highway  Patrol  isn’t  equipped  to  patrol 
country  roads  as  well  as  state  roads. 

Medill,  Northwestern’s  journalism 
school,  prides  itself  on  preparing  stu¬ 
dents  for  newsrooms. 

“Computer-assisted  reporting  is  a 

Seaton  graduated  from  Medill  last 
August,  after  completing  the 
Washington  program,  and  currently 
is  an  intern  at  the  Center  for  Politics 
and  foumalism  in  Washington,  work- 
ing  for  Thomson  Newspapers. 


tool  that  is  becoming  more  and  more 
common  in  newsrooms,  and  we 
thought  our  folks  needed  to  use  those 
tools,”  said  Ellen  Shearer,  director  of 
Medill’s  Washington  program. 

Nineteen  print  and  13  broadcast  stu¬ 
dents  took  on  computer-assisted  pro¬ 
jects  this  summer  as  part  of  their  woik 
for  the  Medill  News  Service.  I  was 
among  them.  One  week  into  the  term, 
we  were  divided  into  teams.  We  had 
nine  weeks  to  come  up  with  an  idea, 
find  the  numbers,  move  them  around, 
report  and  write. 

Early  on,  we  had  spreadsheet  train¬ 
ing,  and  guest  speakers  were  brought  in 
to  explain  the  process  and 
suggest  some  topics. 

But  as  most  of  us  found 
out,  even  coming  up  with  a 
feasible  idea  wasn’t  easy. 
Something  strange  happens 
when  you  hear  the  words, 
“computer-assisted  report¬ 
ing”  strung  together.  You 
think  big. 

“You  think, ‘Yeah,  I’m 
using  a  computer;  it  can  do 
anything!’  ”  said  Duncan 
Murrell,  now  a  reporter  at 
the  Mobile  (Ala.)  Press 
Register. 

As  a  result,  many  of  us  had 
to  punt  at  first.  Fredo  and  his 
partner  hoped  to  do  a  story 
on  what  parents  are  naming  their  kids 
these  days. 

“We  went  over  to  the  [National] 

Press  Club  [library]  and  quickly  ran  into 
a  brick  wall,”  he  said.  “We  were  way  in 
over  our  heads  and  had  to  change  top¬ 
ics.” 

There’s  no  chicken-and-the-egg 
quandary  in  computer  reporting;  the 
numbers  have  to  be  there  first. 

“You  can  come  up  with  a  great  idea, 
but  it  doesn’t  mean  squat  unless  you 
can  get  the  information,”  Murrell  said. 

Murrell  and  two  other  students  creat¬ 
ed  a  database  from  the  1994  financial 
disclosure  forms  of  members  of 
Congress.They  discovered  who  the  top 
corporate-sponsored  trip  taker  was  — 
Rep.  Doug  Bereuter  (R-Neb.)  —  and 


what  were  the  most  popular  destina¬ 
tions  —  California  and  Florida. 

Most  of  us  learned  that  the  computer 
is  only  a  tool;  it  won’t  write  your  story 
for  you. 

“One  weakness  is  that  you  do  all  this 
statistical  stuff  and  you’ve  got  only 
numbers  in  the  story,”  Murrell  said.  “You 
have  to  spend  much  more  time  digging 
up  people  to  illustrate  it.” 

We  also  found  that  good  computer- 
assisted  stories  don’t  have  to  be  about 
scandal  and  corruption.  Some  of  the 
better  stories  were  lighthearted.  Did 
you  know  that  tequila  consumption  in 
the  United  States  is  up?  That  story,  of 
course,  required  a  trip  to  a  nearby  bar 
for  some  color. 

Nor  do  you  have  to  create  your  own 
database.There  are  plenty  out  there, 
especially  in  Washington. 

One  pair  of  students  simply 
researched  the  Congressional  Record 
by  keyword  for  platitudes  and  cliches. 
Their  story  began:  “Congressmen  do  it 
till  the  cows  come  home.” 

(See  Shop  Talk  on  page  37) 


The  Pgn  American  Health  Organization  arinounces; 

PAHO  AWARDS  FOR 
EXCELLENCE  IN 
INTERNATIONAL  HEALTH 
REPORTING 


The  PAHO  Awards  for  Excellence  in  International 
Health  Reporting  are  intended  to  recognize  excel¬ 
lence  in  reporting  on  international  public  health 
issues  in  a  daily  U.S.  newspaper. 

The  award  is  sponsored  by  the  Pan  American 
Health  Organization  (PAHO),  which  was  formed 
almost  100  years  ago  to  coordinate  efforts  through¬ 
out  the  hemisphere,  from  Canada  to  the  tip  of 
South  America.  It  works  to  fight  disease,  prolong 
life,  and  improve  living  standards  in  the  Americas. 

•  Cash  prizes  of  $3400  for  first  place  and 
$1400  for  second  place  are  offered. 

•  The  competition  will  be  judged  by  a  panel 
of  distinguished  professional  journalists. 

Deadline:  June  30, 1996. 


For  more  information  please  contact: 
Ana  Gooch 

Office  of  Public  Information 
Pan  American  Health  Orgpinizatipn 
525  23rd  St.  NW,  Washington  D.C.  20037 
Tel;  (202)  861-3457  FAX:  (202)  861-314_3 
E-mail:  goochana@paho.org. 


“One  weakness  is 
that  yon  do  all 
this  statistical  ' 
stuff  and  you’ve 
got  only  numbers, 
in  the  stoty,  ” 
Mumxdl  said. 
“You  have  to 
spend  much  more 
-  time  digging  up 
people  to 
illustrate  it.” 
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OUR  MEDIA  KITS 


MARKET  GUIDE  TODAY! 


.  Exclusive  Market  Ranking  Tables 
U.S.  Newspaper  Markets 
Canadian  Newspaper  Markets 
Comprehensive  Maps 

Exclusive  Population,  Income,  Households  and  Farm 
■  Products  Tables  - 

,  t 

Exclusive  Retail  Sales  Census  and  Estimates 

O  Includes  data  for  all  1,694  daily  newspaper  matket  cities  in  the  U.S. 
and  Canada,  all  3,141  counties  in  the  U.S. 

O  The  latest^census  figures  and  exclusive  1996  E&P  projections  for  demo- 
gi'aphics  and  retail  sales. 

,  O  Quantitative  and  qualitative  data.  '  • 

Reliable  Forecasts  Give  You  The  Edge! 

The  E&P  Market  Guide  fiareca.sts  demogi-aphic  composition  and  retail 
sales  with  proven  accuracy.  The  forecasting  model  developed  hy  Editor 
&  Publisher  is  hased'on  an  array  of  economic  indicators  provided  by  the 
Department  of  Comrherce,  the  Bureau  of  Economic  Analysis,  state  data 
centers  and  chambers  of  commei-c|e.  Our  econoroetnc  model  uses  91 
vanables  to  project  the  year’s  I’etail  sales,  income  levels  and  demo- 
gi-aphic  composition  of  the  United  States.  The  accuracy  of  forecasting 
in  piist  years  has  shown  that  pi’ojections  do  not  deviate  more  than  3 
.  percentage  points  of  the  actual  figures! 


ORDER  TODAY 


Only  $100.  (Also  available  on  CD-ROM  for  $395.  i  To 
oi-der  look  for  the  convenient  oi’der  card  bound  in  this 
issue  of  Editor  &  Publisher.  Or  call  i2\2)  675-4380. 
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The  Difference  Betuieen  Sfachs  of  Informotion 


and  Information  Stacoed  in  Vour  Favor. 

Get  smart  answers  to  tough  questions— CastH^with  the  worlds  most  useful  business  library. 


Decision  makers  in  business  need 
innmediate  access  to  the  best  informa¬ 
tion  possible,  including  corporate 
reports,  industry  and  market  data. 

Dow  Jones  News/Retrieval®  is  a  massive 
online  business  library  with  more  than 
45  million  documents  drawn  from  nearly 
3,000  key  business  and  financial  publica¬ 
tions.  And  it’s  the  only  online  service 
offering  the  impressive  combination  of 
The  Wall  Street  Journal®  The  New  York 
Times,  The  Los  Angeles  Times  and  The 
Financial  Times.  It  also  gives  you  a  direct 
link  to  the  Dow  Jones  News  Service  and 
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I  l-rec  Help 


Dow  Jones 

News  /  Retrieval* 

1-800-507-8369  ext  225 

http://bis.dowjones.com 


the  best  business  newswires,  plus  stock 
prices  and  other  key  financial  indicators. 

n 

News/Retrieval’s  powerful  search  engine*; 
and  easy-to-use  software  help  you  quickly 
scan  information,  sort  it,  and  identify 
just  what  you  need.  It’s  an  in-depth 
resource  that  goes  beyond  just-the-facts 
to  deliver  true  insight — the  basis  of  . 
smart  decisions  in  any  organization. 

Get  3  hours  free*  plus  free  access 
software  for  you  or  yqur  entire  company. 
Find  out  why  PC  Magazine  said: "If  busi¬ 
ness  is  your  business,  Dow  Jones  is  your 
online  service." 


*Onc  time  offer  to  new  U.S.  customers  only.  Time  is  per  account,  and  must  be  used  within  30  days  after  receipt  of  password.  Free  hours  means  that  you  will  not  be  charged  character^based  Information 
charges  for  information  you  retrieve  during  the  free  hours.  However,  certain  sources  have  charges  in  addition  to  character-based  information  charges,  which  are  excluded  from  the  free-time  offer. 
TelecomnKinications  charges,  if  any,  not  included.  <&  1 995  Dow  Jones  &  Company,  Inc.  All  rights  reserved.  Dow  Jones  News/Ketrieval  and  The  Wall  Street  Journal  are  registered  trademarks  of 
Dow  Jones  &  Con^Mny,  Inc.  All  ocher  products  mentioned  su%  the  trademarks  of  their  respective  companies. 


